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3. nRUITIANAAARS LAY INEIAIERS
- dmsuin@nwdainnueavdinumans Y 6 nigin
4. NFITIFUNTEAEARTLASNAAN Y Y 3 mhgin

(2) nunIv AN 90 wuaenn

2.1 ngudvunu (Core Courses) 36 nUIwne

2.2 naxivananie (Major Required) 39 mhein

2.3 ngudv@mamizden (Major Elective) 15 wmihehn

(3) vuInIYUFRNLET (Free Elective) 6 vuagin

3.2 §183

3.1.3 BuInIBANE N (30 credits)
1 a -4 o é o " Y 1 1 a Y o a 1 &/
nauIvINYwemansuazdnuaans Suaulidesndn 6 witeia Thissusedvsielul

General Requirement Choose at least 6 credits from the following:

117-100 NANLATYEANENSHaTUTVYIVBRATUFRINOLNES 3(3-0-6)
(Principles of Economics and Philosophy of Sufficiency Economy)

117-101 depAnenlosiu 3(3-0-6)
(Introduction to Sociology)

117-104 UYwFUTUSLALNITAMUIYARNAN 3(3-0-6)
(Human Relations and Personality Development)

117-105 aeululangalv 3(3-0-6)
(ASEAN in the Modern World)

117-107 U taz AaUIAUNITATOITI6 3(3-0-6)

(Philosophy, Religions and Life Style)

yHING1IAIIY
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117-108 ndnmssnmansuazinuensAniionsSeusnasndin 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong Learning )

117-109 mmil,ﬁyaqéfuﬁmw%’Wéﬁumqﬂiymﬁ 3(3-0-6)
(Introduction to Intellectual Property )

117-110 NNwenI5AnY 3(2-2-5)
(Study Skills)

117-111 9185TINANY 3(3-0-6)
(Civilization Studies)

117-112 amudilosuienfuisguay nssnaans 3(3-0-6)

(Fundamental of Philosophy and Logic)

117-113 e luTInuszanriu 3(3-0-6)
(Psychology in Daily Life)

117-117 UYWdiUITIUNTIY 3(3-0-6)
(Man and Literature)

117-119 AuRnINAnE 3(3-0-6)
(Peace Studies)

117-120 NITINUNUTINATOUAT 3(3-0-6)
(Family Life Planning)

2. nguArineuaznsaeassiuaulitesndn1s winefa ThdenGeuanseivsaluil
Language and Communication Choose at least 15 (12+3) credits from the following
courses

2.1 57897Y1A1EI09INOY ITUIU12 KUBAA THEeusredvdell

English Language 12 credits

117-141 2¥199ngw 1 (English 1) 3(2-2-5)
117-142 1¥199ng 2 (English 2) 3(2-2-5)
117-241 2¥199ngY 3 (English 3) 3(2-2-5)
117-242 2¥199NgY 4 (English 4) 3(2-2-5)

22 swdvmwenasemadi 2 WidanSeunedvnedisUsemaii 2 suau 3
wihefin ansedvdelul
Second Language Choose at least 3 credits from the following courses.
2.2.1 n@iviawngiueen
117-191 mslénwlnefienisieans 3(2-2-5)
(Thai Usage for Communication)
117-192 msldnwlneiionisinaus 3(2-2-5)

(Thai Usage for Presentation)

yHING1IAIIY
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117-151
117-152
117-251
117-252

117-161
117-162
117-261
117-262

117-181
117-182
117-281
117-282

3. nguAYIAdinAIansuazIneAansIuUlitesndt 6 wilefia del

A1AU 1 (Chinese 1)
A1913U 2 (Chinese 2)
A1913U 3 (Chinese 3)
AW1AU 4 (Chinese 4)

mmajﬂu 1 (Japanese 1)
mmzﬁﬁu 2 (Japanese 2)
mmajﬂu 3 (Japanese 3)
mmajﬂu 4 (Japanese 4)

MwwN v 1 (Korean 1)

Korean 3)

(
AEAME 2 (Korean 2)
AMENNE 3 (

(

AMwNME 4 (Korean 4)

3(2-2-5
3(2-2-5
3(2-2-5
3(2-2-5

D T

3(2-2-5
3(2-2-5
3(2-2-5
3(2-2-5

o~ T

3(2-2-5
3(2-2-5
3(2-2-5
3(2-2-5

o T

Mathematics and Science Choose at least 6 credits from the following courses

117-121 AanAansluInUsaniu 3(3-0-6)
(Mathematics in Daily Life)

117-122 afRuguilensiesesidoya 3(3-0-6)
(Basic Statistics for Data Analysis)

117-123 FinfuFwandon 3(3-0-6)
(Life and Environment)

117-124 walulagasaumne 3(2-2-5)
(Information Technology)

117-125 ADLMIADTENTUNIIANBILAZNITYINNU 3(2-2-5)
(Computer for Studies and Work)

117-126 91N TLileqUN WA 3(3-0-6)
(Nutrition for Wellness)

117-127 wdludinuszaniu 3(3-0-6)
(Chemistry in Daily Life)

117-128 AAANERSTUDITUTIIN 3(3-0-6)
(Mathematics in Civilization)

117-129 abanazAuLazduy 3(3-0-6)
(Statistics and Probability)

NI IAY AN
d1inIwms 16



4. nguvgunieAansuaznafne Iudulidesndt 3 mizefn Wideniseuainsedvsalull

Aesthetics and Physical Education Choose at least 3 credits from the following courses

117-132 WaANwILAZIUNUINg 3(2-2-5)
(Physical Education and Recreation)

117-133 AauzuazdsAnilo 3(2-2-5)
(Art and Music Appreciation)

5. KNP AN 90 WUEAR NFNITIMNU 36 wlein THAanEEY 12 Y1 3 ndydenaluil

Business core courses 36 credits, choose at least 12 courses from the following

221-101 Taymsitudud 3(3-0-6)
(Principles of Financial Accounting)

221-200 WATYFAIERSYaNIA 3(3-0-6)
(Micro Economics)

221-201 WATHFANANTUNATA 3(3-0-6)
(Macro Economics)

221-203 DIANTIILAZNITINNIT 3(3-0-6)
(Organization and Management)

221-204 N15KUGINY 3(3-0-6)
(Business Finance)

221-205 NANNITAAIN 3 (3-0-6)
(Principles of Marketing)

221-300 NsUQAIUING 3(3-0-6)
(Managerial Accounting)

221-303 NOUNETINY 3(3-0-6)

(Business Law)

221-305 NTIANITNNTNERLAZN1TAL LY 3(3-0-6)
(Production and Operations Management)

221-322 N3NNI TN ULLLE 3(3-0-6)
(Human Capital Management)

221-325 nsdeansgaRatu TmussIw 3(3-0-6)
(Cross Cultural Business Communication)

221-326 mMsdamadanagmsiilenisutstu 3(3-0-6)
(Strategic Management for Competitiveness)

221-327 MIUIMINIsUAs LAY 3(3-0-6)

(Change Management)

yHING1IAIIY
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221-328 5L 08U75398 3(3-0-6)
(Research Methods)
221-329 meTgiteyaiionsindulansgsia 3(3-0-6)
(Data Analysis for Decision Making in Business)
nguiTBwante 39 wiaehn THEeu 13 31 luneindwisluil
Major required courses 39 credits, 13 courses as following
221-410 N9A13ENINUTZINA 3(3-0-6)
(International Trade)
221-411 NTRUIEIINUTZNA 3(3-0-6)
(International Finance)
221-412 NINAINTENINUTENA 3(3-0-6)
(International Marketing)
221-413 nsaLiiun1sAszielszne 3(3-0-6)
(International Trade Operations)
221-414 N3IANISTINATENINUTEINA 3(3-0-6)
(Management of International Business)
221-417 ASURnTeUsdsALTRsgsAalarmISeuSeliuInng 3(2-4-4)
(Business Social Responsibility and Service Learning)
221-418 MIFUNUNTINITENINUTENA 3(3-0-6)
(International Business Seminar)
221-419 N5V TLaTNIBOINTIZTINUTZNG 3(3-0-6)
(International Accounting and Taxation)
221-420 NsaIULaENITUTISUANNING 3(3-0-6)
(Investment and Portfolio Management)
221-459 Weemaniteyadmiugsna 3(3-0-6)
(Data Science for Business)
221-460 Sumediinvesasimdsdmiugine 3(2-2-5)
(IoT for Business Applications)
221-461 N139A1ARYS 3(3-0-6)
(Digital Marketing)
221-462 nsdnn1stadafnduazlagumusesninasene 3(3-0-6)
(International Logistic and Supply Chain Management)
WMIINEdA Y
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nguivinianizifen 15 wiein TildenTeuseduassalull

Major Elective Courses: Choose at least 15 credits from the following

221-221 izUUa’liaumﬂLLazﬂ’liaaﬂLLUULLE]WW@LQ%AWNQ?%% 3(3-0-6)
(Information System and Application Development)

221-223 N13LA39178T0INNGIND 3(3-0-6)
(Business Negotiation)

221-232 nslawankayNsatuayunIsve 3(3-0-6)
(Advertising and Promotion Management)

221-421 N15IANIINITRU 3(3-0-6)
(Financial Management)

221-423 nsfinyanizynna 3(3-0-6)
(Independent Project)

221-429 madugusgnauniswaznisinnsiamig 3(3-0-6)
YUIANANLALVUINE DY

(Entrepreneurship and SMEs Management)
221-430 AFINAYTUN 3(3-0-6)

(Investment Banking)

221-433 FINTIUNNMI[UeBEnnsodind 3(3-0-6)
(E-business Finance)

221-438 fuuINIINAN 3(3-0-6)
(Seminar in Marketing)

221-440 ASWMUINER AUyl 3(3-0-6)

(New Product Development)

221-441 NFIANITATINARS N 3(3-0-6)
(Brand Management)

221-448 MsdanisaudewasnsUssfute 3(3-0-6)
(Risk Management and Insurance)

221-450 noANIIUHUIIAA 3(3-0-6)

(Consumer Behavior)

221-453 MMFIANITNARA LA AN 3(3-0-6)
(Product and Price Management)

221-456 nSANWITITONLAY 3(3-0-6)
(Special Topics)

221-457 waluladniensdu 3(3-0-6)

(Financial Technology)
221-458 NSIANTYAFIMNTINUINNG 3(3-0-6)

(Service Industry Management)
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FulnUsyaunsal

221-491 wisnAun S ieanAafinw 3(2-2-5)
(Preparation to Cooperative Education)

221-492 aufiadne | 6(0-40-0)
(Cooperative Education 1)

221-493 auniadnw I 3(0-20-0)

(Cooperative Education II)

wUINIVILEDNLES (The Free Elective Courses)

UnfnwanansaideniGoy S1wau 6 wiaein ansedniidaaeulussRuuiyyinsvangas
UTUBIANRIINYIAEYIY

Students can freely choose 6 credits from courses offered by International Program

of Siam University.

3.1.4 uWuNISANED
Tndulumunaugivaegimunlimin@nwamedou
WHUNSANBIAEUTINTEINT a1v1NV5INATENINUTEINA (MENEATUILIVIR)

Uil 1 nrannsAnei 1

WAV Fadm aenn
117-xxx nauIvIAdinAanswarIneAEns 3
117-xxx nauIvINYBEAan LAz NN S 3
117-xxx g arnsioans 3
117-xxx NAUIVIAUNTLAERS AT NAANY 3
221-101 Sy Tnstutugi 3
221-201 LATUGANENTUNNA 3
57 18 vaenn

I 1 mensdnendi 2

SREIYT Fodw wiqein
117-30xx nAIMANAFERsuALINeIEans 3
117-xxx nauIvINYBEAanSLazd NN S 3
117-xxx nauINNYILaY A0S 3
221-200 LATHEANENIIANIA 3
221-204 NIRUTINT 3
221-205 NANNITNAN 3
593 18 wuqenn
NI IAY AN
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U 2 aanasAned 1

%

a3

TWAAYN Fodwn wUEAn
117-xxx naAMMWILAYINTADANS 3
221-xxx NANITILAY 3
221-419 MU TLALNITOINTIZUINUTELNA 3
221-203 DIANITUAZATIANT 3
221-459 Weemaniveyadmiugsna 3
593 15 wu2eAn
I 2 mensdnedi 2

SHEAN Fodun U8R
117-xxx ﬁ&juﬁmmmmzmiﬁami 3
221-xxx NANIVILNY 3
221-xxx NANIVILNY 3
221-411 N1TRUTEHINUTEINA 3
221-413 M3 NIUNIIATENINUTENA 3
221-414 N153ANT5§3NTENINUsENA 3
593 18 wuqena
I 3 menasdnenil 1

SHWEAYN Fodun ydnenn
117-xxx ﬂfjm%mwmamiﬁams 3
221-xxx NANIVILNY 3
221-xxx NANIVILNY 3
221-410 NIANTENINIUTENA 3
221-412 NIRAIATENINIUTENA 3
221-461 NINAIARING 3
593 18 wuqena
I 3 mensdnedi 2

eI Fodw nwilein
221-xxx naNITNANE 3
221-460 dumediinvesassndsdmiusiia 3
221-462 nsdnnstadafnduaslgoumuseninalsvine 3
221-417 mwsuiiaveusedsauvesgsianazmsisousifieliuims 3
XXXXXX nAInNTnaNIIFeN ‘ WwuAumSeuioanAvfnm 3
39 15 wiena
NHIING 1RO A YN




U 4 aransAne 1

a2 I3 NU2BAA
221-418 NMSANLUGINATENINUTEINA 3
XXX-XXX PUINIYNADNLES 3
221-xxx nauIANANIZERN . 3

= - aunafne |
221-xxx naNIANANIZERN 3
593 12 wUlenn

Uit 4 nrannsAnenil 2

FWERYY Fa3 iqenn
221-420 NIAMULAENITUTIIUENNINE 3
XXX-XXX NUINIVNFNES 3
221-xxx nauIFNANIZIEEN 3
221-xxx nauIFNANIZERN avinadne | 3
59 12 vdaenn

3.1.5 A1a%U1ETIEIN
3.1.5.1. wnfnwmaly nqudvuyseaansuazdrNAEns

117-100 NaNATYFAENTIATUTYYIVDILATYFNANDLNES 3(3-0-6)
Principles of Economics and Philosophy of Sufficiency Economy

Pre: None

Awdaduneou: lad

vénihlveaAsugenansivhonsinasminensidegededin  iiieliiAn  essnustlevigean
Usgneumeiuunraaivieselaussnnd nginssulaesinveinisuilan n1seen nsamu seauseld sedu
51A7 UUTENIMYRITIUNE MTRUNITEUIATS UaslATYgna seninaUsene Lagaugan1ndneienginssuvesy
AIUAINTTNANY Nounisidenvesiuilan nqufduu uarlasiasiavewaln Uy iaTugianelieainme
mssdumsmuansnans Taedlsdinmsldeiumi fiussduyans sedugsia uazseiuussna Wiedesiunme
vaguaraNs MaAsegia uazileliAnansSyiulaasiannsenediu

General economic principles deal with the allocation of scarce resources for highest utility,
consisting of macro economics which explains the theory of national income, consumption behavior,
savings and investment, price theory, income, government budget, money and banking and global
economics. Micro economics deals with the behavior of the individuals, demand of consumers, the cost
theory and market structures. The self sufficiency philosophy stipulates a middle way and no excess in
spending and investment, from the household level, corporate and institutional level and the national
level, in order to avoid an economic meltdown and to achieve sustainable economic growth and

development.
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117-101 Fenuinentosdu 3(3-0-6)
Introduction to Sociology

Pre: None

Ftaduneu: Tl

SvBnavesdunndoumediesiiiioynna  @n1unw  uasunumuesyanaludin  Bviswaveangusie
wodnssuvesyana lassawesngy wazarundudih weadlumsvhan msil wyweduiusie  fansan
auddaziTausTesEn e Tnedleuddu  avuaSymanalulad  wazanuddeuudaima
Usevns

Influence of social environment to individuals, status and roles of people in society, influence of
a group on human behavior, group construction and leadership, opinion towards working, the way to
have good human relationships, the consideration of importance and devolution of institutes by ranking,

technology progress and population change.

117-104 UyYwFURUS LA N SNAILIYARNATN 3(3-0-6)
Human Relations and Personality Development

Pre: None

Avderuneu: lul

g i uazUselovivosmyvedinius arwdiiusszrintsyanauazngy fs q ludsan s
Usumbiwingauivanimwndesludiny nguinisuadnain ﬁ'@ummsmmﬂﬁﬂmwsuaﬂ‘qﬂﬂaLﬁamiﬂ%'uﬁamﬂ
FIAU ANULANAITENINIYAAR maw:iﬁﬂ LLasmi?Jﬂwqaﬂiimﬁmmxam AADAUNITYINNINAIAN

Meanings, background, and uses of human relation, interpersonal relationship and groups in
society, appropriate adjustment to situations in society, theories of personality, and personality
development for social adjustment, personal differences, leadership, and practice appropriate behaviors

and social manners.

117-105 angeululangalv 3(3-0-6)
ASEAN in the Modern World

Pre: None

Ardsduneu: Tl

mMsdsuntasestaniutiagiu msdnszadeulanlml suddgueneifony fusenidedldrelantagiu
anuduinvesssnanondou Jadeiifnadoondou ovii Jadomeseifmans naifles iasugha deau uag
sy anmnsaluazlgymvesendeulutaydu anuduiusaelunquussmaandeuy unumvedeuse
InsuazUszeraulan UNUImMTBEIRNMEIUIARED LTI ANENRUSIINININe v Y

Changes in the modern world; the New World Order; the importance of South-East Asia to the
world; background of ASEAN; factors influencing ASEAN such as history, politics, economy, social issues
and culture; situations and problems of ASEAN in the present time; relationship within ASEAN countries;
roles of ASEAN in Thailand and the world community; roles of power nations for ASEAN, and relationship
between Thailand and ASEAN.
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117-107 Uy uazAauiun1snsasdin 3(3-0-6)
Philosophy, Religions and Life Style

Pre: None

Ftaduneu: Tl

MANUS¥YT AABUYDIAANTINNKATAINEAYTBIMANIUNTALTNTIN ANUMNELAEAMAIYDITIN
pundneaul nansssulunsinsalin anudAgesiia ans Jeyg mswaweulaznsuaUgymdialagly
vanAaBuYNImMaLEe TINfamsUssgndlfifieainsanudifalunmmhaunagnsegamiuiduetadud

Principles of philosophy; religious teachings and their impact on living; meanings and values of
life in religious view; dharma for living; significances of precept, concentration, and wisdom; self
improvement and solution of life problems through religious teachings being applied to achievements at
work and peaceful living with others.

117-108 wanassnAaniuazinuznsAntianisiseuinasndin 3(2-2-5)
Principles of Logics and Thinking Skill for Lifelong Learning

Pre: None

Frdsduneu: Tl

pdnassnmans  awdiuguesnszuaumsin mafndelstouasauifs madenldvinugnisAnyin
Anaqlunsuidamiiuandnaiu Wy n1sAndasest msAnuSsudisy nsAndaasigt MsAedning nsaneeis
s NsAnUszend NMsAnldaludied Msfaldanagns nsAeundayyn n1sAnysuns MsAnaseassa
nsAnewIAn LAz Beuiienuies NuAwinuznsthiundsanuiiemsiaunusetiseiiles

Principles of logics; basic concepts of thinking processes: inductive and deductive thinking; the
adoption of various thinking skills to solve different problems including analytical thinking; comparative
thinking; synthesis thinking; critical thinking; considerate thinking; applied thinking; conceptual
thinking;strategic thinking; problem-solving thinking; integrative thinking; creative thinking; future thinking;
and self-study learning as well as a skill for accessibility of knowledge in order to improve oneself

continuously.

117-109 mmi’nﬁm&'ué’mw%’wéﬁuma{]zy,mﬂ 3(3-0-6)
Introduction to Intellectual Property

Pre: None

vsAuneu: lud

mmﬁwé’mﬂaﬂmsﬂﬂ{]aaﬁwﬁiuw%’wéﬁumaﬂagapﬁﬁﬁamia'aLfﬁmmmﬁm?ﬁmamuwémaamuma
WannauimthdmAnemansinalulad  uwasiauinsiuAatzwarassunssuauiedetunsnddumns
Uyyvosupma 9500 wazasAnsUssansing Mé’ﬂﬂgwmalmﬁL?im%mf?fw%fwéﬁumq{]ﬁyiyw PHENENG
AVSURT  waviASemINEN TN mmﬁu’aau%ﬁzyzyﬁwdwﬂizmvﬁﬁlLﬁaaﬁaaﬁuémawéLLazm’%lawmamiﬁw Ly
ausdyeyr WTO TRIP’s wag Patient Cooperation Treaty unuwues WIPO Tunisdaasunisuntemsngdu
malyaseninlsemanasnaunisusmsliduluauausdygissnisusanefiieitos

mMeFeumsaouaniiunsdifinu FunsUssgndvdnmsmaningdumstygfedosiudymilunis
wialulad 5373 FMmnNsTuLarARNNIADS

The importance of intellectual property, it’s role in the creative thinking of human beings as well
as the development of science, technology, arts and literature. The individual, business and

organizational effects of intellectual property. Overview of Thai intellectual property law including copy
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rights, patent, and trade marks as well as international trade agreement about copy rights and trade mark
such as WTO TRIP’s agreement and Patient Cooperation Treaty. The importance role of WIPO toward
intellectual property protection among countries as well as the supervision of intellectual property
agreement appliance in all involved nations. This course employee a case study approach by which the
student will learn how to apply intellectual property concepts that involve in technology, business,
bioengineering and computer issues.

117-110 inYeN1SANYN 3(2-2-5)
Study Skills

Pre: None

taruneu: Tl

AANYRINIANY uarIisfnuidugvinalaeiinsianad  wazamAvewwes  1esTIn  uay
muduiusiunsnnszuvgen@nu  Anwwinuefidududmiumsfne et msliviesann  nsdudutoua
Mnnineluladansauma msdeanslnd uasfiluiagtu Anwidgm uazeuassalumisAnw msthmalulad
nsfnullfifleusulssinuzmsiiesgindnnsAndainng wayinsaiesnaiieassd msvhaowduiin s
Usmsnanlumsfing  msuSmsanudandaimenisanen  sinsgnsenu fle msaedufin msdudssiu as
Savheay wasnmiaue TsiineensliTieiiddy T daurlunsiimenmstuduyeee wasvinug
nstfunadiedudrudszeisulae was

The value of education and means to become an active as well as a successful learner by
analyzing the attitude and values of self, life and its relations to tertiary education system, necessary
skills for study i.e. library use, information search from current and new Information and Communication
technologies, the problems and barriers of study ; the implementation of education technology to
improve analytical skills, critical thinking, constructive criticism skill, team work, team-based study, time
management. Conflict management, reading, listening, note-taking, deductive, cognitive skills, report and
presentation skills as well as important life skill such as Personal Financial Management Skill and skills
needed for a citizen in democratic society etc.

117-111 D159555UANEN 3(3-0-6)
Civilization Studies

Pre: None

Fdaauneu: Tl

ansusTIIaEdTauImsvetesessilan  ensesssulne  JededidvundnvasdeunasTausssulng
mudiSessssunAnasUszgneivenludieslng den iasugia MsUnases maw NIy nsaziauitutn
an1Unenssy UseAnnnssy Insnssu mgﬁaﬂ Q%Nﬂﬁaﬂ nsene Adeuveding sauualtuvesdnuuas
IUUTT

Civilizations and the evolution of the world civilization;Thai civilization; factors affecting aspects
of Thai society and culture; nature and applied science in Thailand, society, economy, government,
religion, ritual, folk play, architecture, sculpture, painting, Thai dance, music, education, values, as well as
trends of society and culture.
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117-112 anufidesduileafuivguasassnanans 3(3-0-6)
Fundamental of Philosophy and Logic

Pre: None

vsAuneu: Tl

ﬁugwuwNﬂﬁusntyﬂumﬁmaﬁﬂ%'w’l AN A[umans gunseenans WeSvame TunnuazySuan
nyfusendausgalusauivgatiagiiy Anvidnuasanu An nssuiunisvesaruAnosnedingua  Tauuuisde
guilslagTBnsmanermans ileaunsaUszgndltliaonadosivanindsesiiagiu

Fundamental philosophy, spirituality, moral education, aesthetics both western and eastern
philosophy from the ancient to the present world, study thinking process, reasonable thinking method

both inductive and deductive by sciences to apply in accordance with the present social conditions.

117-113 InmenludInuszaniu 3(3-0-6)
Psychology in Daily Life

Pre: None

vsAuneu: Tl

yguitaruuiAemadniveiiteUssgndlfludinussdiiu masiannvinuemdn-deen andlonuies
uazu MmIlnsgiuiduiudseninayana Mssul MselunavmuiangiinssuuasnsyalaliRnnginssusing
9 UAGNANLAYAIUUANAINTENINYAAR AMTWAILIAINAAIANIDITNAL NITIANITAUAIILLATEALAZAINLTALES
930 FunniInuaznsuTuin

Theories and concepts of psychology for applying in daily life, development of psychosocial
skills; understanding of oneself and others, transactional analysis, perception, attribution of behavioral
causality and motivation, personality and individual differences, E.Q. improvement, management of stress

and psychological conflicts, mental health and adjustment

117-117 UYBIUITTUNTIY 3(3-0-6)
Man and Literature

Pre: None

Fdsduneu: Tl

ANUvIng Auda warguuuunne o vensTied anuduiussenitauyediv n1suanseenn1afadyly
JUTeNTIUNTIN TATwiAmAn Inla USuayn gaunsal uasArdanveayed suusingluissanssulsanveng
q e unnd wilens Fesdu anuGsaerunenuiiiadlidudgmessyuslunnsundeunissuiuas
Hrunaonauusanosesssuulsvsnasetineumaniu

Definition, derivation and forms of literature, relations between humans and arts performance in
forms of literature, analysis of thoughts, spirit, philosophy, objective and human ways of living that
appears in various kinds of literature, such as poems, novels, short stories and articles indicating humans’

problems in natural and social environment and civilization heritage that is influential to the writers.
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117-119 duRnninen 3(3-0-6)
Peace Studies

Pre: None

Fwdadunou: L

mmLLMﬂm’NiszNLmemﬁmﬁugwumw%m nszUILMsARMIvoNyYiLaTsER UMWY Lile
a¥unnandilafinssi  nguiuazinaudsvesnsidlouaziasugiolussuuing  amauisnNdaudais
naidios iwsugia wavmaw suthluganudnumeensuazasasy AAatuisluofnuas gty

Aasgiteislumsunlalgmdedaudlneduiisuas UnAnnanuguLssluszdudaanyaaa
AsOUASI 9nT diau Tanilussduriuaslussiulanisnislunisaninderss ms
gOUTUANUUANANTENINUAAALALAVENYYEYY  UNUIMURsanUsenudnaresinsine 9 Tunisunesnwm
duinmeelan

Basic philosophical viewpoints, human communications process and language levels used to
make common understanding, theory and concept on politics and economics in several systems, causes
of political, economic and religious conflict, which can lead to conflict with religions which has happened

in the past and present.

117-120 N13AUTINATOUASY 3(3-0-6)
Family Life Planning

Pre: None

Fdsduneu: Tl

anuditlalumnuddyasnnuuanmaiefumaine  asewinluiannnisvesduiusnm uas
ihluguufniigniesiuTindsan  anusuiiaveusenueddunsiiiudinaeldannzduindenuiiuasuutag
pgamng umawieunmmusudinaseuaiiiifaunwluewan sukinsSeudauuandeszrinyaea
NAUIAUTTTULAL A UFIAN

Importance of the difference between sexes so that the student may realize the developmental
process of relationships that lead to a fulfilling, responsible, and proper life in a quick changing society.
The materials focus on a quality family life planning for the future and describes how people are
different in various cultures and societies.

2.2 193 N¥109NqE I 12 wdrein TRiSeusevnelull

117-141 MeIngY 1 3(2-2-5)
English 1

Pre: None

Ataduneu: il

Hnvinwenisile ye Sunandounwdnguitugiu Bnnsitdluseduusylen nswaLitensdeansly
FAnUszaru Wy nsvinme msdely msuuwi miLLammmEuﬁﬁaLﬁa‘LaLLazSuﬂLﬁumiaaﬂLﬁaﬂﬁgﬂéfaa
muvann1w  Rnvinweniseiudeninulussiudssleauasgenin  Tegldanuiiulennsaluaslasiadiaves
Useloauuszney Anwinslinaunynsunwdenge Andeunsumanilagldussloafigndesmumdnlioinsal

Practice Basic English skills including listening, speaking, reading and writing. Practice listening
sentences and communicative skills for everyday conversations such as greetings, invitations,
introduction, as well as responding to the common situations; the correctness of pronunciation as well as

the accuracy of grammar. Practice reading sentences and paragraphs by applying knowledge of grammar
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and sentence structures. Learn how to use English dictionary and answer questions with grammatically

correct response.

117-142 AMUDINQY 2 3(2-2-5)
English 2

Pre: 117-141 English 1

deRuneu : 117-141 nwdange 1

Anvinwznsile yn  Sruuazdounundinguiianiy Anwdmusssy Bnsuanseenveaiiveinimn
Japmuazanuuanisnsldnnssngquiteiluginuemaye Taemsldiaunwiuazeiauniwiia Anvinue
nsgutudu Usznousenssulamuuazseaidensine auduiudvesstloandnuazdstlonvens dnns
sulussduFessiiniadouneudanulneliusslon dAwitazdudug Agniosmmamanlaeinsal

Practice additional English skills including listening, speaking, reading and writing. Explore native
speakers’ culture and expressions as well as problems and differences of English application influencing
speaking skill by using both verbal and non-verbal languages. Practice basic readingsconsisting of reading
for details and comprehension. Study relationship between main and supporting sentences. Practice

reading passages and answering questions with grammatically correct sentences, words, and expressions.

117-241 AUDINgE 3 3(2-2-5)
English 3

Pre: 117-142 English 2

FdeRuneu : 117-142 nwdang 2

Anvinwenisite ym sruandounesngulussduiiennty  Anmsilwazaumnmedngsly
A01UNTAIRN fiflszdummuenuiniu Wy NSYANEINSEN N15duNYRl nmsademaziug Anniservlu
seiudesifienuenfisty Anvimadeu eyenuastornuisrlastuaugniesumdnlensal sasaau
HANinyeaLlwInNINITIAgauNInSgIU

Practice more complicated English for listening, speaking, reading and writing skills such as talking
on the phone, interviews, telling stories and so on. Practice reading longer passages. Study writing
paragraphs by focusing on the correctness of grammar. Introduce other contents related to the standard
English test.

117-242 nMeIngy 4 3(2-2-5)
English 4

Pre: 117-241 English 3

Jdedunau : 117-241 awdangy 3

Anvinwznsile wa sruuesdoununsingulussduililunisiadedeasléd Invinwensideugenniu
msantiuiin msdulamuaindernurieuneuiienmieilangaeuniemuduindss Inaumnarssangy
TuiiSesiifmusviemumnuala Insannsolddnuiigndesmueuisuwasvanlbensel saenfiniinue
ANULUIN N ITNAFDUNATFIU

Practice all communicative skills including listening, speaking, reading and writing. Practice writing
the summary of a passage; taking notes; reading and listening for comprehension; and discussing topics of
interested using common expressions withcorrect grammar. Develop skills needed for the Standard
English test.
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nguITIAYIATN1HDES
117-191 sl lneiionsieans 3(2-2-5)
Thai Usage forCommunication

Pre: None

taruneu: Tl

Iﬂiﬁﬁ%’mmﬂaEﬂﬂi&iﬁqmmwﬁmwu%u waznsAeans mmLLmﬂ(ﬁhdizmwmmL%EJULLazmwwum
mMymanmsuagliidumensdnoulins Asndw wdnniseeds  nisdeansmansdnet wdnnsdenuly
JULUUAN9Y 1y anvmneainsen nslsulseiRvewmules Mstuiinuaznisasuany nslisuldneuntidenia
531 madeuFesnnu Anvinsenislineilneonisile i1sya 13810 wasn1aideu

The structure of speaking, writing and communication; the differences between writing and
speaking;formal and informal language;orations; royal words; principles of references; telephone
communications; principles of writing in various forms such as application letter, resume, note taking and
summarizing, interactive business writing and essay. Practice Thai Usageskills including listening, speaking,

reading, and writing.

117-192 mslénwlneiionisinaue 3(2-2-5)
Thai Usage for Presentation

Pre: None

dsduneu: Tl

wénnsya Aauznsidenldd Ustlen Aideu dualams msenidesdiigniies uaznis
WAlWANUNITANN NsuanIANAMIuLAEN1STIELe 9171 N1sUEUBTRINT MThEweiegsia uwazns
dunualiitellda nasnaumsifeulasinis msidentdesanisioans wasnseudeyaBsadia

The principles of speaking including the correct ways to use words, sentences, conjunctions,
orations, pronunciation, and speaking in various situations such as comments and presentations:
academic presentation; business presentation; and job interview along with project writing;

communication channel selection; and statistical data reading.

117-151 21U 1 3(2-2-5)
Chinese 1
Pre: None
Feruneu: il
o a a . . o o &al aa o w ° ° |
AVNNYINDALAINNIYIAUNANTEUU pinyin AMAEN AL UTInUSE a1 IUUSEI 300 A1 LAYEIUIUANS 9
9e13818 Rnaununnwdu Tngidunisesnidesnigneies
Phonetic transliteration Chinese pinyin system. 300 vocabularies used in everyday life and simply

expressions, Chinese conversation practice, with emphasis on correct pronunciation.

117-152 A1YRU 2 3(2-2-5)
Chinese 2
Pre: 117-151: Chinese 1
deAUneY : 117-151 AU 1
AnFeuessdleaiiugiu nmamddinmanynsduing aumnnwdueitedeiduiiadl
A tusnuszanas 300
Practice composing basic sentences, finding words in a Chinese-Thai dictionary and conversation

with topics of interest. Study 300 additional vocabularies.
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117-251 219U 3 3(2-2-5)
Chinese 3
Pre: 117-152: Chinese 2
deRuneu : 117-152 MU 2
Andsuewsylondadou aunnmuiudeiidedediiuiiauls Anvimdwidutusndsyana 300 f
Practice composing complex sentences and conversation with topics of interest. Study 300
additional vocabularies used in business settings.

117-252 e 4 3(2-2-5)
Chinese 4

Pre: 117-251: Chinese 3

Itaduneu : 117-251 21w13u 3

AndeudssUsslendedoudu q wntu Anvieuuanssssrinssnusfi uasisnustodu aunn
awRuseitesediiuiiadls Anwddwidutudnuszanm 300 f1

Practice composing more complex sentences. Study the differences between the traditional
Chinese characters and the simplified Chinese characters. Practice conversation with topics of interest.
Study 300 additional vocabularies.

117-161 Ay 1 3(2-2-5)
Japanese 1

Pre: None

Fwderuneu: Tid

msile YA mmzﬁﬁu‘ﬁv’uﬁugm 3Lﬂiﬁz‘ﬂﬂiﬂﬂ%’]ﬂﬁugﬁu%aﬁﬂ’]‘lﬂ’]ﬁ‘ljﬂULLaﬂ?Sﬁﬂiﬂjﬁﬂ‘wﬂizuuLﬁENLLaS
Tassadeiuguresnmdiu Bniinveniserulsslonenshenasmadeusefdnysinauziasanzauy

Practical listening and speaking of basic Japanese. Analysis of the basic structure on oral
comprehension and basic structures and vocabularies. Practice reading simple sentences and ‘Hiragana’

and ‘Katakana’ writing in those structures.

117-162 Ay 2 3(2-2-5)
Japanese 2
Pre: 117-161 Japanese 1
Jodaduney : 117-161 avdiiu 1
’E'Jﬂﬁﬂwmi‘ﬂaLLazﬂﬁﬂg@lﬂﬂiﬁi’ﬂﬂiqa%ﬁﬂamnsaﬁﬁ%%wﬁu uazAdWlul  Wnn1Teudud uazilsu
unanulutinuszdniutazldduaunig o agisdne
Study and practice listening and speaking skills with broader structures and vocabularies. Practice

reading ‘Kanji’ and writing small essays in everyday life and simply expressions.

117-261 AMwdu 3 3(2-2-5)
Japanese 3
Pre: 117-162 Japanese 2
Jdaduney : 117-162 Avdiiu 2
AnnsilauaziSeusunaununlugiuusing 9 W Anhennsaiftiaududounniu Wawnseu
fuRanilddnwandeunti
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Practice listening and learning conversation in various settings. Learn more complicated grammar
and develop reading ‘Kanji’ from previous lessons.

117-262 Ml 4 3(2-2-5)
Japanese 4

Pre: 117-261 Japanese 3

Idedunay : 117-261 mmzﬁ"ﬂu 3

WGJJ“LJ'Iﬂ’J'liJﬁ’]iﬂiﬂIUﬂ’]iWﬂﬂ']H’WﬁUﬂu Li’t’J‘L!i‘Uu‘UﬁiillL“LJEJZLILLﬁu'inLWEWU@QiUUU NAUYINYEN1TOIU NS
L‘UEJ‘LJLL'U'UF]‘LH] LiEJUiﬂ’]ﬂWVILWJJLG]lI ﬂﬂi‘ﬂiﬂiﬂﬁiNWN‘b‘c’J']ﬂimVIﬂ’J’liJ‘UU"?IQUEJ'IﬂENSUU

Develop ability in effective speaking skills including Japanese cultural notions and customs.
Develop Reading skill and writing skill with more ‘Kanji’ and extended vocabularies. Comprehension of

specific grammatical structures.

117-181 AMWUNMUA 1 3(2-2-5)
Korean 1

Pre: None

Fdsduneu: T

fdnwasruuAsiuarguuuuUsslon Seudlasaineiugiuveanisinivd fdwidliluiinuszsriu n
vinwgnsilawaznisyn wiuuselonaumnegaeildludinusydriu

Alphabet, phonetics and sentences patterns. Learn basic Korean grammar structures,
vocabularies for daily life. Practice listening skill and speaking skills emphasis on simple conversations for

daily communication.

117-182 ATWUNNE 2 3(2-2-5)
Korean 2

Pre: 117-181 Korean 1

0sAUneY : 117-181 AMwun1va 1

Andtnwensiluazmayalaglilassadislensaivesnwinmaisudouty Wuusgloraunuiiay
mdnildluginuszsiiu Andfnernmserusasdouunanuludinusssr fusaglddmausing 4 s

Practice listening and speaking skills with broader Korean structures emphasis on
conversationand vocabularies for daily life. Practice reading and writing small essays in everyday life and
simply expressions.

117-281 AWUNME 3 3(2-2-5)
Korean 3

Pre: 117-182 Korean 2

AUy : 117-182 AW IUNE 2

AnmsilauagziSeuiunaununlugduuusing 9 Wi Anwibensaififianududou
1A WanvinwENsEuNL N138U wavileuiiedoansluaoiuniselsneg fenenfiuinyay wasfnuedn
S

Practice listening and learning conversation in various settings. Learn more complicated grammar
and develop conversation, reading skill, and writing skill in various settings, studying additional

vocabularies.
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117-282 NWWNIYE 4 3(2-2-5)
Korean 4

Pre: 117-281 Korean 3

deAuneU: 117-281 AMWINIUE 3

Wannanuansalunsyn  Seuivuussaniouuaryssndlveanva  awinuensens Wauins
gnunarmsdeu Seumdiiudy Wilslassaddhensed devhanudlanwinvaildGeuteunthiuaz
Bmsldeggnaes

Develop ability in effective speaking skills including Korean cultural notions and customs.
Develop reading skill and writing skill and extended vocabularies. Comprehension of specific grammatical
structures to understand the full outline of Korean language as previously taught and how to use it as a

whole.

nguAIYIAAAIEATUATINYANENS
117-121 anAanSluTInUIZINTY 3(3-0-6)
Mathematics in Daily Life

Pre: None

Fdsduneu: Tl
AMNRLIBLATAILINTALAANNAMRAER AR FaRSiUAILasdanwalAdinAansiumalulad
adamansiunsuitymuasindula assnmansuaznislivana mavsvendnguinsidosiu msassfuuy
waznsundaymisawuunisussenaldadinenansluiiinusesdniu

The importance and theoretical development of mathematics; relationships between
mathematics, numbers, and symbols; mathematics and technology; mathematics and problem solving
and decision making; logic and reasoning; basic graph theories application; model design and solutions;
and implementation of mathematics in daily life.

117-122 annuazauttazdu 3(3-0-6)
Statistics and Probability

Pre: None

tauneu: il

arufidesiuintuaii  anumsveunuasnslivssloninessie  dnvasvesdeyaniegsi
Basiunurudeya mqwﬁmmﬂwmﬂmﬁaﬁu fauUsdu Msuanual wuunduy wuuthees wasuuy
Unfi - nswanuasveseniildnnndiegns nsUstanaaede manuwlsusiukasdndineaszing  nsuien
AU TUTINT e A duUsEAvSanduiud mevhaevausRigudmiuniasaesssins

Descriptive statistics, frequency distribution, probability theory, probability distributions, sampling,
and hypothesis testing.

117-123 FAnfuduandon 3(3-0-6)
(Life and Environment)

Pre: None

Fwdadunou: Ll

muduiusseninadinfudwndenlneflidiuieuddgueminennssssui - waw s
Waruuwasedanuazgiionnia  nasnaunszvinfelgmuassansevuluFewannzvesduandey  msgyide
AmmaNvaeN 9T mseyinvdwanden  nsliivaluladTinmuazndsnunauny  agmnedsnaden
AaaAIUNIALTUTIAMUENU Ty AT EgRINaLTEs
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Study relationship between human and environment emphasizing the significance of natural
resources, energy, global climate change as well as awareness of environmental problems and impacts
from pollutions; loss of biodiversity; environment conservation; the use of biotechnology and alternative

energy; environment regulations and laws as well as lifestyle according to philosophy of sufficiency

economy.
117-124 walulagasaume 3(2-2-5)
(Information Technology)
Pre: None

Fdsduneu: Tl

wnAaAefumeluladreufiuned  dnusznouvesssuuaesiames  wihfinsvhnuvessniauiiuay
goliuas  svuunsdeansieyauasiedotisneuiiomes  meluladdevszay  Sumedidnuaznsuszgndlianu
nasnaunsinUjuRduAudayandumesis lusudddidnvsetind WaknsuUszananad wasn1sadiaiuma
ey

Concept of computer technology; components of computer system; the functions of hardware
and software; data communication and computer networking; multimedia technology; Internet and its

application. Practice data retrieving, using electronic mail, word processing, and developing basic

Webpage.
117-125 ABURILABSAINSUNITANWILATNITHNEU 3(2-2-5)
(Computer for Studies and Works)
Pre: None

Fwdadunou: L

wannsinnIsteyauazansaung  Ussianveswiiudeyauavansaumne  danesiiuwasnisuilanddeym
ganssudannsedind nguunewelulaBarsauna  3usssukazanuvasadslunisldmaluladasauma 917w
wazaiUnsueeNiees  wavkwilduvesnaluladansaume  saenaun1sEnUfuanmsldnulusunsunis
o waglusunsuiiauenuy

Principles of data and information management; types of data files; algorithm and problem
solving; e-business; computer laws; ethics and computer security; computer careers and certification; and

trends of information technology. Practice using spreadsheet and presentation software.

117-126 oWsLilaguA A 3(3-0-6)
(Nutrition for wellness)

Pre: None

Ataduneu: il

audAuarUNUMYEIIMIREEIA MaAsuulasesasemslunsyuiumande doifinatauas
amudaifnfuomaiioquninuassdndasiaiuems  ewnsiulsn  wasuwilawuinsiienstia  aan
ImmmmazﬂgwmUﬁLﬁ'm%aqﬁ’uﬂﬁsmu@m@mmwmﬂmmmimaqmmi

Significance and role of food for health; nutrient loss during processing; facts and myths
regarding food for health and supplementary foods; food and diseases; nutritional therapy
concept;nutritional label and food laws that govern the nutritional quality of foods.
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117-127 il ludinuszaniu 3(3-0-6)
(Chemistry in Daily Life)

Pre: None

daauneu: Tl

audrenad aansuarmssuunaanslaveuazansuseneunmaaifidfyluitausesniu 01di ufh
NEATY asNeRed wanain FnsTsuvIAuazddunsgi suazasENRARNBIIALATIAS 001 asiATid
AelAnuzis avsedfiduansivildludinusesriunstdostunasuifvanasiadl

The essence of chemistry; matter and their classifications; chemical compounds in daily life such
as metals, ¢lass, papers, polymers, plastics, natural and synthetic colors, drugs, addictive drugs,
detergents, cosmetics; carcinogenic compounds; toxic compounds used in daily life as well as prevention
and alleviation.

117-128 ANAATENTIUBNTESIIN 3(3-0-6)
(Mathematics in Civilization)

Pre: None

Fdsduneu: T

ndnidesiu wasWaunsvesinturesiaiey uazsruunisanlagldiiaudugu maiiedia
TssendlilumasnedauaessSinndii - Anwssuunsiuswusasiaunsvesudululimeadndoy
delidaudiugrumarssnideiaian Suasihlugmafinymguinendamanitugely

Fundamental principle and development of numbers and thinking system with numbers as the
base, the application of numbers to geometry and trigonometry, study the numbering system and
development of basic statistic possibilities in order to have fundamental knowledge of logical numbers

that will lead to a higher level of mathematics theory study

117-129 sdanuguienTeneidoys 3(3-0-6)
Basic Statistics for Data Analysis

Pre: None

vsAuneu: lud

Arudugumean Tiun anusne vouin Snvarvestoys Bmafumurutoya adfimssan
mqwammuwmﬂmﬁmﬁu AUTEN  NISHANUAWULINIUIN  MTHANLAUUTITed  N1suasuawuuUn@nIg
VAFOUANLATIN MTIATIwAVENITUS Lasnisanasslfadusgisiy mMsiaszvanuusurulagldlusunsy
dudagu

Basic statistics including data collection, descriptive statistics, basic probability theory, random
variables, Binomial distribution, Poisson distribution, Normal distribution, hypothesis testing, analysis of

variance, correlation and simple linear regression by utilizing statistical programming package.
nguAvIFUYTEANEASIATNARNE

117-132 wafnwuwaziunuIng 3(2-2-5)
Physical Education and Recreation
Pre: None
Fwdaduneou: lud
anufidesiuintunainu  tumnnisifenuddauazenudniutonistannaunm@inludsen
Uagiu  sudisfnwaliavesivwastiumuins - anudesmstunumsludedng 9 n153answagnsuivs
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¥ v

thumunnsuaglidennafnw 1 wfiafn Wefinwng nfin e uasvinweiugiu Tauvisdndinuenisoan
fdsneiileguam saeasuNTESuaIsENsIANIN9NeTignsies

Basic knowledge of physical education; essential recreations for the improvement of life quality
in the modern society; types of sports and recreations, need for recreation in each age range;
management and administration of recreation. Select one kind of sports to learn about its rules,
regulations, manners, and basic skills. Practice physical exercise andbody strengthening processing the

appropriate way for good health.

117-133 Aavzuazdefnioy 3(2-2-5)
Art and Music Appreciation

Pre: None

Ftaduneu: Tl

ANNMNBLASTAINTTURIRAULKALAUAS  MENNIINEUNTEREans  waranuuzdAgvesfalsuas
austisiaziuy Ugnilsaudnlamsifusmeararudurlufazuasnund  Anvinanufalzduddnludiu
e sansadielunaauisigtuussiunalavesialy iemdmisadeassdnanumaniu nedhfanmeves
fausuazaunlugiug iWueTesdielunsesslasislauywd

Meanings and the evolution of art and music; principles of aesthetics; and major aspects of art
and music. Cultivate understanding, recognition, and appreciation of artand music. Explore masterworks
in various fields of art from the ancient to present ageand artist’s inspiration behind creating those works.

Emphasize values of art and music as tools for uplifting human mind.

3.1.5.2 ¥u10Y ANz 90 wilenn
nguAvIMAY 36 Mildein ey 12 31 TidenSeu 12 J¥1anivassieluil

221-101 JyBnnsidududy 3(3-0-6)
Principles of Financial Accounting

Pre: None

Ataduneu: il

AnuvInguazIngUsEasAann1sUnd  Uslewlvesdoyanenisdyd  Usvlevilvesteyanianisuad
wlunuardeauuRgumanstn® Usslevivestoyaninisdyd juuuuvedssia vann1suagdsnstuiindad
Muvann1sUsy e ﬂWiﬁ’uﬁﬂiwaﬂﬁﬁ’zﬁiuaagmﬁ’uﬁmwmisf?uéfu msWusensludlyduendseian nsdai
UnA mMsSavhaunsiuresiansiiliusnsTisevedud msvadiieriuaudaavie JaTuendssandes GE
sefuhly wevaupsetuame mstarhnssauihsemsusuusuastyTluiuiunn metyfidestuied
aByariin msdavisunsevuseaiudinsuins mstuiindyBiuantes  mstyTiRniutuamu My
gl il Aundndlaivgudou niwensesaueR Aundnglaififny Sufeunarardussnu ns SyTdmiy
Aanisamaunssy seuuludfy n1sdniisunselatiuan

Accounting concepts, financial statement, accounting cycle, inventory, cash receivables, assets,
current and long-term liabilities, and equity structure of proprietorships, partnerships and corporations.
Valuation of assets, income determination, preparing financial statements. Investment practices,
depreciation, depletion, and amortization. Partnerships, acquisition and disposition of assets. Fund and
cash flows. Intangible assets, long-term assets, and profit measurements. Procedures for operation,

planning and decision makinsg.
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221-200 LATYFAENIIANIA 3(3-0-6)
Microeconomics

Pre: None

Ftaduneu: Tl

vinvhluvesasgmansivhenguisauaznsinasmineins Jadesineg idvunguasd uazgun
ANUBAVIEY WORNTTUVRRUILAA NQUHNIIHER AUNY WarTIEFUINNITWER N1SAVUA T1AUAEUTINUKAKER
Tunanaussduanysal uazliaysal aaensudnwidgminlumaasvgia

Allocation of resources and distribution of income and wealth: ie concepts of utility, value,
resource allocation, theory of consumer behavior, nature of demand and supply. Relationship of
production, cost and supply function. Product pricing under competitive oligopolistic and monopolistic

markets. Theory of income distribution, the limitation of market forces and appropriate form of policy.

221-201 LATEFANENTUNANA 3(3-0-6)
Macroeconomics

Pre: None

Frtarunou: Tl

ﬂz:gmﬁyugmmmﬁwgﬁa vdnuazuuAnluFesssuuasugia Meldussed eufuriuves seld
Usenud wedinssudusilunislddnenmsuslan nsesu msawmu n1slE91e90955U1a015R8Y WAENIIEUIATS
Wleu1uN15RNLALUlEUIENITARY N1IASEMINUTEMA NSRSLAULALAENITARILY LATYERA
Survey of concepts, methods, and fields of psychology, behavior and mental development in humans,
variations in intelligence in the human population, understanding him/herself and an application of

psychology in general.

221-203 29ANISHAZNITIANTS 3(3-0-6)
Organization and Management

Pre: None

taruneu: il

MsunsuaznifidAnuestheuims Ssramfamsnauny msdaaudnihony msdinig msgdleaulu
msvihnusagnsmuaNsUFTRnuse Welidudunuiulusudmneuazulsueilsnd

Fundamentals of management showing how the manager in an organization effectively performs
the functions of planning, organization, directing and controlling. Accountability, responsibility and

authority relationships.

221-204 N13RU§IN 3(3-0-6)
Business Finance

Pre: 221-101 Principles of Financial Accounting

Srdfadfuriou: 221-101 TayFnsidududu
amudusnvemauinitu  veustazwihiveshomsiuiedumsamuy  meheudszinafuan a3
fnumuevessunsiuiusy msdansifnrfunsndduaznsdnnmu mineviivesiamsuazlasans
NNITRUDLINNINE

Scope and function of financial management with respect to investment, time value of money,
cash flow budgeting, introductionto financial statements analysis, assets management and project

funding.
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221-205 nann1InaA 3(3-0-6)
Principles of Marketing

Pre: None

Ftaduneu: 1uil

mnuneuazANdAueImInaalug s iuianssundnnsgsinetnamils  Tnonandedanansiosi
msasAmEniug desmnenisindmneuarnisduaiunissmine - aaensunginssuvesiuilna  wdhfinng
N159A9 @NIUUNIINITAATN LLaxwmmaqmimamﬁﬁﬁiaLﬂwgﬁmt.asé’mu
Meaning and significance of marketing with respect to main activity for distribution of goods and services,
principles of marketing,consumer behavior, function of marketing and marketing institutions, and their

effect on society and economy. Market targeting and cultural influences.

221-300 N15UYTUTIT 3(3-0-6)
Managerial Accounting

Pre: 221-101 Principles of Financial Accounting

Srdadiuriew: 221-101 TayBnsdutusi
unumIeIMsTadiiionisinnisdeanmnadeniiudsundas warnuAnieafuuny duny sudei dunuts
NsWEn NsURYTRUUINRANTIH MIBATIRRuNY YSuna Mls 115919uRuils dunuunsgu suuseinin
meu MsTyBienisdndula msfmunsime mstyTauau fuinreu Mstmuaseley

Preparation and analysis of statement of changes in financial position, financial statement
analysis, financial reporting underprice-level changes, analysis and interpretation of cost data as an aid to

management for planning, controlling and decision making, budgetary control, and responsibility

accounting.
221-303 NYUUYTIND 3(3-0-6)
Business Law
Pre: None
JdaRunou
AIULELAE N ez lUTe s tay MﬁamﬁmLLazﬂgmmJiﬁwLaﬂmﬂ Sy iiddey < Lﬁmﬁ’qsﬁﬁ] LU

a

Forre Wmine1de By Ardseiu S1ues $1th Faunu wenissiufe SRUYALAYALINANEINUANIA
muaw?wuamgmmaﬁuﬂﬁLﬁm%’mﬁuqiﬁa} Wy nguanensnddunieslayy NQMINeRsIY wasnuunene
8113

Meaning and nature of juristic acts and contracts. Laws relating to sale, exchange, gifts, hire of
property and hire-purchase, agency, brokerage, loan, and negotiable instruments. Laws regarding the
organization, operation and liquidation of partnerships, limited companies and public companies,

intellectual property, labor, and taxation.

221-305 N13IANTITNITNAAKAZNITANLUIY 3(3-0-6)
Production and Operations Management
Pre: 221-101 Principles of Financial Accounting;
221-204 Business Finance
Jdeeuneu:  221-101 ﬁ’zy%miﬁu%ué’u
221-204 NMIRUTINT
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Arudun wanns  wnfe  wasvguivesnisdnnismsnaawaznisandunuluiiuengg Wy s
nensainadieants  msdenvhiafine  nsmausuidimandn  uinTleneitgmasih mnudiuns
AnneidaSnasndszgndlfiteanunsadndulaldegagndesuazaonsy

Fundamentals of Management and production operations underlying the solution of problem
relating to optimum utilization of factors of production, production process, control and production

operation. Forecasting, quality control, ‘just in time” inventory practice and safety practices.

221-322 N153ANINUNYBE 3(3-0-6)
Human Capital Management

Pre: 221-203 Organization and Management

ItaRunow: 221-203 99ANITLAZNITIANS

ANUINEvRTINSNEINTIYYd  UStansiammsnennsuyed  Usslanvaanmsimuininens
uywd MIMANNABINTT Wwun Bnnslunmsiann nsdanisuaguSmsiauminensuyeed nsuseiiuna 113
WS nenTuywe

Duties and responsibility of the personal manager, man power planning, recruiting, training,
developing. Appraising performance, promotional system, motivation and welfare of employees.

Promotion, demotion, dismissal and transfer of personal.

221-325 msﬁémasﬁaﬁa%’m’a’muﬁiu 3(3-0-6)
Cross Cultural Business Communication

Pre: None

dsduneu: Tl

mnuAn  nauiuazngdmiumsaeasneiamssadiudey Wun  Tansssn aonunmnisdaay
dyd  wazlassainemnnuduiusymisdenululnazdian %wzLfJuﬂﬁﬁstmJﬂ’nuiﬂ’J’mJL%’ﬂﬂLﬁmﬁumiﬁamiﬁﬁm
Juussnunilensdoassssiaiiusyansam

Thinking, theory and rule for social cross cultural communication. Emphasis on language, culture,
social status, nationality, and social relation structure in each society. Verbal and non verbal
communication across cultures, including understanding gestures, and expressions, preparing reports,
documents that varies across cultures. Barriers of cross-cultural communication, cultural bais and how to

overcome.

221-326 nsdnn1sLdenagndinenisudedu 3(3-0-6)
Strategic Management for Competitiveness

Pre: None

FnUsAuriew: laid

ndnguatiinguizasdiftelinnudifsaiunisussifiuvanmuandeunsgsfin - Maiasgy
anmwinaeuneusniaznsly N1sdnvienseans n1sadiunuy nsussyndld nsuseiiiunae
nsmuAn  uenInEfBeuarldTuaudinuiefuiimsifiamassisamnsodulaldiuuadn
mMsdamadenagvdiiiednwiauainsalumsuvsiuresgsie

This course aims to provide the knowledge on Business environment assessment,

external and internal environment analysis, strategy formation, implementation, application,
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review, evaluation and control. Further, based on the theories, students will get a better
knowledge on how can business managers assure the strategic management concepts to

maintain competitiveness of the business.

221-327 MaUiIMaasuuas 3(3-0-6)
Change Management

Pre: 221-203: Organization and Management

FTaduneuw: 221-203 99ANITHAZNITIANTT

ndngnsttieimuinuzuazauianudlafsidulumsidunuremsjiRnuiduian sl
dielfiAnnmsdsuulanfioliiinsnsyaneaniuiivhan

This course will help develop the skills and knowledge required to promote the use and
implementation of innovative work practices to effect change and manage changes so there is minimal
work place disruption. Upon course completion, participants will be able to: Understand the role of

change in organisational success.

221-328 szleuinive 3(3-0-6)
Research Methods

Pre: 117-129 Statistics and Probability

Adedunou: 117-129 adnuazauiazdu

wdngnstlreusifenfuitnaife Wy milensidnunnuesdaiing sluuuneseds
WU fuds Suil uazuuzthifefiuetestiorednsiniunseunuasUTAYNTINSENEY (9u
Endnote) n13asuionans nan3enssuu ( LaTeX) uananni fiieuazléfumnudifeatumaidennsasi
Fdmsuasifuriuazdddylunside lusewhevemdngns fiFoussdesdssnidelaglideyaniond
Lazinseadeiunga
This course provides the knowledge on how the research to be conducted. The key topics such as
research methods, such as qualitative and quantitative analysis , referencing styles such as author-date,
and also will discuss about the software tool for publishing and managing bibliographies, citations and
references (ex Endnote), also will brief about document preparation systems such as LaTeX. Also,
students will gain knowledge on how to select a good journal for their publications and key items in a
research. At the end of this course the student will have to submit a simple research paper using

secondary data and with appropriate citation.

221-329 nsiinseideyaiienisinaulomsgsia 3(3-0-6)
Data Analysis for Decision Making in Business
Pre: 117-129 Statistics & Probability
Andadiunou: 117-129 adfuarauiiasdu
vdnmslineilaeiunslivsslovinegsin  mmeaeudoyadilsanlnensifvaifannnausiois
MsvadoUaLyAgIu Mynsesimuiuyslagldlusunsudisasunnagsia etelunsdndulanisssia
Data analysis to decision making in business. Main topics are sampling distributions, hypothesis

testing, multivariate data analysis for business decision making.

yHING1IAIIY

a3 39



ngudvITWanz 39 wiaein Tiseu 13 ¥ Tusedvasdaluil (39 wiaehin)

221-410 A5ASERINUSEINA 3(3-0-6)
International Trade
Pre: 221-200 Microeconomics
221-201 Macroeconomic
deRuneu:  221-200 wiswgAanIganIa
221-201 WASHANANTUNAA
AUNINY  AINAIARY  WASUBULIATDLATHTANENSTENINUSINA mﬁyfjLﬁaﬂé’ulﬁmﬁumiﬁﬁwdwﬂizmﬂ
ulovigmadnsrinassme valsunensduuuiesuayliad NIFIUNGUNT LATUFNIUALHANTENY NNTAIMNU
FENINUTEWA AN INLINABNNNGINATEMINUTHINA  Nun1sAseninalseng  ssuumMItuseninelsewme
wlguiensiseninasema nMsRulagnsamusenielsema iauﬁgmamiﬁwLLamamisﬁﬁgﬁuﬁgmwﬂismﬂ
Theory of international trade barriers, foreign exchange, discrimination policy and effects on the
economic system, theory and policy of economically allied corporations. Theory and policy of
international investment balance of trade, balance of payments, international finance, economic
development institutions, structure of trade and finance system, international business environment,
international trade theories, international monetary system, international trady policy, and international

investment. International economic relations of developed countries and analysis of Thai trade structure.

221-411 M5RUsENINUTEIA 3(3-0-6)
International Finance
Pre: 221-101 Principles of Financial Accounting
221-204 Business Finance
Jprdadurion:  221-101 JayBnsududu
221-204 NM3RUTIND
MIUIINsusEnieUssma MsledeudioiunussuieUssma Sasnisuanidsy Lesesdienann
wandsuidunssnalsang - nsadeinlsandausesnsmenide ANUENTLSIENINIR U TEIMARIY
ANSATUMNIATINEIUTENA MFUATIEAANAALS MIsLIATIENIaszma
Basic concepts of international finance, interest rates, finance mechanism and international
finance system, finance circulation markets, forecasting the rate of finance exchange and cost of
management in venturing, taking advantage of the difference in international financial systems.

Operations and international relations of commercial banks.

221-412 AINANNTLNINUIENA 3(3-0-6)
International Marketing

Pre: 221-205 Principles of Marketing

Idedunau: 221-205 ¥ENNIIAAIN

ausduiineliAnmsnainsewinsUseina Jadefidmalinisnatnseninasema Wlyimthesns
0 AnwddanadeumansnainszrinsUssime ﬂzﬂgﬂLL’mﬁamﬁﬂ’JUﬂﬂéjLLax munulild Anwndanagnslu
madngaainseninaseme 1wy nnsdseenuaznsdiluaniiugsialy dislsena  arensunisdadule du
UszaunenIsnaInseninslseine 35nsdszRulunnsmszning Useine

Nature of international operation, governmental influences, international trading, foreign trading
channels, effects of international agencies, political stability or lack of it on viability of operations and

cultural differences considerations, marketing mix in internal marketing and control.
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221-413 nsaliunsAnsenInelseine 3(3-0-6)
International Trade Operations

Pre: None

Fdsduneu: Tl

vaninaTiuazuINUURdrunsAudugsiansAseninlsena Taguiunszuiunishy msdsesn
s MsvuEs imﬁgﬁslﬁﬂusﬁaﬂﬁﬂ’a WAENAMUNEANY 9 NPIUNITANTENIUTEINA InsMsiazuleuny
#a  Afmuslaezuialnewssiguiamaseve saenaudeufiana Jadufl senfuiumilulumienisn
Seinalseing

Basic concepts of management practice on the global scene, including international finance,
marketing, multinational corporate management, political and governmental regulations influencing on
international operations. Material also include international trade laws, regulatory and policy issued by
Thai and other countries. Agreements on trade operations set up by regional or international groups of

countries are also discussed.

221-414 N133AN13gsNesENdneUssina 3(3-0-6)
Management of International Business

Pre: 221-203 Organization and Management

Fdsdunau: 221-203 BIANITLALNITINNT

N133ANTITNALNSNNAIUTINTENINUTENA NITAATIRNTUIITUNNGITY anuasnged N15A1 113
AU AINTTUNNNITAANT MIIANINTNLINTUYYS N159AIA NISREANTRULAE ANNKIRENTENINUTEINA
lanAdnl aSesssulugsiaseninusena nsnungumaAsygiaseaugiinig aanavulan grsmansnisaiiy
§3NRTENINUsEIne

Management and international business operations considering the objectives and strategic
operations limits and opportunities of foreign investment development. Development and adjustment of
policy in management of international corporations to coincide with international business environment,
globalization, ethics in international business, regional economic integration, global capital market,

strategy of international business.

221-417 AnuURnvaUsedInLvasgsianazn1sGauiilaliuInig 3(2-4-4)
Business, Social Responsibility and Service Learning

Pre: None

Awdadunou: lud

amnuiufiaseusonssiunslufunsindulaluauiuiaseusedimumagsiaussnadles  Tulund
thanwagldfnwmadiudiey  madlosySausssudivarnuans Ssnsdanmanadiugifie  Sdautnevihli
ansauenuezkaznsInddunnlumvgnisalniianusuinveunedinuvigsiwas wales

Socially responsible business decision making and civic responsibility. The class takes students
into diverse dimensions-social, political and cultural-in which business organizations operate to analyze

and participate in the challenges which necessitate social and civic responsibilities.
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221-418 MIENNUIFINATENINUTEINA 3(3-0-6)
International Business Seminar
Pre: 221-203 Organization and Management
221-411 International Finance
ItaAunow:  221-203 99ANITLAZNITIANTT
221-411 M3RUTENINUTENA
msfnwwasdunuluiideuasUsziumgsiaseninssene AnwuAgfunsindefuuiem
ﬁmﬂigwmL.Laxﬂaqwé’Lumiamﬁiaﬁ’w?ﬂwméﬂﬁ?u ﬁﬂ‘mLLazé’uuﬂuLﬁam%ﬂamamnqiﬁassij Useine
\wiswgia elulad waranimmsiles Faladenudnlunsigsiaszdulan
A directed study and seminar on selected business topics and issues in international business.
Students study the unique challenges faced by international companies and the stratesies utilized to
meet those challenges. Study and seminar on such areas as global business opportunities, economic,

technological, and political environments that influence global business initiatives.

221-419 n15UYTHazNIEINITTENINUITINA 3(3-0-6)
International Accounting and Taxation

Pre: 221-101 Principles of Financial Accounting

Srdaduriou: 221-101 TayFnsdududu

FEUUNNSFIUMNUYTveswneUsewe nglediduarisnisidaddmsugsiaseninaseina nMsdavi
UNsRuTY Bvswavesdnsiuie Shsuaniiey wedhnan® semiUssmedenis Savhseaunanis
FMTUNULALTIUENINITEY

Accounting theories pertaining to international business, including regulations, criteria, methods
of accounting and finance used in international financial situations. Effects of the difference in exchange
rate and inflation pricing for international transactions, balance sheet papers according to the regulations
of government agencies and also taxation systems of major countries in order to gain perspective of their

regulation and collecting system.

221-420 N1TANNUUANTUSITUENNINE 3(3-0-6)
Investment and Portfolio Management

Pre: 221-204 Business Finance

Fdaduneu: 221-204 N5IUGSAY

Mé’ﬂmiﬂﬁugmmmmsamu Fasawdeaamang NFEUIUNITAMY ANUAIAYVWININIT awmuly
aaevdnnEng msRimsumdnnindatianeg Wy mudss nansuwnu swU'imﬁmamquﬁqLﬁawﬂumaﬂﬁﬁ’a
Tnetnasuasinnsantensdifeseiiadlavseneuly unSou

Fundamental of investment including definitions of investment, investment process, and
important of investment strategies in financial markets. Moreover, students will learn how to manage
portfolio using different kinds of securities based on risk and return. In addition, this class will introduce

practical work by using recent interesting case studies on the financial market.
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221-459 Wereanidayadmiugsna 3(3-0-6)
Data Science for Business

Pre: None

Fdsduneu: Tl

pdngmstazuurimin M dyesinenstoyadmivgite  didsutharudlulivsslenidmiums
Lﬁuuﬂaﬂ'ﬂﬁﬁUﬁjﬁﬁ] Usgnauluaie glJ’JEJEJ'Nmﬂ{]fy%ﬂ%’mﬁjﬁﬁﬂuiaﬂLLﬁﬁﬂ’J’liJLﬂUﬁ]%ﬁLﬁ@LLaﬂﬂﬁLﬁuﬁfmmmi
dmfudeyamegsiamant  hieddyflazaseunquasoavdngasiite nssuiunmamurateyafinluisd
wanzauiian BnsuiuUsnsdeansszrinsianlidensgsia wazitnslideyaiieinneilugsie warld
anudindulansgsiafiennalfiuieulunsudstu TWAAFINYIAUUReAdfuveleyanegIialarAy
Uaenivresnoniiines

This course introduces the vital principles of data science, data mining techniques for business
and finally students will be able to extricate the useful knowledge for adding a value for business.
Further, the course provides examples from real-world business problems to demonstrate these data
science principles. The key topics which will cover throughout this course are; data-mining process to
gather good data in the most appropriate way, how to improve communication between business
stakeholders and data scientists, how to use data-analytically, how data science methods can support
business decision-making., understand how data science fits in your organization and how you can use it

for competitive advantage, and also how to secure the business data and computer security aspects.

221-460 Sumefilnvasassndedmiugsia 3(2-2-5)
loT for Business Application

Pre: None

Fdsduneu: L

ndngnstuanddsi o7 annsalilunisdndugsinlfesiedivssdvsam fi3ouarldFoudifeatugunsal
WUUYINNITHAEISMITIUTIdayALUUEUsEAVEN N loTastheliesAnsanunsainunenginssuvesusinauas
deiiarmndesialunmsien  uaztigliosdns/miinauausasjsanuaulalufiduddyvessiald qeavine
Bousgiinnudifeafuuenwdindy "oT' feztaeligsheiinaiilsgsanldlnenmsansduyumssudununsiiy
wandnnazlonalunisdmaunasesall uaznisiaunluiiuiissiae

Internet of Things (IoT) for business applications is an important subject for present day business
managers. The course delivers how the IoT can be used to run a business efficiently. In this course,
students will learn about integrated loT devices, and how are these paving the way for the gathering of
actionable data. How the IoT helps organisations to predict consumer behaviours, how the employees
can use loT to streamline their workload, and allow the business managers/employees to focus on the
essential parts of the business. Finally the students would have the knowledge how “loT “applications
are improving business’s bottom line by, Reducing operating costs, Increasing Productivity and providing

the opportunity to explore new platforms and developments in the business area.

221-461 N1INAINRINA 3(3-0-6)
Digital Marketing
Pre: 221-205 Principles of Marketing
JaRunou | 221-205 NANN1TAAIA
sdngmatildsumssenuuuilensvaussnagnimananalulanadelmilaglddendva  didouaslddiae
w3osdiensnatnddva wu nsdfiuusEavinedesiiodumnnisraaiiudiue  nslavaneeulay  nsdum
msmaeideailiine  mTessidunman wazasliFumnfifenfuIinunuuauynsnainAaviad
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UsraumnudidauagiinssiszdnBanvasuaulynsnainfdvad miundnsasivasudnsiiden  auflunns
Ineldide Search engine optimization (SEO) laeldiiuladupsunminendsuayiansannsitauvesdyd
Analytics w83 Google thiSeuannsavnusnfuwinmimddyruideasedweniuleddmiu SEO ms
As1dey SEO uenuaznslifedsruooulat sy

This course is designed in order to meet the marketing strategies in modern world, using digital
media. Throughout the course, students will explore digital marketing tools such as search engine
optimization (SEO), email marketing, online advertising, paid search marketing, web analytics, social media
marketing, viral marketing, online reputation management, and mobile marketing. Class assicnments will
be conducted to gain knowledge on how to plan a successful digital marketing campaign, and what are
the practical issues, steps to follow and finally to analyze the efficiency of digital marketing campaigns
for selected products and services. Laboratory sessions are to be conducted with the Search-engine
Optimization (SEO) topic using universities website, and considering functionality of Google analytics
accounts. Students are able to work with page tags, key words, as well as the structure of a website for

SEQ, running SEO audits, blogs, and use of social media etc.

221-462 msiamsladafnduasldgunuszninsszna 3(3-0-6)

International Logistic and Supply Chain Management

Pre: None

Fdsduneu: Tl

wndn  vquinisdansladefnduasinddgunmu mInauulaznsuIsiansaladaind 3
ATOUARNMSUUATITNTANNTY N159ANTTIaR MIIANITAUMAIRST N15INNITASIFLA msdansnsindoudne
AuAnseninUseina MIvsnsgnAn nsaseenuduiusiudnwaneees msuvsluusslevduaznisansaume
saTmsUszaunuiuimasy uarnstamsznitUssme

Concepts and Theories of International Logistics and Supply Chain management covering logistics
activities of international business in transportation, supply acquisition, packing, inventory control,

warehouse management and distribution, international sourcing.

2.3 nguAvITnaniziden 15 wiein BaniEeuansedvselull

221-221 STUUASAUNALAZNNTOBNULUULBUNALATUN 95 TA 3 (3-0-6)
Information System and Application Development

Pre: None

Awdaruneu: T

NANTENUVDITE UUENSEUNARDAITUSUISIANITIALTIN  SEUUISKY azAIuAN Lﬁﬁ]ﬁﬁUﬁHu 13
dodule wagduq  msuidamuesssuuasaumannyuesesld  smauiamsldnussuy  ansaumatld
AaNImeSATUAYY

Impact of information to global management activities, planning, controlling, decision making
etc. Application of software to solving international problem development from enduser’s perspective.

Computer-based information system utilizations.
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221-223 N151359178509NNTIND 3(3-0-6)
Business Negotiations

Pre: 221-205 Principles of Marketing

Idedunay 221-205 ©aNNISAANA

NI0UTBINITIATINBTOMNGING Ineinsanndedninavesdadusmuyaindnuazraulasa wazlady
sugaumsalsiensdenldiinisesaiuaznansiasa UssneuseUsziudiAng laun n1sresesuuTungy
UL UagADTOLUULINTLLITIN MINALINAENSNISIITIUAZNITUTIT ANUUANANNYDISTUR a3l
\n3esdionneg iieuszneunsieunsaeuividang

Negotiation as confronted in the various environments of different geographical economic
political conditions such as cultural influences, varying sovernmental regulations, and changing economic
situations. Language barriers and potential errors and misunderstandings arising from interpretations and

translations.

221-232 nslasanuazn1satuayunITuY 3(3-0-6)
Advertising and Promotion Management

Pre: 221-205 Principles of Marketing

JyaRuneY 221-205 YENNITAAN

ygufuarisnislavan unumuazwhivesmslavanluszuunisaain mssdiugsions Tawan udn
fugruvesnssurunslavaniifinansemusod SuamsnsrurunslesanBeoinig vdnnsmesusussdlawan
AADATUNANTTNUVDINT AU OFIAL

Role of mass media to communicate product information to potential and current customers,
advertising principles and practices as an integral part of marketing promotions and policy, advertising
media selection, budgeting and promotional planning and advertising effectiveness evaluation.

221-421 N13IANTIINITIU 3(3-0-6)
Financial Management

Pre: 221-204 Business Finance

FTaAuneu : 221-204 NMSRUTINI

wataag 9 Tunsdnnisnstudmsumsinseilazdnaula  AnvianuuzIoNUNITRUAN 9
wadelumsdnnaferiuningaunyuiou mﬁmmﬁunuiwxg’u SrugUIUNNY WATIEEEYNI NS NNUAIU
J2Ey1I NMIARAYBIY WaylATeasnaluyu

An in-depth course on techniques of financial management for analyzing and decision making.
Topics on financial statement, techniques on current assets management, short-term and intermediate-

term long-term financing, capital budgeting, cost of capital and capital structure of business.

221-423 nsAneanizyana 3(3-0-6)
Independent Project
Pre: All first three year required courses
Srdadfunion: D 1- 9 3 Vv
Aanssudnyanaizgnimualaefaeulazindne  Teazdoafstesivivmdnvesindnm  uaz
Dulumuauingsia
An individual activity to be arranged by teacher and student to enhance in a relevant manner,

his/her educational major
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221-430 N13UYSUND 3(3-0-6)
Investment Banking

Pre: none

Ataduneu : lud

ANUmNEANUAAGLarUTHIANYRINANTTUEYURY TATEmaNsiuLaEn1TIATIe 530 M3
Usziflumvesgsisdsziansng 4 maduiitinwivnanisiu mssuies IPO unumiay fupounmad-denslu
AAIATOY N135EANYULALNITEDNATIANTAN 9 N15TUUTEAUNTIAT MUY NS UTMINBIWU NENNITATULAENIS
M9 M3 Securitization  AuMINeLazAEIAY ey Msanwadululavedasinig wanms
APTEAlATING

Definition, importance and investment banking activities. Topics cover financial structure,
business analysis, business appraisal, financial advising, initial public offering (IPO), secondary market

trading, debt capital market activities, underwrite and distribution, fund administration, principles of.

221-433 §InTsuNIeNIsRUAediannsedind 3(2-2-5)
E-Business Finances

Pre: none

Fwderuneu: T

15 neluladildluiagiu Ineiugsnssudidnnsedndildlussuunuaiweangunisduns suinns
wazn1sUsziudy Ussnaume g3nssuvesngunnsiumsswinsuaznmsuseiudenaiules waslusunsudszend
du 9 vudumediiln TnewfunsdfnuiuaznisufoRate

Trade and technologies used currently. Focusing on electronic transaction in practical in the
group of finance, banking and insurance. The transaction conduct by website in the group of finance,
banking and insurance and other applications via the Internet. Topic also focus on case study and

practical.

221-438 fuuuinsnain 3(3-0-6)
Seminar in Marketing
Pre: 221-205 Principles of Marketing
JaRunou | 221-205 NANN1IAAIA
rswikazeiunaietutymnseain msissnuietudymnimseain msdeu wunis
AaNAKaYNSIARINSIUA TiEIteatunisnan
Analysis and discussion of marketing problems from case study. Writing a report of marketing

problems and solutions from case study, writing a marketing plan, and organizing marketing activities.

221-440 NISNALNAAA N LA 3(3-0-6)
New Product Development

Pre: 221-205 Principles of Marketing

JUaRuneY 221-205 BENNITAAN

Development and introduction of new products. Definition of new products and stages of new
product development. Management and administrative organization for new products. New products
management. Measurement of new products performance. The market test of new products feasibility.
Marketing strategy for the life cycle of new products.

nsWARaznIskUrU ARSI arunevesAndaeilnyl funeuvesn s rEnseT Tnd
nsdansuaruivmsesdnsiendndneiiva nsuSanansdusiln nsiasanisddunues wansneilual ns
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221-441 A1SIANTTATINARNUN 3(3-0-6)
Brand Management
Pre: 221-205 Principles of Marketing
F1UsAUADU 221-205 KENNITAAIA
srUsznaunartadeiifisvinanennudiSevomsdudn  Fonsndud  wiewimnensAn  AvAns
Snwal AseonuuuUTIPTIET msfimsanesesdlefldlunisiasedioans wieasiensiuilu asdudliide

2

v
o

Juiungugnatvng nagnslunisasimsdudibisiaruudunsslunain n1suszdiu Anudsavensdua
Elements and factors that influence the success of brand, brand name, trade mark, copyright,
logo and packaging design. Communication tools that create brand awareness of target group. Strategies

used to create strong brand. Evaluation of brand success.

221-448 madansanuissuaznisUseiuse 3(3-0-6)
Risk and Insurance Management

Pre: none

Ataduneu : lud
A study of different types of risks and financial loss which may occur to individuals, businesses, and
organizations. Topics cover different types of damages, factors affecting risk management, principles of
insurances, need for insurance, insurer operations, risk evaluation, selection of insurance, types of
insurance, insurance agent ethics, corporate governance and enhance the insurance.
ﬁﬁmﬁﬂwmzmilﬁmﬁaLLasmmLﬁamamﬁmiﬁuﬁmﬁmzLﬁﬂLquﬂﬂaﬂ"ﬂU ﬁqiﬁﬂLLazaﬂﬁmi N9 9 Usslnnueg
mnudemeiiinty Jadesin q Alnadenisdanismsdssts wdnnsUssiufouas definnsanlunisussiuse
ilpwesiansiimsieUssiu anudnduiifesinisusziududs sty msosziuy msvssiiualdanely
nseUsEiu nMsidenusEnUsyAudestinuazUssnnueinis Ussiude

221-450 nwaRnssuguslaa 3(3-0-6)
Consumer Behavior
Pre: 221-205 Principles of Marketing
FUsAUNDU 221-205 NANNITHAIN

a a '

‘wé’ﬂu,azmﬁmﬁsﬁwq&ﬂii:u;EU%ImSLumif?Tmﬁuh%aﬁuﬁw Tnofansanfstiadosing q A8 Bvswad
nszvumsdndula melleneiazaseunquiisduiifniusiyana dedasine q nqufves msieu viruad
wavANTen TITBvENand LAy TusTIIUsEINGlsa 9

Principles and analysis of consumer behavior in buying decision. Consider the various factors
that affect buying decision process. The course also provides students with knowledge of motivations,

learning theories, attitudes, values and influence of social and cultural traditions.

221-453 N15AANTNANSUIUAZIIAY 3(3-0-6)
Product and Price Management
Pre: 221-205 Principles of Marketing
Jvdefuneu 221-205 nENNNIAAN
BIAUTENOUVDIHAAAMI N1FIALUNTHAVVOMENT NS 15T ImEniaet (PLC) naegns wansioue
satansdnmsanenandas msnunuwarianRansusiln matvusdeuisuss na gnififendestun
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dufuaznsfuaulovts  msussgiuvienanduet  daduliedeifaudidyde  arwandanenimanely
{j‘ﬂﬁ!ﬁu iﬁuﬂzﬂﬂ'ﬁ%Lﬂi’]%‘ﬁﬂ?i‘Ui%ﬂJ’]ﬂAﬂ’ﬁLLﬂ%ﬂ’ﬁ%ﬂﬁa‘Umﬁﬂﬂ

The components of product, product classification and product life cycle (PLC). The course also
provide students with knowledge of product strategy, product line management, new product
development, brand strategy, packaging strategy and price strategy. These strategies are important to the

success of business today.

221-456 Special Topics 3(3-0-6)
nsAnwiIdaNiAY
Pre: All first three year required courses
Srdadfunion: D 1- 9 3 Vv
ndngrstashliinGewhaulwhdedidondufdestundngns  fEeuasiaumeldng
(ﬂLLaﬁuaamm'ﬁéﬁaauLLasﬁaﬂﬁ'ﬂiwmuLﬁaﬂUWﬁﬂgms ImUﬁﬂmsﬂﬁiumiﬂizl,ﬁul,l,azﬂizLﬁumamulfﬁuiwqﬂﬂa
néngnsenaitumsrmiuveimtouarlassnsiidudass
This course brings students to work on a selected topic which is related to the course syllabus. The
student will work under a supervisor and need to submit a report at the end of the course. Two or more
teachers will act as members of the evaluating committee and evaluate the work individually. The

course may be a combination of research methodology and independent project.

221-457 walulagnienistu 3(3-0-6)
Financial Technology

Pre: None

Fwdadunou: laid

ndngrstduiiuguiiovenudlafefumaluladlunanisiuiielinisuinmameniaiul
UsgAvBnmanniu fFeuazlfidoudifnaiuseiiemudunvesnsufiidumaluladineidu Aufinsasui
Ton  fdnlddudowasmstangaamnssuagalunansiy  navdsuulasinuasavesnisufifves
walladvnansiiu Temalunisaspuuazduszneunmsanaduves cypto war analiufaneaduq ouinmves
wallafvams@u @ TusewinevemdngnsdiZousrldunnuilunanhafsiumaluladmenisiiu
HaUszlevdsiutadadslunanistu

This course aims to provide the knowledge on Business environment assessment, external and
internal environment analysis, strategy formation, implementation, application, review, evaluation and
control. Further, based on the theories, students will get a better knowledge on how can business

managers assure the strategic management concepts to maintain competitiveness of the business.

221-458 N133ANTYAFINNTINUING 3(3-0-6)
Service Industry Management
Pre: None

Tauneu: Tl

ﬂ’1S"iﬁfﬂﬂ'ﬁéf’m@G]Eﬂ‘lﬂﬂiillﬂ’]iU%ﬂ’]ﬂuwANaﬂ"UﬁNﬁﬁﬁﬂﬂﬁEJﬂ'ﬁ‘lQJu M3AUSU WIS Useiude fﬁaLLau
AMUUULIY mumsﬂa’nmﬂwaﬂamu W]“U?Jﬁ’]ﬂm‘lnf}dLSEJ‘LHIJL@L?EJU?F’]@ HRM, TOM ASIANTTINTAUGTTH Uag
ﬂ’]iU'ﬁuﬂE]Uﬂ’]i‘UE]\‘iqmﬁ’MﬂiiﬁJ LiJ’e]‘i]U‘ViﬁﬂﬁGl'iNLiﬁlu%]uﬁ’mﬂiﬂL‘U’]Iﬁ]@ﬂ‘h!ﬂ"l'iUi‘ﬁ’]i‘i](ﬂﬂ?i%ﬁ?ﬂm%ﬁ]\iaﬂﬁ’]ﬂﬂiiu
Uizmwu'%ﬂ15Lﬁ@iﬁlﬁ%ﬂﬁ%miﬁmiuawsmw

The service industry management aspects in airline business, hospitality, banks, insurance, media

and entertainment etc. will be discussed in this course. Key topics that students would learn are HRM,
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TQM, Cross Cultural management and entrepreneurship aspects of those industries, especially the
characteristics of above key topics will be compared in selected service industries. At the end of the
course, students will be able to understand the key management areas of service type industries for an

efficient service delivery.

221-429 matugusznaumsuaznisianisisuiavunanatauazvuingey 3(3-0-6)
Entrepreneurship and SMEs Management

Pre: none

Fdsduneu : Lidl

m’m‘wmaLLa3Qﬁuﬁﬂ‘wmwmmmﬂuﬁﬂizﬂaum‘i, nsranlunisadauagndunsesuuanuAn g
5379 (Business Idea) Tunsmgsia, mavszdiumwesamsumslugussnounts, msusenaugsia laedandn
sTsNAUIE wazasusTINamSumsdudusznauns uenantussfnwiennudidy Jsslomi uavesduszney
NSYUUHUTINT Feusznaulusnemsliasgianiumanl LHUMTRaIN WNU 3ANS WKUNSALTUNY usu
Maau waziaun1stu tagldnsinszinsaldne

The characteristics, types, and roles of entrepreneurs, business idea generation and screening
process, self assessment for entrepreneurs, good government and business ethics. Including importance,
benefits and components of business plan consist of situation analysis, marketing plan, management

plan, operation plan and financial plan by case study analysis.

RUINIPIENUITZTAUNITAIRIVITIN 12 wdeie
221-491 RUANNIANEN 3(2-2-5)
Preparation to Cooperative Education

Pre: None

Fvrdsaunau: sl

W3BUANNNSBNAUSUNSENYIUaUAIAN®T WU NTaiATIu Malsulssifge Lagndun el
Wauvinweane) Wy msdiaueny nmsvhowduiin anagdi i’mﬁgqmiﬁwmuﬂﬁﬂmw UfiAnulunsvinnu
Tuesdns mwdlumsvhan whillazanusuiaveurimuadfivanzaslunsiinu nmstharasinussendldlu
MsUURNUY

To prepare for the training of cooperative education such as writing an application for a job, a
good resume, and how to be interviewed. Developing soft skills such as presentation, teamwork,
leadership as well as personality development. Conducting principle of working in organization, duties,

and responsibilities. Appropriate working attitudes. Application of theories into work.

221-492 dunafne | 6(0-40-0)
Cooperative Education |
Pre: 221-491 Preparation to Cooperative Education
AUsAUNDU: 221-491  LASHNARNIANEN
nmsuftRmiluaniulszneumsiigatesnmsauin litesndt 16 dUai

Practices in business related company approximately 16 weeks.
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221-493 aunadne Il 3(0-20-0)
Cooperative Education Il
Pre: 221-491 Preparation to Cooperative Education
UIAUNDU: 221-491  LeIENARARANYA
nsufuRmluaniulszneunsifatesnsanuin lidesnin 16 &aw

Practices in business related company approximately 12 weeks.
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Society and the Law
117-104  uyweduiusuaznsimuIyainaIm 3(3-0-6)

Human Relations and Personality

Development

117-105  odgeululangalyal 3(3-0-6)
ASEAN in the Modern World

117-106  nsaseuiglanveIn1sineu 3(3-0-6)
Preparation for the World of Work

117-111 9159555 e 3(3-0-6)
Thai Civilization

117-112 wdidostufenfuivguasmau  3(3-0-6)
Fundamental of Philosophy and Religion

117-113 Imineludinuszaniu 3(3-0-6)
Psychology in Daily Life

117-114  9138555uMTUAN 3(3-0-6)
Western Civilization

117-115 msdeanstuimusssu 3(3-0-6)
Cross cultural Communication

117-116  1550uARRZIUAN 3(3-0-6)
Western Literature

117-117  255unssulve 3(3-0-6)
Thai Literature

117-118  wadosiuanusuinveusodin 3(3-0-6)

Civic Education

2. NFNAVIAMNANEATUATINEIAENS T1UIY 6 WeRn
eniseuainsedvinssialuil

117-121  Adamansiiugiu 3(3-0-6)
Basic Mathematical Principles

117-123 FAnfuAuindeu 3(3-0-6)
Life and Environment

117-124  wialulagansauwme 3(3-0-6)
Information Technology

117-125  Aeufwmesdmsun1sAnulagn1singu
Computer for Studies and Works 3(2-2-5)

117-126 ownsiiteguamiliiuasauasads  3(3-0-6)

Food Safety and Nutrition for Good Health

3. NF3MNET 19U 12 mireinaunsadeniseuain
s1e3vanelul

117-191 awlve 1 (Thai 1)
117-192 awlve 2 (Thai 2)

&.& WHUMIANE
a = o

n. nuInIIAnwNnIll

1. NERANINYBEAIEATUATFIANAEAT I1UIY 6 Wilenn

ThSeusiedv deolull

117-100  weniAsugAansuarUsvgnvanAsygianeiies
3(3-0-6)

(Principles of Economics and Philosophy of

Sufficiency Economy)

117-101 &spaivendesdu 3(3-0-6)
(Introduction to Sociology)

117-104  wyweduiusuasnsnmuIuednaIm  3(3-0-6)
(Human Relations and Personality
Development)

117-105  owgeululangaluyl 3(3-0-6)
(ASEAN in the Modern World)

117-107  USvguazaauiunsnsestig 3(3-0-6)

(Philosophy, Religions and Life Style)

117-108  wénassnenansuazvinugmsaniienisiFous
PannTin 3(2-2-5)
(Principles of Logics and Thinking Skill for
Lifelong Learning )

117-109 mmiﬁaaﬁué’mw%’wéﬁuma{]aﬁyw 3(3-0-6)

(Introduction to Intellectual Property)

117-110 VinwensAnea 3(2-2-5)
(Study Skills)

117-111  9159555uAnNYN 3(3-0-6)
(Civilization Studies)

117-112 mmiﬁaaﬁulﬁmﬁuﬂ%’wmax AIINFNEANS

3(3-0-6)

(Fundamental of Philosophy and Logic)

117-113  Ininenluddnuszaniu 3(3-0-6)
(Psychology in Daily Life)

117-117  uyudAuIssanssy 3(3-0-6)
(Man and Literature)

117-119  duinnwdnen 3(3-0-6)
(Peace Studies)

117-120  AMsMuUTiinAsaUAT) 3(3-0-6)

(Family Life Planning)
2. nguAvianuaznsieanssauliviosndn 15 wing
An WhienBeuansedvesluil
513wl WidenSeuansiedvdelud s1uau 3
wiqefn
117191 nsldinwlvediientsdeans 3(2-2-5)
(Thai Usage for Communication)
117192 msldinwlvediientsiiaue 3(2-2-5)

(Thai Usage for Presentation)

2.2 51839101W89NgE U 12 KUwha
T Seusredvsalul

117-141 awdangw 1 (English 1) 3(2-2-5)
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117-291 awlne 3 (Thai 3) 3(2-2-5)
117-292 awlne 4 (Thai 4) 3(2-2-5)
117-141 awdangw 1 (English 1) 3(2-2-5)
117-142 awdangw 2 (English 2) 3(2-2-5)
117-241  aw1dangy 3 (English 3) 3(2-2-5)
117-242  a1wdsnge 4 (English 4) 3(2-2-5)
117-151 193U 1 (Chinese 1) 3(2-2-5)
117-152  a1w13u 2(Chinese 2) 3(2-2-5)
117-251  A1913U 3 (Chinese 3) 3(2-2-5)
117-252 193U 4 (Chinese 4) 3(2-2-5)
117-161 m‘mtﬁﬁu 1 (Japanese 1) 3(2-2-5)
117-162 mmzﬁlﬂu 2 (Japanese 2) 3(2-2-5)
117-261 ,wdUu 3 Japanese 3) 3(2-2-5)
117-262  a1w1gUu 4 (Japanese 4) 3(2-2-5)
117-171 ;1w wSaad 1 (French 1) 3(2-2-5)
117-172  anwelSaed 2 (French 2) 3(2-2-5)
117-271  awdsaea 3 (French 3) 3(2-2-5)
117-272 anwelSaed 4 (French 4) 3(2-2-5)
117-181 A9 wnvd 1 (Koreanl) 3(2-2-5)
117-182  A1wnva 2 (Korean2) 3(2-2-5)
117-281 A9 wNME 3 (Korean3) 3(2-2-5)
117-282  A1wnWa 4 (Koreand) 3(2-2-5)
119-101 A9 W1 1 (Burmese 1) 3(1-2-3)
119-102 A1WINWLN 2 (Burmese 2) 3(1-2-3)
119-103 A19INH1 3 (Burmese 3) 3(1-2-3)
119-104 A1WWLN 4 (Burmese 4) 3(1-2-3)

nwdulaii@e 1 (Bahasa Indonesial) 3(1-2-3
nwdulatli@e 2 (Bahasa Indonesia2) 3(1-2-3
nwdulaili@e 3 (Bahasa Indonesia3) 3(1-2-3
nwdulatli@ie 4 (Bahasa Indonesiad) 3(1-2-3

119-111
119-112
119-113
119-114

Meualde 1
-
AMaTE 2
AT 3
AwULaLTe 4

119-121
119-122
119-123
119-124

Bahasa Malaysia 1) 3(1-2-3)
Bahasa Malaysia 2) 3(1-2-3)
Bahasa Malaysia 3) 3(1-2-3)
Bahasa Malaysia 4) 3(1-2-3)

=~ A = ~

4. ngudvgunieAansuaznainen 319U 3 wieia
BenSeunnsedndweluil
117-132  wadnwuwazdunuIng 3(2-2-5)
(Physical Education and Recreation)
117-133  AaUzuazdsndoy 3(2-2-5)

(Art and Music Appreciation)

)
)
)
)

117-142
117-143
117-144

2¥19n9Y 2 (English 2) 3(2-2-5)
21919309y 3 (English 3) 3(2-2-5)
219Ny 4 (English 4) 3(2-2-5)

2.3 518391 WAUSEINAN 2

ThdenSausieiviniedisUssmeai 2 Iy 2

WUWAN

nsevdallil

2.3.1 ngudrniengiueen

117-151
117-152
117-251
117-252

117-161
117-162
117-261
117-262

117-181
117-182
117-281
117-282

3. nguATIARINATENSLAZ INEIANEASIINI 6 Wefa

et

21913 1 (Chinese 1) 3(2-2-5)
219134 2 (Chinese 2) 3(2-2-5)
A1w13u 3 (Chinese 3) 3(2-2-5)
219134 4 (Chinese 4) 3(2-2-5)
mmﬁjﬂu 1 (Japanese 1) 3(2-2-5)
mmﬁjﬁu 2 (Japanese 2) 3(2-2-5)
mmzﬁ{ju 3 (Japanese 3) 3(2-2-5)
m‘mtﬁ‘t!u 4 (Japanese 4) 3(2-2-5)
AMWUNME 1 (Koreanl) 3(2-2-5)
AMWUNIUA 2 (Korean2) 3(2-2-5)
AWUNME 3 (Korean3) 3(2-2-5)
AMWUNUA 4 (Koreand) 3(2-2-5)

Tusredvsalull (6 credits)

117-121

117-122

117-123

117-124

117-125

117-126

117-127

117-128

117-129

4. ngudngunisaansuaznadnednualidesndt 3

BN

panransludinUsyanTu 3(3-0-6)
(Mathematics in Daily Life)
afpiugulensiianzidess  3(3-0-6)
(Basic Statistics for Data Analysis)
Fnfudmndeu 3(3-0-6)
(Life and Environment)

waluladasaumna 3(2-2-5)

(Information Technology)
ABNALABIEUSUNSANW LAY NI

3(2-2-5)
(Computer for Studies and Work)
o1vnsiteguAmMiA 3(3-0-6)
(Nutrition for Wellness)
willudiadszdniu 3(3-0-6)
(Chemistry in Daily Life)
AAANENS UDTETTTU 3(3-0-6)
(Mathematics in Civilization)
anauazANUnaziluy 3(3-0-6)

(Statistics and Probability)

T denSauansedvinaliil

117-132

NaRnwIaTUNUINIG

3(2-2-5)
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YUNTVUAWIE 90 IEAR
1. ngudvuny 42 wdaein ThiSesunnsedviaealuil

221-101 TayFmsiudugu 1 3(3-0-6)

Principles of Financial Accounting |

221-102 Tayinsiudiudu 2 3(3-0-6)

Principles of Financial Accounting |l

221-200 \ASWFANEASIANTA 3(3-0-6)

Micro Economics

221-201 \ASWIANANSUNATA 3(3-0-6)

Macro Economics

221-203  IANTTUATANTIANTT 3(3-0-6)
Organization and Management

221-204  ANSEUGIAR 3(3-0-6)
Business Finance

221-205 WANNITAAN 3(3-0-6)
Principles of Marketing

221-206 vidnadiAn1egsna 3(3-0-6)
Principles of Business Statistics

221300 msdgdiiienisdans 3(3-0-6)
Managerial Accounting

221-303 ALUUNLTIAT 3(3-0-6)
Business Law

221-322 MFIANITNTNLINTUYWE 3(3-0-6)

Human Resource Management
221-305 N1SIANIINISHANKALANLTEUIY 3(3-0-6)
Production and Operations Management
221-401 MFAATIEMTWTUUNGIAT 3(3-0-6)
Quantitative Analysis in Business
221-402 MFIANISRINAENG 3(3-0-6)
Strategic Management

2. ngudvnendsdu 30 wireinliseuyninedv
farialull

221-311 \AsugAanIseninalsewme 3(3-0-6)
International Economics

221-411 N5RUTERINUTZINA 3 (3-0-6)
International Finance

221-412 N1SAANTENINUIZINA 3(3-0-6)
International Marketing

221-413 msauiiumsaunsiseninelseve 3 (3-0-6)
International Trade Operations

221-414 MIIANSIUTIRATENIWTEINA 3 (3-0-6)
Management of International Business

221-416 Tadadnduazlegunu 3 (3-0-6)

Logistics and Supply Chain
221-417 aNUFURAYDURDAIANYDITINAUAZ N TS B U
VERRE 3 (1-12-3)

(Physical Education and Recreation)
117-133  AaUsuazdsfniloy 3(2-2-5)

(Art and Music Appreciation)

5. NINAVURNIE 90 MIefin
ndadvuny 36 wilein WideniSey 12 31 36
mi2ena

221-101  Seyinsiududu 3(3-0-6)
(Principles of Financial Accounting)

221-200 \ATUgAERSIANIA 3(3-0-6)
(Micro Economics)

221-201 ASHAANTUMAIA 3(3-0-6)
(Macro Economics)

221-203  ©IANITUATNITIANTT 3(3-0-6)
(Organization and Management)

221-204  ANSEUGIAR 3(3-0-6)
(Business Finance)

221-205 #ENNIAAN 3(3-0-6)
(Principles of Marketing)

221-300 nTUYTUINIT 3(3-0-6)
(Managerial Accounting)

221-303 NOWNEEINA 3(3-0-6)
(Business Law)

221-305 NIFIANISNISHANLAZNITATUIIY 3(3-0-6)
(Production and Operations Management)

221-322  MsIANIYUaYYE 3(3-0-6)
(Human Capital Management)

221-325 sdomsgsnatainusTsy 3(3-0-6)
(Cross Cultural Business Communication)

221-326  M3dAnsiBenagnsiiienisutsdu 3(3-0-6)
(Strategic Management for Competitiveness)

221-327  msUIMsMIAsuutas 3(3-0-6)
(Change Management)

221-328 328U 3(3-0-6)
(Research Methods)

221329 msinsgideyaiomsinaulamagsias(3-0-6)

(Data Analysis for Decision Making in Business)

ngudvITnianiz 39 viaein Wiseu 13 31 Tusedun
aeeialull (39 credits)

221-610 nsAsERINUTEINA 3(3-0-6)
(International Trade)

221-411  NRUIENINYIENA 3(3-0-6)
(International Finance)

221-412  ANTRANIATERINUIZING 3(3-0-6)
(International Marketing)

221-413  msafiunnsisgninelszne 3(3-0-6)
(International Trade and Operations)

221-414  M53ANT5INTEIINSUTEINA 3(3-0-6)
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Business, Social Responsibility and Service

Learning

221-418 NMIFUUNTIAATINIUTTNA 3 (3-0-6)
International Business Seminar

221-419 mMsUgiuazmdonssswinglsema 3 (3-0-6)
International Accounting and Taxation

221-620 NMFAWULALNITUTIIANNITNEG 3 (3-0-6)

Investment and Portfolio Management

3. ngulvneNLden 30 Milein

ngudvanuaulaanie 15 mizeAalvidaniseuain

edvdeelud

221-131 AANVLANIENINGINY 3 (3-0-6)
Business Terminology

221-221 STUUASAUYIANTEBNIUULONALATUNAGSAD

3(3-0-6) Information System and Application

Development

221-222 MTITENNGIAI 3 (3-0-6)
Business Research

221-223 N5193IADTOINNGINA 3(3-0-6)
Business Negotiations

221-232 MslaaniaynsatuayunIsnIY 3(3-0-6)

Advertising and Promotion Management
221-304 MSAANAUINNT 3(3-0-6)
Service Marketing
221-323 MFINITUASNEANTTUSITTAILSTIUTAUS U U
3 (3-0-6) Cross Cultural Management
221-324 M3IANIsUALATEONLULLHDEINANNTA 3(3-0-6)
Commercial Design Management
221-331 msdanslunisdeuaznsduan 3 (3-0-6)
Retail Buying and Merchandise Management
221-422 msfinwituiivedlomanisgshiawarnissausana
3 (3-0-6)
Economic Integration and Area Studies of

wisugnialuleldy

Business Opportunities in Asia

221-423 M3finwanizyana 3 (3-0-6)
Independent Project

221-421 MFINNITNITHU 3 (3-0-6)
Financial Management

221-624 MRUKAZNITTUIANTIENINUSSNe 3 (3-0-6)
International Finance and Banking

221-425 N1RUNITFUIAITHALAAIANITRU 3 (3-0-6)
Money Banking and Financial Market

221-426 M3IANTITADITUNITRY 3 (3-0-6)
Financial Institutions Management

221-427 Msdansdude 3 (3-0-6)
Credit Management

221-428 MIABOINT | 3 (3-0-6)

Taxation |
221-429 miLﬂuéﬂszﬂaumsuazmsﬁmmﬁamﬁﬁ]‘umm

(Management of International Business)
221-017 mwiuRinveusiedenuvesgsianaznisiFoudiie
3(2-4-4)
(Business Social Responsibility and Service

Thusnas

Learning)

221-418  MSENNUGINATENINUTEINA 3(3-0-6)
(International Business Seminar)

221-419 msUnBuazndeinsssuinaseive  3(3-0-6)
(International Accounting and Taxation)

221-420 MIFAMULEENITUTINIVANNTNG 3(3-0-6)
(Investment and Portfolio Management)

221-459  Angmanstoyadmiugsne 3(3-0-6)
(Data Science for Business)

221-060 Buiwosidnvosasmasdmivgsia 3(2-2-5)
(IoT for Business Applications)

221-461  NIIRAINAINA 3(3-0-6)
(Digital Marketing)

221-462 n1sianistadafnduasldguimuseninaseine

3(3-0-6)

(International Logistic and Supply Chain

Management)

1 a =) =) ] a Y = a
ﬂqu?’u’]‘uwtﬂw’]gl@aﬂ 15 Wu'.lﬂﬂﬂiwtaaﬂlﬁﬁluiqﬁl??ﬂ
feralull (15 credits)

221-221  FEUUAITAUNALAZNITODNUUULOWNALATUNS

5319 3(3-0-6)
(Information System and Application

Development)

221-223  M19LA5AWBTBINNGIND 3(3-0-6)
(Business Negotiation)

221-232  mslavanuagnMsatiuayunIsue 3(3-0-6)
(Advertising and Promotion Management)

221-421 PIFIANISNITRY 3(3-0-6)
(Financial Management)

221-423  nsANBURNITYAAG 3(3-0-6)
(Independent Project)

221-429  madufszneunisuaznisdanisiamisvunn

NANLAZIUIAL DY 3(3-0-6)
(Entrepreneurship and SMEs Management)

221-430 N1FIUVEUND 3(3-0-6)
(Investment Banking)

221433 ganssumensRuiiedidnnselind  3(3-0-6)
(E-business Finance)

221-438  FUUUINITAAIN 3(3-0-6)
(Seminar in Marketing)

221-440 MTWAUINERS sl 3(3-0-6)
(New Product Development)

221-441 MSIANIATINARS A 3(3-0-6)

(Brand Management)
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NaNLazIUIALOL 3(3-0-6)
Entrepreneurship and SMEs Management

221-430 N1FIUBSUND 3 (3-0-6)
Investment Banking

221-431 &UUUINITIANITNITNRUY 3 (3-0-6)
Seminar in Financial Management

221-432 JATWANTIATOURUS 3 (3-0-6)
Analysis of Derivatives

221-433 g3nssun1sRwedidnvseiind 3 (3-0-6)
E-Business Finances

221-434 N1FIANITIIUE 3 (3-0-6)
Sales Management

221-435 NMIAAAFUAEAENTIU 3 (3-0-6)
Industrial Marketing

221-436 MIlAWUILAENTAUIUNTUY 3 (3-0-6)
Advertising and Sales Promotion

221-437 ANFHAIANAT 3 (3-0-6)
Direct Marketing

221-438 duuuIN1INAIN 3 (3-0-6)

Seminar in Marketing

221-439 N1FIANITTNNANBLTU 3 (3-0-6)
Supply Chain Management

221-440 MIRAUIHARN tIIlALl 3 (3-0-6)
New Product Development

221-441 MIFIANITATINARA I 3 (3-0-6)
Brand Management

221-442 MIAAIATINT 3 (3-0-6)
Business Marketing

221-443 N153ANIINALNTNITNAIN 3 (3-0-6)
Marketing Strategy Management

221-444 VENN1TAYUY 3 (3-0-6)
Principles of Investment

221-445 MFAATIFINUNITRU 3 (3-0-6)
Financial Statement Analysis

221-446 N1FIBNNNITRUY 3 (3-0-6)
Research in Finance

221-647 MmN iiuazayWus 3 (3-0-6)
Analysis of Debt Investments

221-448 MsdaniseudssuarmsUseiuss 3 (3-0-6)
Risk Management and Insurance

221-449 N139ANIINITAAIA 3 (3-0-6)
Marketing Management

221-450 woFAnssugUILan 3 (3-0-6)
Consumer Behavior

221-451 N199AN1YDINNAITAAIN 3 (3-0-6)
Marketing Channels Management

221-452 N1F398N15980 3 (3-0-6)
Marketing Research

221-453 MIIANSTHANSUTLALIIAT 3 (3-0-6)

Product and Price Management

221-448 nsdanserudsmarnsussiuss 3(3-0-6)
(Risk Management and Insurance)

221-450 wyRAnsuEUslaA 3(3-0-6)
(Consumer Behavior)

221-453  ATIANISNARAIILALTIA 3(3-0-6)
(Product and Price Management)

221-456 nsAnwITITONLAY 3(3-0-6)
(Special Topics)

221-457  wAluladyniansnu 3(3-0-6)
(Financial Technology)

221-458  MIIANNTRAFIMNTINUING 3(3-0-6)
(Service Industry Management)

FvelnUszaunse

221491  wilsuAunSeuiioaniafing 3(2-2-5)

(Preparation to Cooperative Education)

221-492  @nnafnw | 6(0-40-0)
(Cooperative Education 1)
221-493  @nnadne Il 3(0-20-0)

(Cooperative Education II)

BNV LENLES (The Free Elective Courses)
InfnwiainsadenSeu 311U 6 MeAn INTEITNUa
aoulusziudSygninangasunwAumine duaenu

URINE 18T




NANgAILAN WA 2555

nangnsuTuUse WA 2560

d1szmsuily

221-454 miﬁamimimam%dgiwmi 3 (3-0-6)
Integrated Marketing Communication
221-455 ANTIHUNITAAN 3 (3-0-6)

Marketing Planning

Al A a4 o
nUINIYUADNET 6 Wilefin
Thdanisauainsednileaauluszsauusyynives
NANGATUIUNIYIA W InerGedeIn

1(0-2-1)
(Preparation to Cooperative Education)
221-491 @nfvfnw 5(0-40-0)

221-490 LWSgUaNNIANEN

(Cooperative Education)

b. A9 UNYSI8AUN

nunfneily
NENIVINYBEANENSUALHIANAENS

117-100 waniAsEgAEAuAzUTvYI1vRATYFRINALNES
3(3-0-6)
Philosophy of Sufficiency Economy and

uazA2INIMINITRY

financial literacy
naniAsugmansuas Uy ATYgnaneLiie

vénvhluveaasygmansindisnsinassinensidor
o19dnin Lt liAnessaUstlovigagn Usznau sesuum
madenelavszrd  wginssulaesinvesnisusiaa
N1398N MIAMU SeAUTEld seiusan U Ussanaves
Fguia NIRUNIITUIANT uazAsEERAsIHINUsTIne Uay
AUANATILNGANTINVOIANTUAY NTTUANNY  Vigud
nsidenvesduslng  ngufauny
USwgynasughanesiisadnsen1saniunisauaisnais g
fliimsldteduin  folussduyeen  seiugii wae
seduUsema  Litetlestunnsvastazaemanvgiio uas
WielmAnanueSydulnwasimuegadedy

warlAsIEs19vRInan

nundnealy
ndadvnyweAansLazdenAEns

117-100 wnénLATEFAANSUATUTYYIVBUATYFND
WaLiea 3(3-0-6)

(Principles of Economics and Philosophy of

Sufficiency Economy)

Pre: None

Ayrdedunou: Tl
véninluveaasygmansivhonisinassswensider
og1937in e liiAn ossaustlonigean Uszneudedumm
aaenelavszennd  wginssulaesinveansuilae
nseeN MIamu seiuseld seiuTa1 qulsTInaves
$3U18 MTRUNNSOUIATT UaslATYgna Seninusena uag
V)
uazlAsEivenain

AUFANATIWILNGANTINTDE AL TUAIN TN
nsidenvesuslnn  vgufdunu
Uy aswghaneiiesivnenisandunisniuaienans lng
fliinslidedui  ilussduyena  sefugsia was
seiuUsena Litetlestunnisvasuazats maaswgha ua
WieliAnanuasyiulnwasimuinisegnadsdy

General economic principles deal with the
allocation of scarce resources for highest utility,
consisting of macro economics which explains the
theory of national income, consumption behavior,
savings and investment, price theory, income,
government budget, money and banking and global
economics. Micro economics deals with the behavior of
the individuals, demand of consumers, the cost theory
and market structures. The self sufficiency philosophy
stipulates a middle way and no excess in spending and
investment, from the household level, corporate and
institutional level and the national level, in order to

avoid an economic meltdown and to achieve

Waguase3n
wagUsuillonian

URINE 18T




NANgAILAN WA 2555

nangnsuTuUse WA 2560

d1szmsuily

sustainable economic growth and development.

3(3-0-6)
(Introduction to Sociology)
ﬁ‘vﬁwamm?ﬁanﬁamﬁﬁﬁiauﬂﬂa A0UNNULAL
unumTesUARRlUdIAN  BvBnavesnausdeng AnsIued
lassawveanguuasanudufih - weeilunis
mMefyudduiusin  Ansananudifguar
Funsvasanitusingg Tngiipuafuanuasyvng
wallaBuagenuiasuuuamissenns

117-101 denuIneloiu

yARA
iaai!

117-101 depuinendosdu 3(3-0-6)
(Introduction to Sociology)

ﬁw%wamaaéammé’awwﬁaﬂmﬁﬁcﬂ'auﬂﬂa A01UNN
WAZUNUIMVBIUARRUAIAN BNSNaveINgusongAnITIves
yara lassaievengy wasanandudi waeilunisiau
nsiluyweduiusia - Ansaneudidyuariiaunmsves
andusny 9 leefleudiau anuaiymanalulad was
AuAsuulawneUszeng

Influence of social environment to individuals,
status and roles of people in society, influence of a
group on human behavior, group construction and
leadership, opinion towards working, the way to have
good human relationships, the consideration of
importance and devolution of institutes by ranking,

technology progress and population change.

117-102 daau g3 Aun1sunAses

Society and Government 3(3-0-6)
TAUINITVBITTUUTT NTUUNMTMINTIED AL

33n15TuN1SRNAIUNUINVRLST, NUNIY, N1TUTUTUEE

a010una1INs: Y uaadinmuazAuENan1Ae Ul
¥ a ] v o a a

warvtiniluszuaulszvsdlneg Wunthivasdnduay

ANNFURUSTTENINUARBUALST

117-104 Human Relations and Personality
3(3-0-6)
uywedRUSUAE N INRILIYATENNIN
fnuazUselomivoaunweduius  wodnssu
vowywslumsegsiniu - msuulsmueaiieainanye
duiusivuanaluandudien  oin1s  waslunisvieu
wietfunuamlunsuduusuasimunyadnamludiusinge
Timngay wazasemiunsdndiauuasmdntiunuinis

Development

AINUNRUNY

117-104 uyweFuRUSUazNITWAMLIYATNAW  3(3-0-6)
(Human Relations and Personality
Development)

Ay i wagUssloviivosmyweduiug
ANdNuSsEinsuARaLazngua1e o Tudaau n1sususm
Tiwsngauivanmuindesludinu ngudmeyadinam
WansnsyadnamussyaraitanisUuimedny
MMLANANSsEIraYARA ANEEi warnsEinwgnssud
WALNZ AN AADNIUNNTIIMNNEIAY

Meanings, background, and uses of human
relation, interpersonal relationship and groups in
society, appropriate adjustment to situations in society,
theories of personality, and personality development
for social adjustment, personal differences, leadership,

and practice appropriate behaviors and social manners.

117-105 ASEAN in the Modern World
(@@eululangalni) 3(3-0-6)
nswdsuudawedanlutiagiunisdassideulanivl
AnudfnyveeBenyiueendedldselantagiuainu
Wunvesszmauondoutladviiinadoodeuei  Jady
e UsgdRemansnisidies
anwnsalvaeYgmvesondeulutagiuanuduiusaielu
nauUssmANIBuUUImMYBIedeuss Insuar Usyyau
lanunuImues  MANMIEINIERNTEUANUAIRUSTEVIN

Wsugna - deruuayiaussy

117-105 andeululangaluai
(ASEAN in the Modern World)  3(3-0-6)

nswdsuudawedanludagiu msdnssidoulan
Tl anudAgueseliens Tusenideddrelantagtu Ay
Wuinwesusenauedeu Jedefifinasionndou enii dade
maseiRemans nsdles eswgha den wavimussy
anwnsalas Yymvesendeululagiu AMUFIS
melungudsemeon@oy unumvesondeusielnenay
Uszaulan UNUIMYDIANMIEIWRD WT
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nefuadou

ANNduRUSSEIsIneuondey

Changes in the modern world; the New World
Order; the importance of South-East Asia to the world;
background of ASEAN; factors influencing ASEAN such as
history, politics, economy, social issues and culture;
situations and problems of ASEAN in the present time;
relationship within ASEAN countries; roles of ASEAN in
Thailand and the world community; roles of power
nations for ASEAN, and relationship between Thailand
and ASEAN.

117-106 Preparation for the World of Work 3(3-0-6)
N3LA3ENAElaNYaINT TN
InifanUszasdiionsunsouindnwlndglan
vasmsinunsedudwesions dndnwezilenadeus
diethlugeudnsalulanvesnis
Faudumsairsnnamdonlk

inweidaudAgy
mnulazUszneua1in
UnAnw wewing lanniwesmsviiau

117-107 USugymazAauniun1snsesdin - 3(3-0-6)

(Philosophy, Religions and Life Style)

Pre: None

FyrdsAunau: il
AANUSBEYT  ANEDUTDIAEUIRIN LA A A AYUDIAIEUN
AUNSAILTIN ANUNINELAYAANYRITINANUVANANEUT
nansssulunsinse®in anudAguesda qund Yeygn ns
HaunuwazmMsLAdymTialagldndnmaeunimaun
e swlnsussgndlfiiteateenudidalunisiinu
LLazﬂWiagiamﬁuéﬁuaéwaé’ua
Principles of philosophy; religious teachings and their
impact on living; meanings and values of life in religious
view; dharma for living; significances of precept,
concentration, and wisdom; self improvement and
solution of life problems through religious teachings
being applied to achievements at work and peaceful
living with others.

117-108 wénassnAansuaziinuzn1sAniiantsizous
AADATIN 3(2-2-5)
(Principles of Logics and Thinking Skill for Lifelong
Learning)

Pre: None

AysAunow: Tl
nanAsINANENS mmiﬁﬁugmmmnﬁxmumﬁﬁm NIRRT
Hslauavguily
widanlumnenatu 1wy nsAndesze nsAnUseuiiou
MIANFAATILA N1SARINING MsAneg iR N3
AnUsegnd  nisAadaluried  n1sAalanagns  nnsa
Wity Msfaysanms  nsfnaseassd nnsfnewnan

nsdenldvinwgnishnudamieluns

warn13  Beuiieaues  Sudwinwensidniunamiug
BTRRE R CIRtIVRR LI R IDGR

Principles of logics; basic concepts of thinking
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processes: inductive and deductive thinking;, the
adoption of various thinking skills to solve different
problems including analytical thinking; comparative
thinking; synthesis thinking; critical thinking; considerate
thinking; applied thinking; conceptual thinking;strategic
thinking; problem-solving thinking; integrative thinking;
creative thinking; future thinking; and self-study learning
as well as a skill for accessibility of knowledge in order

to improve oneself continuously.

117-109 ﬂ':”mé'l,ﬁ'aaéiué'ww%wE‘iﬁuma{]sggp 3(3-0-6)
(Introduction to Intellectual Property)
Pre: None

AyrdsAunaw: Tl
audvesmsundesdnslunsnsaumadyaniiisenis
daeumnuAniiuvesyudnaonaun smANLATIM
MuIneIransmalulad warWaIuINISAURaUz LAY
55aunssImNLRnTesiunInGau Dy vesana
3309 uazeIAnTUTTANANG 9 Mﬁﬂﬂgum&lmﬁﬁm%’aﬁu
ninddunmsteyan WeavanE AvEUns waslASemINENTSAN
ﬁmﬁgmu%é’fgagﬁwdwﬂszmﬂﬁﬁm%@aﬁuamﬁwéuaz
WIoWmNENISA Wl ausdugn WIO  TRIP's  waw
Patient Cooperation Treaty unumvas WIPO Tums
dnasumsuntomsndgduntlyarssninssmenasnau
msusmstidulumuaudduynseninssamaiiietes
nsleunsaewzunsildny  dunsussgndndnnis
maninsaumetlygnifestestulamilumanaiulad
3318 FMINTIUUATABNNIMDS

The importance of intellectual property, it’s
role in the creative thinking of human beings as well as
the development of science, technology, arts and
literature. The individual, business and organizational
effects of intellectual property. Overview of Thai
intellectual property law including copy rights, patent,
and trade marks as well as international trade
agreement about copy rights and trade mark such as
WTO TRIP’s agreement and Patient Cooperation Treaty.
The importance role of WIPO toward intellectual
property protection among countries as well as the
supervision  of intellectual property agreement
appliance in all involved nations.  This course
employee a case study approach by which the student
will learn how to apply intellectual property concepts
that involve in technology, business, bioengineering and

computer issues.

117-110 vinwensfinen 3(2-2-5)
(Study Skills)
Pre: None
AteAuniaw: Tl
AuABINTANY  uariinmsfnuiidunvinalaeiiese
AAR  WAYAMAIYDIALLDY  UBITIN  UazAnuduiusiy
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nsnwszuuganAne Anwivinugiisidudmiunisinm
919 nsldviesann  nisduAuteyanmalulagansaune
nsdeansluel uaziilutagiu Anwvitlym uazeuasselu
msfnw  maiwaluladmsinulUlfiieusuugeinue
MIAATIBIRANNTAMTANING  wazIansaleg9aineassn
meihaududy msvimanatlumsane  AsUSYIS
AMUTALEIMIINTANE Yinwr1seIu e Asaatudin As
Fulsediu msdavhsenu wasmsthaue e
nsliFindidndey 1dun dinsglumsuimsnsuduyaaa
wazinwzmadunadesdudwmudszrsdleg wav

The value of education and means to become
an active as well as a successful learmer by analyzing
the attitude and values of self, life and its relations to
tertiary education system, necessary skills for study i.e.
library use, information search from current and new
the
problems and barriers of study ; the implementation of

Information and Communication technologies,

education technology to improve analytical skills,
critical thinking, constructive criticism skill, team work,
Conflict
management, reading, listening, note-taking, deductive,

team-based study , time management.
cognitive skills, report and presentation skills as well as
skill

Management Skill and skills needed for a citizen in

important  life such as Personal Financial

democratic society etc.

117-111 Thai Civilization (2158555ulne) 3(3-0-6)
Useifmanslve wisaawn Jausssulve Ussind
e 2550350 wazAaurdaiendeatumaunlulsemelng

117-111 9159555uANEN 3(3-0-6)

(Civilization Studies)

Pre: None

Avrvsrunau: il
2158553ULaE I TmuINSvessesssilan @1sessulneg
Yadeiitmundnvasdrunas Tansssulng mmiﬁaa

sysuRuazUssyneivettudeeulng deu wisugia ms
Unases eawn Wenssn msasduiiutiu aondeensay
Usghunssy 3msnssu wgdad eseedad  nsfnw
Fflomedine T imesdseuuay Tausssu
the the

civilization;Thai civilization; factors affecting aspects of

Civilizations  and evolution of world
Thai society and culture; nature and applied science in
Thailand, society, economy, government, religion, ritual,
folk play, architecture, sculpture, painting, Thai dance,
music, education, values, as well as trends of society

and culture.

a 4 a
AU

117-112 Fundamental of Philosophy and Religion
anuiilosduiisafuusvguazmaun 3(3-0-6)
mﬁmmaauﬁugmuaz{kwﬂuﬂ%mgmasmauuﬁu
AU IYININGT, ATEFITN, AN, ﬁugmﬁssmﬂa
uazlvavgauesuyweiifey wasiU3suifieusevintemaunii
elnaiity maunpsadmaudaaiuuaydug

117112 arwiidesduiRsatuuivguaznssnaans
3(3-0-6)
(Fundamental of Philosophy and Logic)
Pre: None
AvrdsAunau: il

NuguvnaUSvetuave sy gainen asemans
quvisemans visuSvg e Junnuasusvgng Tusandsusien
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Tunaaudsgalagdu Anwidnvaganu An nsUIuN1TVES
AsAnogsliana Hauuistvgudelagiimamg
Inemans ileaunsausvendldlimonadeatuanmdny
Yaqtu

Fundamental philosophy, spirituality, moral education,
aesthetics both western and eastern philosophy from
the ancient to the present world, study thinking
process, reasonable thinking method both inductive
and deductive by sciences to apply in accordance with

the present social conditions.

117-113 Psychology in Daily Life
InInenTudinuszaniu 3(3-0-6)

mqwﬁLLazLLmﬁmmﬁm‘i‘wmLﬁaﬂisqnﬁﬂ%ﬂu
TAnUszdriu nsiainvemdn-deau Anadilanues
wazau Malnsgiduiusszainayana mssug ns
aFUNAIMALYNGANTTH Uazn SRRl AANg ANTIUsNG 9
UYARNANUAZAUUANASTENINIYARD NITHRILIAIY
2810 199Nl NMNFIANITAUANULASEALAEANTALES
M93n guNINIRLarITUTUM

117-113  Inaneludiadszdniu

(Psychology in Daily Life) 3(3-0-6)

Pre: None

Fdsduniou: Tl
nuiuazuuAnMadsineioyszgndliludinyse 9y
nMaWauWinygmdn-dean  mnsdilonueaaziy  ms
Tergiuduiusserinsuana M3fui  nseSunganivg
wimngAnssuuaznselaliifanginssudne 9 yadnan
MINAILIANLRAINN
MM IAUANULATEARAZANLTALE TN

WAZANLLANANSTENINNYARD
915u8l
avnnInLarn1TUTUA

Theories and concepts of psychology for
applying in daily life, development of psychosocial
skills;

transactional

understanding  of oneself and others,

analysis, perception, attribution of
behavioral causality and motivation, personality and
individual differences, E.Q. improvement, management
of stress and psychological conflicts, mental health and

adjustment

117-114 Western Civilization
(9158555UAZTUAN) 3(3-0-6)
Use¥Rmansastosusssuns Jumniiinalnenss
soladelassaomedeny Tausssy Lasugia
Adumaun aatnenssy AsAnw way
wunldalusunan

3 (3-0-6)

Cross Cultural Communication

uudAn MsAnwIFemguiuaznginaeiitants

desnsduTausssussninesyanauaznguyana
U2NaUA8nI¥ TAILSTIN a1z

117-115 N5HRE1TIUIRIUSTIY

N19FIAY
X y v o Lo
Wariuazlaseas1enudunus luusazdeay

117-116 Western Literature

(assaunsunziuan) 3(3-0-6)
AIVNNY UAZFULUURNGY YO0ITTUNTTY

Ay iuan Jnsviaudn InlauTug gaunisel
warAlnvosyudduuTnglulssunssy

UsZLANFNgeg

117-117 2550unssulng
(Thai Literature)

3(3-0-6)

117-117 uywdiuIssanssy 3(3-0-6)

(Man and Literature)

Waguaein
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anufidesuintuiugrurenssunsilne
wazassuARTmalT Adoulidvinadotanusmuuas
Ussindivedlve dnilvhuihiflunisusieysmesniadeus
wazaulavesnuLardinulvey

Pre: None
FuUsAunau: 48
il

ATTUNNY 9 YDIITIUAR

Puduius sz wdiu nsuanseenmefadelugdves

uazgULUUANg

135000530 AAsgvianudn Iala USweyr eeunisal uay
Aflouveaywd suusinglurssanssuyseianeing q As un
n wiee  Gedu  mnudswasunauiidedlnidu
Yymveayudlun1iziInaounes U Akasdenm
apRINIANeTsESTIISUTaVEWasde N e e
Definition, derivation and forms of literature,
relations between humans and arts performance in
of thoughts,

philosophy, objective and human ways of living that

forms of literature, analysis spirit,
appears in various kinds of literature, such as poems,
novels, short stories and articles indicating humans’
problems in natural and social environment and

civilization heritage that is influential to the writers.

117-118 walliasnuauSuRnYaUnaseAn  3(3-0-6)
(Civic Education)
Asidusinvesindne Tunisusnisuwagnisiin

o '

Wusdyaruiulussiugiinaviessaulanluiunisidios

A

a o v a

\ATEERA FIRN UATAIIIVAINVANENIWNUTIAY NSITEUS
veevevalufinisilugin miv‘wjmiw‘/'isqmu ASWRAUIYDS
fpu NsIensmensdies Jgymuesszuulseandulng
nuniudie uagnaliosdin Sufvidestunisdans
NIUATYINY

117-119 dufnwdne 3(3-0-6)
(Peace Studies)

Pre: None

FldsAunou: Tl
mmLmmsmix‘vn'wLmemﬁmﬁugmqu%’ﬁumw
nszvIUNsAemTYeIYEdLaysEA UMWY (oadrsanu
wilafinsedu
wWisugnalussuusneg @ wiguiinNdaugamnenisiien
wWiwgha  uazeawl  suiiluganudaudmisenisuay
asns MiAnTuidluefinuazdagiiiinszidaslumsudly
Hoymietauddasduiisuaznannmiuguussidusedy

VIE]‘E@LLﬁSLLu'Jﬂ’J’]lJﬁWUENﬂ’l‘JLﬁENLLaS

Haanyana Aseunsa askng deu Mulussdurtuasiy
sgiulandsnislunisaniidsenis  niseeniumuwANng
FEMINYARALBLAVTUYBEYY  UNUIMVBIENUTEUIAUAY
aaAnsing 9 lunsuaeinuduinmueddan

Basic philosophical viewpoints, human
communications process and language levels used to
make common understanding, theory and concept on
politics and economics in several systems, causes of
political, economic and religious conflict, which can
lead to conflict with religions which has happened in

the past and present.

117-120  A15LKUTINATAUAS 3(3-0-6)

(Family Life Planning)
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Pre: None
FyrdsAunau: il
mwdidlelumnuddyveseuunnnaieafumefng
aszvinluiaunsvesduiusnm wazihlUguwndnd
gndewnuTiadian  AnuSuiiaveusisnutadlunisaniiy
FinneldanmeAuindeuiiuisuulasesnssnds W
nswRsunuRuEInaseuaitinauamluouen
uansdeudanuuanssssrianameiu s
uazAUIAY

Importance of the difference between sexes so
that the student may realize the developmental
process of relationships that lead to a fulfilling,
responsible, and proper life in a quick changing society.
The materials focus on a quality family life planning for
the future and describes how people are different in

various cultures and societies.

ngudvadiacansuazingiAans

117-121 Basic Mathematical Principles (Aflafngans
ﬁug'm) 3(3-0-6)

A15A USRI YA ALAEASEUILN T UENT AUBS
WA WY, VNS WALOULA, AN auns
ann 57y, ﬁqﬂLm%ﬂ%u,aw'hﬁmuﬂﬁqLamﬁ%u%'aw,mmmmai’,
diveunsuuazAT Iy

117-121 adaAansluiinuszindu 3(3-0-6)
(Mathematics in Daily Life)
Pre: None
AyrsAunow: Tl
AIURUIBUAZRAILINTAINAANSAEIAAIER SAdInANERNS
Aumiaaiasdydnualadarmansnumelulad  adaeans
Aumsuilgmuagdnduls assnenansuaznstivena n1s
ﬂizqnﬁwqwﬁmwwﬁaaﬁu mMsasmuuuLasn1sAteym
fkuumsUssendldadinmansludinyszaniu
The importance and theoretical development
of mathematics; relationships between mathematics,
numbers, and symbols; mathematics and technology;
mathematics and problem solving and decision making;
logic and reasoning; basic graph theories application;
model design and solutions; and implementation of

mathematics in daily life.

a 4 a
WagUIwN

117-122 aﬁaﬁugwmﬁamﬁmiwﬁ%'aga 3(3-0-6)
(Basic Statistics for Data Analysis)

Pre: None

Fdsduniou: laidl

Audiugiumneadd WWud eonmene veuin nwasves

foya Wsiusiuswdeya adfidmssann nuiainu

andudosu Mudsdy nsusnuauuviuy n1suan

wasuuiges MIuaALUUUNANMINAGBUANLATIY N3

Aasreanduiug

AnsgienuuUsunulagldlusunsudiiogy

uaznsonnedaduag1sde NS

Basic statistics including data collection,
descriptive statistics, basic probability theory, random
variables, Binomial distribution, Poisson distribution,
Normal distribution, hypothesis testing, analysis of
variance, correlation and simple linear regression by

utilizing statistical programming package.

117-123 Life and Environment

117-123 FIafudwandon 3(3-0-6)
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@Finuazdeuandon) 3(3-0-6)
wdnluvesiineing rruduiussewinanatiouas
Fandeu nansenuresiemanswarnsiamalulad
Tudin dsauuardaunden dynidsrtuduingindsny
n15UsNEAuYesUsyaIns uafiy wasduIndoy LaznIs
Uuiuaznstiestuiionnuegsenomunud

(Life and Environment)
Pre: None
AyrdsAunou: Tl
s ssineddnfuaaandenlnetlniiud
AUERURIMENEINTSIINIR  NaIU  nsiEsuuUas
voslanuaziionnia naendunsemindslymuastanseny
Tuewanmzvasdmindon MsgeydunuvaInvangns
Fanm  nseyinddwanden  msliimeluladdinmuas
wiumauNY  nuneAunaden  naemaunIETuTI
MuranUTYRYLATYgRAINDLTES

Study

environment emphasizing the significance of natural

relationship  between human and
resources, energy, global climate change as well as
awareness of environmental problems and impacts
from pollutions; loss of biodiversity; environment
conservation; the use of biotechnology and alternative

energy; environment regulations and laws as well as

lifestyle according to philosophy of sufficiency
economy.
117-124 Information Technology 117-124 wmaluladansaumnd 3(2-2-5)
(wmaluladansaumned) 3(3-0-6) (Information Technology)
wuaRaieatumealuladroufiamesuazaisaunea | Pre: None
druUsrneuroszuuAeNfinges nifinisyiinures | Audedudeu: 1l
g15aua werldurfimaluladiadfiiie uazyaainimie | wnAnfeafumallaBroufiunes  dulsznouvesssuy

waluladansauma nénnsuagniifivesssuuvufianng
Suwmesilauaznisuszandliau aasnsunsilnUfiRdudu
voyanduwoesidn wazlusudlddidnnsednd waznsld
TUsunsuUsyaIanan

Aoufiaaes nihiinsheauveseninuaiuaseensdng szuu
nsdeanstoyauaziedotisneniiames maluladdoUszan
SuwesilauaznisUssyndlinu nasnaun1sinufuRdudu
Joyaniaduwmesiin
Ussananad wasmsaiaiumadesdu

lUsudlddidnnsednd  TUsunsu

Concept of computer technology; components
of computer system; the functions of hardware and
software; data communication and  computer
networking; multimedia technology; Internet and its
application. Practice data retrieving, using electronic

mail, word processing, and developing basic Webpage.

117-125 Computer for Studies and Works ~ 3(2-2-5)
AT UTUNISANEILAZNTTINNY

dansteyauazansauna Ussinvveuiiudoyauas
@15 auna Sane3iuuaznisudlanddgyur ganssy
Sidnnsedind ngnurswaluladarsaung 305550 way
Anudaeadelunisldinalulagansaung endnuaziidng
arunpuiianes wazuudlluveunaluladarsauna
naanaun1THNUJURNsIdulUsLATUAITIBI LA
TUsunsudLauedY

117-125 mauRAABsdmIUNSANEILAZAISINGU
(Computer for Studies and Works) 3(2-2-5)
Pre: None
AyrtsAunau: Tadd
nannsInnTsteyauazansaume Ussianvaauiludoyauay
ansaume danesfiunaznsuilangdgym
Sidnnsedind ngranemaluladansaumea a3u5350uazAY
Jaoadulunslimaluladaisaumea
pauAeY Lavwuwiltuveunaluladansaune naonaunis
Hnufiinisldaulusunsumeaviniau waglusunsuiniaue
U

§IN55%

D1WNUALIAITRTAY

Principles of data and information

management; types of data files; algorithm and
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problem solving; e-business; computer laws; ethics and
computer security; computer careers and certification;
and trends of information technology. Practice using

spreadsheet and presentation software.

117-126 Food Safety and Nutrition for Good Health
awnsiiegunwiiALazAUaendy 3(3-0-6)

ANUAAYUAZUNUINYBIDINITABFVAIN AT
Wasuuvasesansemnslunszuiu nsuan deiianiauas
mnudeiieifuomsiiiequamuasndndusiaiueivis
ownsiulsn wasuulnruinisitenistrdn aannlavunnis
wazngunefiieadosiunsmuguamain malawuinig
U803

117-126 @WnsiiNeguWiA 3(3-0-6)
(Nutrition for Wellness)

Pre: None

FdsAuniou: Tl

AR UNUMYRIe M SHegUAW  MsiUAsuulas

Y9959 TIUNTZUIUNITHNER Forfinasauazanude
\Reafuemnsileguanuazsdndusiaiuens ey
e warknlaguinisdienistida - aanlasuinisuas
ngsnefiisadestumsmunuamnimmalasunives
27713

Significance and role of food for health;
nutrient loss during processing; facts and myths
regarding food for health and supplementary foods;
food

nutritional

and diseases; nutritional therapy
label and food

nutritional quality of foods.

concept;

laws that govern the

wWaeude
Awdange

117-127 wiiludindszdniu 3(3-0-6)
(Chemistry in daily life)

Pre: None

FurdsAunau: il

AMUEIAYvOLAL]

ansUszneumaeiiiddaludiaussdiu 01fi i nszay

asnedimes wanain dansssurfuavddunsed euay

asanPnnmeuiLazAIodon asaifineliinusss

aedfiduansivildluiinuszsriunisdostunasudig

.
NATAU

gansuagnsiunganslansuag

The essence of chemistry; matter and their
classifications; chemical compounds in daily life such as
metals, glass, papers, polymers, plastics, natural and
synthetic colors, drugs, addictive drugs, detergents,
cosmetics; carcinogenic compounds; toxic compounds

used in daily life as well as prevention and alleviation.

117-128 afinAanslua1se5s5u 3(3-0-6)

(Mathematics in Civilization)

Pre: None
Fundedunau: 14d
panUadfl  LATWAININISVRINISIAATUVRR LAY LAY

szuunsanlaglddiandugiu
lumasvadiauaza3inala
wazanmsvesauniululdmsediidesiu
Auiugiumenssnidsiaey  Suasthlugnsinwmgui
ysadiaeanitugaly

mstediarluussynd
Anwszuumsiudiuau
e lvidl

Fundamental principle and development of
numbers and thinking system with numbers as the
base, the application of numbers to geometry and

trigonometry, study the numbering system and
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development of basic statistic possibilities in order to
have fundamental knowledge of logical numbers that

will lead to a higher level of mathematics theory study

117-129 ddauasanuinandy

(Statistics and Probability) 3(3-0-6)
Pre: None
Furdsaunau: il
auditosuieatuadn
Uselevinnegsia
suswdoya nquiaruiandudosiu fuvsdgy s
LANWAY WUUMILIY wuuthees wazuuuUun® NISHANLAY
yaaritldainsegna MsUsTnauALeay AAY
wUsUsLagdnaIuTelsErIng  MIMAIANLUTUTIY
SularAdssAviandiiud  mevhaevauufgiudmiy

ANUNUGVBULUARAEANT LY

dnuazvesdoyangsia  Bmsiiu

wiluarasUszng

Descriptive statistics, frequency distribution,
probability theory, probability distributions, sampling,
and hypothesis testing.

ngudvgunssAansuaznafnem

117-132 wadnwikastiunuinis 3(2-2-5) 117-132 wadnwisastiunuinig 3(2-2-5) \WabusHaiv
(Physical Education and Recreation) (Physical Education and Recreation)
anufidesuieaiunadng fhununnsiifl | Pre: None
anudduazaudlusensiannaunm@isludiey | Jvdedudeu: Lid
Tyt suddnwviinvesiviuasiunuinis Anudeans mmiﬁaaﬁwﬁmﬁuwaﬁﬂm fumnmsidanudidnuas
funnnsludesne 9 nsdanisuasnisuimsifununns | anudndutensimauam@sludeudagiu  saudls
wazlidonnafing 1 vlafin iefnwing ndin1 ansem | Anvivdevesiwiuastunuims  anudesmatunmnnisly
LLazﬁﬂwﬁuim s’mﬁa‘rﬂﬂﬁﬂmmiaaﬂﬁﬂﬁammﬁaqﬁumw Fosne ) msdenisuaznsuimsiumnnsuaslidenna
maamﬁ]unWiLﬁ%uﬁ%ﬁdammﬂst'wma‘ﬁgﬂﬁm Anw 1 aflafiun Lﬁaﬁmﬂﬂg ARNT UN8IN hagTinye
Basic knowledge of physical education; ‘*ﬁug’m i?mﬂﬁﬁﬂﬁﬂmmiaaﬂﬁ’]ﬁﬂmaLﬁaf}‘umw faDAIU
essential recreations for the improvement of life quality miLﬁ%ua%ﬁaammmwiﬂﬂmaﬁgﬂG’fa\‘i
in the modern society; types of sports and recreations, Basic knowledge of physical education;
need for recreation in each age range; management essential recreations for the improvement of life quality
and administration of recreation. Select one kind of in the modern society; types of sports and recreations,
sports to learn about its rules, regulations, manners, need for recreation in each age range; management
and basic skills. Practice physical exercise and body and administration of recreation. Select one kind of
strengthening processing the appropriate way for good sports to learn about its rules, regulations, manners,
health and basic skills. Practice physical exercise and body
strengthening processing the appropriate way for good
health
117-133 RaUzuazdsfniiua(Art and Music 117-133 RaUsuazdsnniiou \WabusHadYn

Appreciation) 3(2-2-5)
ALIINELaHALINTYRIRAUL LA ALAT
WNNINAUVSEAERS uagdnuuzddnvesfalzuay
unTwiazuuy Ygnilsenuidlansiiunuiuas Ay
gulufadzuavaus’ Anvmanufalziuddyludiusieg
(5]50LLGiﬁﬁEJIUﬁWmﬁ]uﬁdﬂﬂi]‘ﬁ’uLLiJﬁu@’]aiﬁ]“UENﬁaTJu oamds
nsassassduanumaiiy Tnsthufnumvesfiatzuay

(Art and Music Appreciation) 3(2-2-5)
Pre: None
Fsduniou: Tl
AL TMINTYRsAAULLAEAUAT YNNIV
quniermans wavdnvardAyvesfalzuazaussusasuuy
UgnilsnrandnlansiiiugaieuasanuduvalufaUsuay
auss AnwnanuRaUzduddnludusegfusasielus
sufsilagtiuussiiumalavesialiu iemdinmsatsassd
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ausstuguy Wuesedielunisessiadalauywd

Meanings and the evolution of art and music;
principles of aesthetics; and major aspects of art and
music. Cultivate understanding, recognition, and
appreciation of art and music. Explore masterworks in
various fields of art from the ancient to present age
and artist’s inspiration behind creating those works.
Emphasize values of art and music as tools for uplifting
human mind.

nauvaEy IneiduinmevesiaUzuazausdlugiug
\Huidesiielunisesslasinlanyud

Meanings and the evolution of art and music;
principles of aesthetics; and major aspects of art and
music. Cultivate understanding, recognition, and
appreciation of art and music. Explore masterworks in
various fields of art from the ancient to present age
and artist’s inspiration behind creating those works.
Emphasize values of art and music as tools for uplifting

human mind.

NENITINBIUATNITHDES

meinmuinelfidenZeunsmeivaeluil 3 wmiseia
117-191 msldinwlneiiensdoans (Thai Usage for
Communication) 3(2-2-5)
Pre: None
AyrdsAunou: Tl
Iﬂiaa%ﬁqmﬂamﬂsaiv“i”'ﬂmwmmmw%%u waznsdeans
ATHUANANTENINA T UTLULAENTEINA AYIVNTTUaE
Tadumemsdaulms Mmandnst nannse1ds ns
doansmalnsdnst vdnnsdeulusUuuusine 1wy anmne
adpsu MsWsulseifveswues  Msduiinuaznisasy
ANy Nslisuldneuntisdoniegsia MadeuiEewny Bn
Wiwemsldnenlneiansits MIYA M58 Uaznsileuy
The structure of speaking, writing and
communication; the differences between writing and
speaking; formal and informal language; orations; royal
words;  principles  of  references;  telephone
communications; principles of writing in various forms
such as application letter, resume, note taking and
summarizing, interactive business writing and essay.
Practice Thai Usage skills including listening, speaking,

reading, and writing.

117-192 mslmwlnesilonsinaue (Thai Usage for
Presentation) 3(2-2-5)

Pre: None

AyrdsAunau: Tadd

vénmswe Aavznsidenlid Usslon Anden druaulims
miaamﬁsaﬁwﬁgﬂé’aq wagn1syRluanIuNNTalAeg N3
wansAUARWILLayAstEue 91 Msdauedivinig
msieueiBsssia wasmsdunmalifelildony  nasnau
mMslsulaseinig

Joyaiaata

ASERNYBININITEDET  WATNITEU

The principles of speaking including the
correct ways to use words, sentences, conjunctions,
orations, various

pronunciation, and speaking in

situations such as comments and presentations:
academic presentation; business presentation; and job
interview along with project writing; communication

channel selection; and statistical data reading.
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F1839NEN
117-141 English 1(ne193ngel) 3(2-2-5)
MsRninyensile wa BruwesideunTusangy

¥
A

fugiu Inmsidlusziuvsslon dommudug mayaiiens
FoansluTiauseau wu miﬁﬂwwmﬂ%at,%zy AUz
msuansmuBuiviedelanazdue wiuniseenidedly
gnfewumannw Bnvinvznsenteaulusediu
Usgloauagdenth ngldnnuiiubionsaliaslasaing
voUsrlenuUsenoau

1839NE

117-141 aA1endsngy 1 (English 1) 3(2-2-5)

Pre: None

Fdsduniou: laidl

Anvtnuemisile e Sunandoumundanquitugiy fnns
ldlusziuusslon nswaitonisioansludinszdiu wu
AINNNEY m'iL%aL%iy MIuuzd  MsuansnNBURnIe
delauazduqiiunmsesnidodiigndomumdna  fn
Winwenseuteniuluseiudseloauazgevin lngldninug
mubiensaluazlasaiisvesUsyleaindsezneu Anwvinisld
NAWLNTUNBING Y
gneissmumantiensel

Andgunsumadlagldlsslonn

Practice basic English skills including listening,

speaking, reading and writing. Practice listening
sentences and communicative skills for everyday
conversations  such  as  greetings, invitations,
introduction, as well as responding to the common
situations; the correctness of pronunciation as well as
the accuracy of grammar. Practice reading sentences
and paragraphs by applying knowledge of grammar and
sentence structures.  Learn how to use English
dictionary and answer questions with grammatically

correct response.

117-142 English 2 (nwndenge 2)  3(2-2-5)

NsRNYinyen1sila Wa e1ulaideunTesangy
Wi Yamsssu FBnsuaneenvendivesniw Jamuay
AULANAIYBINTTEN T8 INg Y Lﬁ@ﬁﬂlﬂgjﬂ’ﬂwmmm
Tnensiiniinuzniseutudiu Ussneudae n1sdulannu
uarseaziduarie JymenuduiusvesUssloananuas
Uselenvenglamu sadnideuseuany Taansld
Ustlom fnsiuazdruiudus fignaesmumdnliensal wiou
s dnianiznisiiugsi

117-142 aedenge 2 (English 2)
Pre: 117-141 English 1
AuGeAunay : 117-141 A¥199nge 1

Anvinwemsils wa SrunasdounuSInguii

Anwiausssy Bnsuansesnvaadivesnier Jgniuas

mmLmmsmsuaqmsl%’nwww5@ﬂqmﬁ@ﬁﬂﬂ§ﬁﬂmmmﬂ

Tnemsliaunwuazetauneniia dnvinuzniseududu

Usgnoumemsiulaanuuazseezdunnnge  AuEuRUS

vpsuseleandnuaruseloavens

sufsmsdeuneudonlnelisslen  dvavdnnudun
figndesnumdnlognsal

3(2-2-5)

Hnnseuluseauiies

Practice additional English skills

listening, speaking, reading and writing. Explore native

including

speakers’ culture and expressions as well as problems

and differences of English application influencing
speaking skill by using both verbal and non-verbal
languages. Practice basic readingsconsisting of reading
for details and comprehension. Study relationship
Practice

with

between main and supporting sentences.

reading passages and answering questions

grammatically ~ correct  sentences, words, and

expressions.

117-241 anw1denge 3 (English 3)  3(2-2-5)

AyUeAUnauY : 117-142 Mu1dInge 2
Hnvinwenisile wa euwasideuntssaingulusediu
fontu Bnmsitawazaunnamwdnguluaniunsaline
fiflsgdumuenninndy Wy mawemdnsdwd s

117-241 A1end9nge 3 (English 3)
Pre: 117-142 English 2
AUsAUNBU : 117-142 ANW199NgE 2

Hnvinwenisile wa euwasdeuntssangulusydiu
oty HAnnsilaazaununnesanguluaaiunisalsiigg

3(2-2-5)
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dunwal MaeFemardun Annseulussiuidesdifinng
grduty Anvimadeu  eyavuaztonualaeidy
ANgNARInImANenTal
NNNTNAFOULIATFIU

ARDAIUNNTNBEAULU?

Practice more complicated English for
listening, speaking, reading and writing skills such as
talking on the phone, interviews, telling stories and so
on. Practice reading longer passages. Study writing
paragraphs by focusing on the correctness of grammar.
Introduce other contents related to the standard
English test.

filsefueuennuindy Wy magemdnsdwi nns
Funvel msaZesazdue Innsevlusziudesiifaan
grfintiy Anwmadou  eyanuwestonnurnsqlasuiy
ANUgNABININMAN LN T AABAIUANINYEALLLY
NWNIINAFOULINTFIU

Practice more complicated English for
listening, speaking, reading and writing skills such as
talking on the phone, interviews, telling stories and so
on. Practice reading longer passages. Study writing
paragraphs by focusing on the correctness of grammar.
related to the standard

Introduce other contents

English test.

117-242 anw19enge 4 (English 4)  3(2-2-5)
AuUeAUnauY : 117-241 AMu1dInge 3
Hnvineenisils wa Srulazdeuntndinguluseiu
ldlunshnsiedeanslén Anvinvznisidoudennu nsan
Tuitn nmsdulamnuandernundeunanufienwieiln
Hapuviomuduiinides
fvusvdonuanuaula  laanansalddnudignioamny
Anullenazvdnlieinial aaenauEninuEAILLLINIGNIT
VIAFOUNINTHIY

Hnaumnawsanguluiisesd

Practice all communicative skills including
listening, speaking, reading and writing. Practice writing
the summary of a passage; taking notes; reading and
listening for comprehension; and discussing topics of
interested using common expressions withcorrect
grammar. Develop skills needed for the Standard
English test.

117-242 nAnedenge 4 (English 4)
Pre: 117-241 English 3
AUIAUNDY : 117-241 AW1B9NEE 3

Hnvinwenisile ya euwasdeuntssainguluseeiu

Pldlunshndedeanslad Anvinvenisidoudenny n1san

Guitn msulannuandernuvieunanuiienwieilwin

HreuwdewUduiinges  Hnaumnaimndinguluiibesi

fvusvonuamaula  Taganunsalddrauiigniomy

Anudouuaznanliensal aeeAIURNTNYEALLLINNNTT

VAAOULINTIIY

3(2-2-5)

Practice all communicative skills including
listening, speaking, reading and writing. Practice writing
the summary of a passage; taking notes; reading and
listening for comprehension; and discussing topics of
interested using common expressions withcorrect
grammar. Develop skills needed for the Standard

English test.

117-144 English Reading and Writing
(MM591ULAZASITIUNIENDINGE) 3(2-2-5)
nsidsuduasinueiififuuiniuainniseiu
mMwidange Tneifindnenmuazinwelvdauimiaiiy
Fiamesmadugsinnniutu suiataumaiiunis
Fouannane nsenuuuNedu ddodudn gsianisdsean
s fundunsiuduiu

117 - 244 English Conversation
(MIFUNUINTYIING ) 3(2-2-5)
HnaunuFesidedldanuiuaznisiney 19150l
A o P a a Yo )
WduFeanliuanienngii Beudduniuniwsdingy

a

fgndea lduneuuazunaunuseswneg Wuideluns

Y

AUNUINGUERY

117-344 English for Standardized Professional Test 1
(MwdanguiiensvagauinsgIuIvIan 1)
3(2-2-5)
mMudangquiililunisasuanasguntwdangs n
vinwznsile wa 810 ey ilewoudimeaeuieunnsgiu
219INGY

117-345 English for Standardized Professional Test 2
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(MHBNGUNBNTNATIUNINTFININAN 2)
3(2-2-5)
1Y = Y =
Mwdanguildlunisasuinmnsgiunwmangs iln
Winwgnsit wa 81U Weu WewSeumvageuinuinigiu
N1WDINGY

117-191 Thai 1 (nw1lne 1) 3(2-2-5)
ﬁugmmsauwumam"wﬁwﬁmmlm%uﬁugwu

Adwi 23 vasnwlng imﬁy’dmiwﬁ anwlne uag

vinwglunmsaununnwlne el fludinuszdiu

117-192 Thai 2 (w1l 2) 3(2-2-5)

nseukarmsifsunwineduiiugu msenidies
NFAYNAFIBNYT a8 WavITINENG WagAn¥INITHALA
UAzN1TEDNELIARNY AADATIAINUNLIETEIR U
Mg

117-291 Thai 3 (n1w1lne 3) 3(2-2-5)

117-292 Thai 4 (nwlne 4) 3(2-2-5)

117-151 Chinesel (A1¥13u 1)  3(2-2-5)
msflndumsdunisits nseenides wilelmannis

SyuinwIu MInvinveneiunsile waaunun Ty

fiugu wiomteunandeulssloanFuduiugnls

117-151 A1w13u 1 (Chinese 1)
Pre: None
FudsAunau: T4d

3(2-2-5)

dndnusnendsanwiunanssuu  pinyin mAwiTildly
FinUszdriudszana 300 A1 dagduIune 9 og1de Hn
aumnawIu Taewfunsesnidesiignies

Chinese

Phonetic  transliteration

pinyin
system. 300 vocabularies used in everyday life and
simply expressions, Chinese conversation practice, with

emphasis on correct pronunciation.

117-152 Chinese 2 (Mw13u 2)  3(2-2-5)

AnwniteliiAnnsBeudvinueynadunisils ns
Ansoaunuvhluuaznisindenisgsia Anviniseuuay
nafumuideaiesdu madeuunany aduiin
Uszdiu 0wy

117-152 79134 2 (Chinese 2) 3(2-2-5)

Pre: 117-151 Chinese 1

lsAunieu : 117-151 MuIu 1
AnFeuessrloaitugiu MIMANENTIRIN

wauynsudung aumnmunIuseidesesdiduiials
Anwddmiiutusnuszunas 300 fn

Practice composing basic sentences, finding
words in a Chinese-Thai dictionary and conversation

with  topics of interest. Study 300 additional
vocabularies.
117-251 Chinese 3 (n1¥13u 3)  3(2-2-5) 117-251 A1@13u 3 (Chinese 3) 3(2-2-5)
Anvinwenisile wa euueni@ou  Seujlaseaine | Pre: 117-152 Chinese 2

Tensal  dwies n1sase Uselealunwniu aseenides
Tun1e1Iu MISUEITUINMINENGTINT

F09AUNaY : 117-152 A1w13U 2
AnSeuesssloa@egon aunuIn1Iumenve
a P | = o o ¢ A X a °
Sesluiaula AnwiAfAAnIudnUseana 300 M
Practice composing complex sentences and
Study 300
additional vocabularies used in business settings.

conversation with topics of interest.

117-252 Chinese 4 (M#13u 4)  3(2-2-5)
WAILINISTNEENIOIUNTYIU INNWITY 1,2,3
SN uTausssy uusssusuUssndlve iy
ﬁﬂmLﬁaiﬁl,ﬁmmsL%'EJuﬁmaﬁ”ﬂumiawmmﬂmﬁwﬁ
aeaTINIseIUNAMLLARTuUnA LU TY

117-252 71w13U 4 (Chinese 4) 3(2-2-5)
Pre: 117-251 Chinese 3
FU9AUNaY : 117-251 A1¥13U 3
& = a v oA X =
Hnisuissslszloadedoudu o undu Anwiaa
WANANTENINGSNEIAN  wazdisnustedu
mMmwIumeitedeiiluiiauls  Anwfmdwidiududn

AUNUI
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Uszuad 300 M

Practice composing more complex sentences.
Study the differences between the traditional Chinese
characters and the simplified Chinese characters.
Practice conversation with topics of interest. Study 300

additional vocabularies.

117-161 Japanese 1 (awnditu 1)  3(2-2-5)
msrnufURnsilauaznsyavadlaswaing
aduiuiugusessmdminnduulasduanudil
Tunmsye NsRnNsTeusnes 85Ny uagAnIATE N3

Feuwavmssuusylondien vedasadamantiu

117-161 mw1u 1 Japanese 1) 3(2-2-5)
Pre: None
ArsAunow: Tl
Msils ne mmtﬁﬁwﬁxuﬁugw 3Lﬂiwzﬂﬂiqa§wﬁu§ﬂumad
awftuuarhonsalfinussuudsuadiasaisiugu
vosawdiu Anvinwzniseulsslensgisienaynmaiden
ABAIBNYITIIAUUATANNT AU

Practical listening and speaking of basic
Japanese. Analysis of the basic structure on oral
comprehension and basic structures and vocabularies.
Practice reading simple sentences and ‘Hiragana’ and

‘Katakana’ writing in those structures.

117-162 Japanese 2 (MWdUu 3) 3(2-2-5)

nsiinuftRnmsitaaznsnavedlassairsnmdiu
Fuitugruuarddinwdgdulasiiuemdlalunn
nsEnUURnsWisusnys AUl n1senuwaenndeulselen
$e9 vodassadamaniu Adluiausysriu

117-162 m‘mzﬁﬂu 2 (Japanese 2)  3(2-2-5)
Pre: 117-161 Japanese 1
Sudeduniou : 117-161 audilu 1
Arnvinwgmsilauaznayalagldlasaaidhennsali
Fudoutu wazrmdwilval fnn1seuiud wesdeuunana
TutinUszdriunaylddiuausng q egnsde
Study and practice listening and speaking skills
with broader structures and vocabularies. Practice
reading ‘Kanji’ and writing small essays in everyday life

and simply expressions.

117-261 Japanese 3 (Mundilu 3) 3(2-2-5)

nsitauazmsaunulutusine Geudleinsal
Fudeunntu wiluguuuusineg vesin3ernuuselen
nseendes dmSunsaunL MBULAE T Teug
Wandalussuudnus @il

117-261 AWy 3 Japanese 3)  3(2-2-5)
Pre: 117-162 Japanese 2
Fudeduniou : 117-162 mundilu 2

HnnsilanazSeuunaununluzuLuusing 9
i Anwhennsalfifiaududeusnniy Wannniseu
fudnndilddnuandeundi

Practice listening and learning conversation in

various settings. Learn more complicated grammar and

develop reading ‘Kanji’ from previous lessons.

117-262 Japanese 4 (Mudidy 4)  3(2-2-5)

W mansnsaluiinygmsyaiiiiussamsam
ﬂmﬁ'ﬁwuﬁﬁmﬁﬁu MSNRILTINYEN1TEURAZNTY
fdnws @3 Wadu uazveneddn nsasulassadnema
Tagnnsal Tnsiamnzluganudnladlaswesmwdgiuiuy
Whiitaourounihil

117-262 anwndilu 4 Uapanese 4)  3(2-2-5)
Pre: 117-261 Japanese 3
Fudeduniou : 117-261 nMwdidu 3
W uansnsalumsyan s Sous
yuussaudonuazUssmdlvesdiu Wanvinueniseu ms
Fouuuudud  Geuimdwidindy  Anwilassadiona
hennsalinnududeunndiu
Develop ability in effective speaking skills
including Japanese cultural notions and customs.
Develop Reading skill and writing skill with more ‘Kanji’
and extended vocabularies. Comprehension of specific

grammatical structures.

117-171 French 1 (Musaed 1)  3(2-2-5)
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Minwensile 1w 81 uaz@eunmylsaaalewiy
Wunsyadeansluinusedniu suwuudssloaiiugiuniw
N3afa anuurdA U TRMUsTILNTLAE

117-172 French 2 (mwifaes 2) 3(2-2-5)
vinwgnsite wa 1 wasBeunyiSasadionns

Foansluanmunisalingg TassadreUselondnuaigen

seauilenvseindvosnudTama

117-271 French 3 (mw1d5aed 3)  3(2-2-5)
AMSHAWIINYENSERESIneANYIINEBISY 119
Feust e waznn laseasneusyleadeu

117-272 French 4 (nwelfada 4)  3(2-2-5)
Usgloatouriindgnisyauazleudeansiuiden
Mviun

117-181 Korean 1 (M unwid 1) 3(2-2-5)

Snusy wifgwuy dwi wazszuubennsalduiug
Anoonidssniwinmd Anvnuenisilauasye wieuiedne
TAUSTIUNMENNUNS Y

117-181 awunma 1 (Korean 1) 3(2-2-5)

Pre: None

AyrdsAunou: Tl

fshussruudsargiuuutsslon Bouslasaieiugiu

Y0 UNE Al luinusyan Ty Bndinuenisite

waznswn Wustlopaunnegiseildludindse iy
Alphabet, phonetics and sentences patterns.

Learn basic Korean grammar structures, vocabularies for

daily life. Practice listening skill and speaking skills

emphasis on simple conversations for daily

communication.

117-182 Korean 2 (MwN%@ 2) 3(2-2-5)

fsiAgIfuNITUBNAANIS ASLAUNIG s

Ansodoans lassafamshensaiuaesulssloanim
WVETERY  swakaznsaun  wunisesnidedli
gnAeeudNTean 1 UNMEN NI nSounisfiny

TAUSIIUMNENUNS YUY

117-182 a1wun1%a 2 (Korean 2)  3(2-2-5)
Pre: 117-181 Korean 1
Fy1UsAUnBY : 117-181 ANwNIUE 1
Anvinwenisilsuasnisyalaglilassasidlensal
yosmwnmaTTuteuty WhisAlnaununuazdnii
TludinUszdniu Anvinwenmssuazi@iouunaalu
FinUsegdriunagldduaudne 9 egede
Practice listening and speaking skills with
broader Korean structures emphasis on conversation
and vocabularies for daily life. Practice reading and
writing small essays in everyday life and simply

expressions.

117-281 Korean3 (AW N 3)  3(2-2-5)
N5ils N5 M58 WasN1STEUAYINIMATY
nannillassainvesuslendudou

117-281 a1wun1%a 3 (Korean 3)  3(2-2-5)
Pre: 117-182 Korean 2
Fy10sAUADY : 117-182 AMBWWAUE 2

AnnsitauwazFouFunaunuiluguiuudng o vk
Anwhensaififinrududou
N Wauinezmsaumn Mg wesdediedoansu
A0S FeawTiunzay uagfnuendng
sy

Practice listening and learning conversation in

various settings. Learn more complicated grammar and
develop conversation, reading skill, and writing skill in

various settings, studying additional vocabularies.

117-282 Korean 4 (A una 4)  3(2-2-5)
nsils N15NA N8 WarN1slEUN YNNG

117-282 awnua 4 (Korean 4)  3(2-2-5)

Pre: 117-281 Korean 3
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o = o a X v a o
szugs MifnwdnusIutewiunldlunwinmatagdu
Uszanad 30 /2

FurdeAunay : 117-281 AMeNInE 3

Wnauaansalunsue Seuivuusssuileuuay
Uszindlroanng Wanvineen19e1u WauIn1TeIuLagns
Jou Beusdwiiaiy Wilslasadshensal wievih
mudlameinvaildissudeunthiwes s msldedng
gneies

Develop ability in effective speaking skills
including Korean cultural notions and customs.
Develop reading skill and writing skill and extended
vocabularies. Comprehension of specific grammatical
structures to understand the full outline of Korean
language as previously taught and how to use it as a

whole.

2.1 ngu3vmny (The Core Courses)
ngudvuny 36 vaein Seu 12 331 WidenSew 12 Jyranivaialuil

221-101 Say@nsRududu | 3 (3-0-6)
Principles of Financial Accounting |

Accounting concepts, financial statement,
accounting cycle, inventory, cash receivables,
property, plant & equipment assets, current and long-
term liabilities, equity structure of
Proprietorships, partnerships and corporations.
Valuation of assets, income determination,
Preparing financial statements.

AUVINgUay IngUITasAnannsUd Ysslewives
Toyan1ansUny® Usslemivestoya
MUYl wlunuasdoauuAgiunsind guuuuvesssia
nannswaz s sTUTnUalinunannis
Uny3e) miﬁuﬁmwmsﬁiy%iua;gmﬁuﬁﬂsmms%uﬁu 9
HuseMsiudsduendsenn n1sdnvh
g msdavhsumstiuvesiensiiliusnisuasiansiite
pedud nsUyBReatuaudaunie
UnyBausen ToluonUsziamees aynsiofuily uazayn
TeTuRNIE N133NTEATWINNTS N3
U%’UU‘;@LLazﬂmﬁfg%Iuiuémm msﬁzy%lﬁaaﬁwﬁmﬁu
myariiy

221-101 UpyEmsitududu 3(3-0-6)
(Principles of Financial Accounting)
Pre: None
FyrdsAunau: il
ANuIngkarIngUITasdranmMItyd  Usvlevives
Joyanenstayd Uselovivestoyamenstnd ulunuas
VoauuRgIun1nsUnd

SULUUUDITIN

U gl

Usglevilvesdayanmenisdiyd

nannsuaz oM stuiinUglniundnnis
Unye] ﬂ’]iﬂ}uﬁﬂﬂBﬂﬂiﬁi‘g%iuﬁﬂgﬂﬁuﬁﬂﬂﬂﬂﬁ%ﬂﬁu a9
Husenslgdnyduenussian msdnviauna nsdaviau
nsduvesiansivuInsitenedud
dufeavde Tadusnussamdes aunefuinly wazayn
Feiuame  nsdavhnseawiensuulsaas Uadlu
Sudunn miﬁzg%Lﬁmﬁulﬁmﬁum@gaﬁ%ﬁm NIV
nIENUoARUAINGUIATT MstulinUyiiduantes nsUgd
Aerduluasu fadu govdl Gl Aunsndlavauiou
NSNYINTTITNVIA

o oA o
NNUEYTLNYINY

Auniwdlaifidnau  Suifsulazaing
Wity M Uggddmsuiansenaivnssy ssuuludndy
ANV TEHARUER
Accounting concepts, financial statement,
accounting cycle, inventory, cash receivables, assets,
current and long-term liabilities, and equity structure of
proprietorships,  partnerships  and  corporations.
Valuation of assets, income determination, preparing
financial statements. Investment practices,
depreciation, depletion, and amortization. Partnerships,
acquisition and disposition of assets. Fund and cash
flows. Intangible assets, long-term assets, and profit
measurements. Procedures for operation, planning and

decision making.

WagudeIv way
YUTINFI LUAE2
W Bae i

221-102 UgyFn1sSududu I 3 (3-0-6)
Principles of Financial Accounting Il

Pre: 221-101 Principles of Financial Accounting |
Srdedfuriow: 221-101 Sayfnsiutudu 1

Investment practices, depreciation, depletion and
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amortization. Partnerships, acquisition

and disposition of assets. Fund and cash flows.
Intangible assets, long-term assets and profit
measurements. Procedures for operation, planning, and
decision-making.

= a

NMTIANUNTENUEBARUNINSUIANT AsUUANTBRuEn
o8 MIUyBiiedtuRuamu Mty
anuil Wnil Aunindlivyudeu ninenssssunad

a o

FunsnSliliidneu SuifouuarAd1awssnu s

Unyddmsuianisanamnssy ssutluddey nsdavieu

7

ATELARUER

221-200 LATYAIENTYANIA

Micro Economics

3 (3-0-6)

Allocation of resources and distribution of income and
wealth ie: concepts of utility, value, resource
allocation, theory of consumer behavior, nature of
demand and supply. Relationship of production, cost
and supply function. Product pricing under competitive
oligopolistic and monopolistic markets. Theory of
income distribution, the limitation of market forces and
appropriate form of policy.
vdnihluveaaswgmaniindenguinaiuaynsdnass
n3nens Uadesineg Airvunguasd

wargUNIU ANUBAMEY NaANTIHYRIUILAA NaUNIHER
AU WAETI8TUINNTTHER N15HNUA

A uazUsinaranaalunautaduanysal wasliauysal
naonuAnwistamiilumaasegia

221-200 ATYAIENSYANIA

(Microeconomics)

3(3-0-6)

Pre: None
AyrsAunow: Tl

vdnihlUveuAsugamansindhovquineuaznisinass
ninerns Jedosineg Aidvunguasd  uazguniu A
gavegu woAnsIuveUIlan  ngun1sHAn dunu wae
FIWFUIINMINEN 115U TIALazUSINaNERTuAaIA
wistuauysal uagliauysal masnaufnudsdgmivhluma
LATUENI

Allocation of resources and distribution of

income and wealth: ie concepts of utility, value,
resource allocation, theory of consumer behavior,
nature of demand and supply. Relationship of
production, cost and supply function. Product pricing
under competitive oligopolistic and monopolistic
markets. Theory of income distribution, the limitation of

market forces and appropriate form of policy.

221-201 LATYFAIEATUNAIA 3 (3-0-6)
Macro Economics

Survey of concepts, methods, and fields of psychology,
behavior and mental

development in humans, variations in intelligence in
the human population, understanding

him/herself and an application of psychology in
general.

ﬁmmﬁugmmﬂmwﬁﬂ vdnuazmnARluEesEUY
wisuga $18lAUsEEIR AUAUNIUYeY
selauszannd wgRnssudruslunisldaianisuilan
N308M MIAWU N35LETBYessTUIaNITRY
uazN1IUIANT UlBU1n1TRULazUloUIBNIAST N15AN
seIUTEmA MssyAulalaznTmILY

LASHENa

221-201 LATYFAIEATUNAA 3(3-0-6)
Macroeconomics
Pre: None
AsAunow: Tl
‘ﬂzymﬁyugwmqmwgﬁa wdnuazunAnludassyuy
wiswgna SeliUsEnnd Anudunuves SelduszuA
ngAnssuausNlunsldienisuilon nsesy msamu
nsldanevesssuianisiu  waznssuins  wleuiensiiu
wazulau1en1sAsy Mspserielssnd msiasaivlauay
ATHAIUT LATYFAT
Survey of concepts, methods, and fields of psychology,
behavior and mental development in humans,
variations in intelligence in the human population,
understanding him/herself and an application of

psychology in general.

221-203 24ANISHAZNITIANTS 3 (3-0-6)

Organization and Management

Fundamentals of management showing how the

manager in an organization effectively performs the

functions of planning, organization, directing and

3(3-0-6)
(Organization and Management)

221-203 BIANISHAZAITIANIS

Pre: None
Fuderunau: l4d

o w

ASUSINTUaYMNNd 1A BB UIINT B95IMDINTINAUNY

5]
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controlling. Accountability, responsibility and authority
relationships.

wanlunsUsmMsuagnTfidfyvesudms Fasawdens
M Msdaaudivhen nsdinis nsgslanulung
¥au uaznsmuauMsURTRNuiee welinnsiituan

Wuluanudmuneway weueditdnaetd

msfnaudvhau  msdnns ﬂﬁﬂuﬂﬂﬂﬂmﬁvﬁmuuaz
nsmupmsUfoinuineg  lelidunuduluma
Whanowazulevieilénaly

Fundamentals of management showing how the
manager in an organization effectively performs the
functions of planning, organization, directing and
controlling. Accountability, responsibility and authority

relationships.

221-204 AM5RUTINY 3 (3-0-6)
Business Finance

Pre: 221-200 Micro Economics

221-201 Macro Economics

Fdsfunou: 221-200 LATHgMANTIANIA

221-201 \ASYFANANTUNNIA

Scope and function of financial management with
respect to investment, time value of

money, cash flow budgeting, introduction to financial
statement s analysis, assets management

and project funding.

mmtﬁummawqwﬁmiﬁu YauAkaEMThTvere
mMsRuReIfunsamu Mevhaulszaa

Ruan M3ArIMINEYeRUMSRLTURL M
NINGAU uazn1sTavnumIAnumieaives
Aansuarlaseadananstuedening 9

221-204 N5RUTIAR 3(3-0-6)

(Business Finance)
Pre: 221-200 Microeconomics

221-201 Macroeconomics
FdsAuniau: 221-200 LATEFANEATIANIA

221-201 \ATHFANEATNANA

Audunnvemgunisiiu YouwALaTThivesing
ﬂ"IiLT‘IULﬁIEJQﬁ‘UﬂWiaWJU AMsviulsEInaduan g
msdansieatuninegau
ATIATIERAVBININTITUALIATINITN

faumsnevessunsiududy
KAZAITIANINUY

N13RUBE19N I
Scope and function of financial management with
respect to investment, time value of money, cash flow
budgeting, introduction to financial statements analysis,

assets management and project funding.

221-205 KANNISAANNA
Principles of Marketing

3 (3-0-6)

Pre: None

Fwdadunew: Ll

Meaning and significance of marketing with respect to
main activity for distribution of goods and services,
principles of marketing, consumer behavior, function of
marketing and marketing institutions, and their effect on
society and economy. Market targeting and cultural
influences.
mmwmaLLaxmméﬁﬁiy‘*uaﬁmimmmlugﬂuzlﬂuﬁﬁmiiu
vdnmnsgsiaegravils Inenamfafananiosi AT
NARAUY F0IN1IN1TINT MU LATALES NI
AABAIUNIAN AN ANTINYBIEUTINA wihiimsnsnana
an1iunI9aNITnaIn LLawwmmJa\‘imimmﬂﬁﬁ@iamwgﬁﬁ]
wazdany

221-205 #&NN15AAIA 3 (3-0-6)
(Principles of Marketing)

Pre: None

sAunow: Tl

AuneuazAud Ay vessanlugusuianssy

vdnmsgsiaetnavile  Taenaniedmansiou n9eTIA7

YDINNNTINIMUNBkaZELETUN TN

paomauNsAnEde  wanssuvesiuilan  wehitnms

N59A1A ANTUNNNINAIA. LATUNUMTRINIRAATiide

isugnakagdny

NARA N

Meaning and significance of marketing with respect to
main activity for distribution of goods and services,
principles of marketing, consumer behavior, function of
marketing and marketing institutions, and their effect on
society and economy. Market targeting and cultural

influences.

221-206 WENHAANINGIND 3 (3-0-6)
Principles of Business Statistics

Pre: None

Frdsdunow: 1l

Principles and theory of statistics regarding descriptive
statistics, probability, random sampling, expectation,
testing hypothesis and random sampling.

WAANNARNEINUITEDR HaTRsuuies daTeAinane i

URINE 18T




NANgAILAN WA 2555

nangnsuTuUse WA 2560

d1szmsuily

Tananszane SuUsdy warnsuanuasaiazdures
FMLUTEN NSWANKIFIRE

221-300 mstiyTiitensdans 3 (3-0-6)
Managerial Accounting

Pre: 221-102 Principles of financial Accounting |l
Syrfaurieu: 221-102 ayTn1stududu |

Preparation and analysis of statement of changes in
financial position, financial statement analysis, financial
reporting under price-level changes, analysis and
interpretation of cost data as an aid to management for
planning, controlling and decision making, budgetary
control, and responsibility accounting.
unumreInsUndiiionsinnisdeaninwandoud
Wasuwlas Lmewﬁmﬁlmﬁuﬁunu AUy

udevh duyutamsnan Mty TiuyumuRanssy ms
Beseiduyu Uuna dils nsanausuiils
FunuaasgIu sulsznadamgy mstydiienisdadule

221-300 ASUYTUIHS 3(3-0-6)

(Managerial Accounting)
Pre: 221-101 Principles of Financial Accounting
Avsduniou: SayfnsRududu
wmwaamiﬁmﬁLﬁamﬁmmwiaamwu’mé'amﬁ
Wasuulas wimuAnieiudiuny dunu sudsih duyu
FUMIHEN  MITYTAUNUANAINTIN  MTUATIERRUY
Yaunaw fils msnauaurils funuanesgu sulssanada
weu msvyBiiensdnduls msfmuanang msdyd
AIUAIY SURATOU MIAMUATIATlOY

Preparation and analysis of statement of
changes in financial position, financial statement
analysis, financial reporting underprice-level changes,
analysis and interpretation of cost data as an aid to

management for planning, controlling and decision

WaguaeIn

AMTAMUATIANUNEY NSURTRINAIIL making, budgetary control, and  responsibility
SuRegau MIAUATIANTOU accounting.

221-303 AYUUBFIND 3(3-0-6) | 221-303 NQUNIBGIA 3(3-0-6)
Business Law (Business Law)

Pre: none Pre: None

Furdsdunow: Tl FydsAunay

Law regarding partnership and corporation, their set-up, AUNELazaNvag T Uves Sy Wiazdnuay

scope of right and duty in operation, liquidations and
commercial codes. Relation to production, anagement,

contracts, and taxation.

o
&

Aming uazdnuazThluvesdyan vil axdia was
ngvneIdheenme dyanfiddn

\Renfugsia Lou Fowg ming B szt S1ues $1th
funu wenhussiudy ddu Weuas

aufinieiude Fudukazu3 uazngmanedun
\Rendosiugsia 1wy ngvanenindaums

Tayey1 nvaneusIUUAZN)vingn18oIns

oe

° w =

ngneIdhelenmadyaiddy 9 Wgafigsna 1oy o
1y Wwminedide fu Awseiu Swes $1h faunu
weniUseiune C;l;’lLEUL‘l]ﬂLLaSﬂ?ﬂﬂJNﬁLﬂﬂ’)ﬂUL‘ljﬂﬁuﬁ’lu
LLax‘U'%wwLLazﬂQwuw%‘uﬂﬁlﬁﬂﬁaﬁuqiﬁa WU VY
nsngaunalayg ngrunenssu kasnguinendenns
Meaning and nature of juristic acts and contracts. Laws
relating to sale, exchange, gifts, hire of property and
hire-purchase, agency, brokerage, loan, and negotiable
instruments. Laws regarding the organization, operation
and liquidation of partnerships, limited companies and
public companies, intellectual property, labor, and
taxation.

3(3-0-6)
(Cross Cultural Business Communication)

221-325 n15ERENTgINATININIUSTIH

Pre: None

AyrteAunau: Tdd

AILAR nuiuazngdmiunseansmeianssaady
fipu WU TAUSII d0uNMYNedIAN iR was
Tnssasanuduiudmedsndluudardeay  Jesduns
verennuienudlafriunisdeansiufausssitonts
doansngsniafiiszansnm

Thinking, theory and rule for social cross cultural
communication. Emphasis on language, culture, social

status, nationality, and social relation structure in each
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society. Verbal and non verbal communication across

cultures, including understanding gestures, and

expressions, preparing reports, documents that varies
Barriers of cross-cultural

across cultures.

communication, cultural bias and how to overcome.

221-402 N15IANITTINAYNS 3(3-0-6)

(Strategic Management)

FyGedunow: Tl

ANMINY Uselewid wuifn ngud 35n1suay
iwdesiiofiannsntunldlunisdanisdenagns nszuaunis
NNTIUNY FEAUTDINTIUNUTINAYNS N1TIATIEN
anmwuandeuianeuenuarngluesdng nisfiuuansia
9309FM3 Tumeulumsviununagns msidenuesesdnig
MsUTMMsHAENSUsTdUNaNagNS
Business environment assessment, external and

internal environment analysis, strategy formation,
implementation, application, review, evaluation and

control.

221-305 N159ANITNTHAALAZNNTABTUUY 3 (3-0-6)
Production and Operations Management

Pre: 221-101 Principles of Financial Accounting |
221-204 Business Finance

Jundediuriou: 221-101 TayBmsRudud |

221-204 M5RUTTAY

Fundamentals of Management and production
operations underlying the solution of problem relating
to optimum utilization of factors of production,
production process, control and production operation.
Forecasting, quality control, ‘just in time” inventory
practice and safety practices.

auluan wdnns wwide warngufrean1sdanisnisudn
wazn1sandunulumuaige 1

nswennsalaudeans msdeniiaiine Mnauuing
MMsHAR LS sl mayih
AFunTes R danasnyssgndldidioannsa
andulaldegagniouazlaonsde

3(3-0-6)
(Production and Operations Management)

221-305 NISIANITNITHAALAZANISAILTUIY

Pre: 221-101 Principles of Financial Accounting;
221-204 Business Finance
Avrteduriau: 221-101 TrydnsRutudu
221-204 AM5RUSIN
ruuan w8nnnT waRe wasnguveinisinnisniskan
wazn1sandunuluauage 1wy n1sweInIalaINAeIns
mMadendhiaiide  msnwsuhdnsdn huiEms
Teswilygmiagdy  ANUIIUMTIATERUTIMIN
Uszgndltifleannsadinaulalsiogagniesuazuasnsie
Fundamentals of Management and production
operations underlying the solution of problem relating
to optimum utilization of factors of production,
production process, control and production operation.
Forecasting, quality control, ‘just in time’ inventory

practice and safety practices.

221-322 MFIANTTNITNEINTUYBE 3 (3-0-6)
Human Resource Management

Pre: 221-203 Organization and Management
Fudsfunow: 221-203 99ANITUAZNITIANTS

Duties and responsibility of the personal manager, man
power planning, recruiting, training, developing.
Appraising performance, promotional system,
motivation and welfare of employees. Promotion,
demotion, dismissal and transfer of personnel.
AMUMNIBYRINAILINTNEINTNYYE USvenisimn
nineNIUYLE Usslanuean1siaiun

NiNEINTULBE NMIMANNEBINTS Wi Tnsluns
AL NIFIANITUAZNITUTIITNITHAILN

3(3-0-6)
(Human Capital Management)

221-322 N1SAIANIINUNY LY

Pre: 221-203 Organization and Management
Fy1UeAuniau: 221-203 99ANITHALNITIANTS
AIUVBYRINAIUNTNEINTUYE
iNeINTUYLY UssnnveansiauIninensuywd N1
ANUABINIT W 38n1slunisia nsdanisuazuims
Waminensuyed  msdssdiuna nsiauvnineIns
uywd

USgnsiaiun

Duties and responsibility of the personal manager, man

power planning, recruiting, training, developing.

Appraising performance, promotional system,

motivation and welfare of employees. Promotion,

a 4 a
AU

URINE 18T




NANgAILAN WA 2555

nangnsuTuUse WA 2560

d1szmsuily

nineINTUYYd MIUsziiuna nsimuInineInsuyLe

demotion, dismissal and transfer of personal.

221-326 MsdansiBenagnsiianisudsiy  3(3-0-6)
(Strategic Management for
Competitiveness)

Pre: None
ArsAunow: Tl
wéngustiinguszasdiiielfaudiioatunisusediu
ANNWIATENNINGIAY  MTIATIEREN MLINTOUNEUDN
waznely nMsiavhensaans n1saiuau Madszendld
nsUssidiukazmsmunu uenanigiFoussldsuanusia
JuieatuiBmsigianisgsisannsosiilaldiuudnms
JamsiBanagydiiiesnmanuanansalumsudefuesssio
This course aims to provide the knowledge on Business
environment assessment, external and internal
environment analysis, strategy formation,
implementation, application, review, evaluation and
control. Further, based on the theories, students will
get a better knowledge on how can business managers
assure the strategic management concepts to maintain
competitiveness of the business.

221-327 msudmanaasuulag 3(3-0-6)
(Change Management)
Pre: 221-203 Organization and Management
JyrdsAunaw: 221-203 BIANITHAZNITIANTS
néngmstinefanvinwiazanudaudlaiisudulunig
fuunuwesnsUjdRnuiduinnsmilwideliinnig
Wasuwasdielsifinisnszaneaniuiivhau
This course will help develop the skills and knowledge
required to promote the use and implementation of
innovative work practices to effect change and manage
changes so there is minimal work place disruption.
Upon course completion, participants will be able to:
Understand the role of change in organisational success

221-328 528U 3(3-0-6)
(Research Methods)

Pre: 117-129 Statistics & Probability

Fwdeduniou: 117-129 adfuazaianiazdu

wdngnsillianudifientuiBnsise Wy nslerside

AUAMUAZITIUTINY JULUUNNSENBY 1w fusts Tuil uas

wuzhRefuiedesdiovensiusdmiunismeunsuay

UTIANUNTUNITENNBY (WU Endnote) Msasuienans A3

wienszuu (LaTeX) uonainid fiFouasldsumnudifoadu

msdenmsansiindmsuasinuinarashdylunmsids Tu

noUTEvRMANgNT  HiseulAasdinuldelnglidoyanie

Phuaziimsdrdefianza

This course provides the knowledge on how the

research to be conducted. The key topics such as
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research methods, such as qualitative and gquantitative
analysis , referencing styles such as author-date, and
also will discuss about the software tool for publishing
and managing bibliographies, citations and references (
ex Endnote), also will brief about document
preparation systems such as LaTeX. Also, students will
gain knowledge on how to select a good journal for
their publications and key items in a research. At the
end of this course the student will have to submit a
simple research paper using secondary data and with

appropriate citation.

221-329 msdeszideyaiienisdndulanisgsio
3(3-0-6)

(Data Analysis for Decision Making in
Business)

Pre: 117-129 Statistics & Probability

Awdeduniow: 117-129 ddfuazananinazndu

nanmseilaeunsldusyleviniegsia  nsveaeu

MINAEeY

auyfg  nslesziniulstegldisunsudnsagunig

g5ia utedelumssindulamsgsia

Joyaildulaenisifivadfannguiiedn

Data analysis to decision making in business. Main
topics are sampling distributions, hypothesis testing,
multivariate data analysis for business decision making.

221-401 N5AATIABIUINIUNIGGAD 3 (3-0-6)
Quantitative Analysis in Business

Pre: 221-206 Principles of Statistics

F10sFuneu: 221-206 NENEDHA

Applications of mathematics and statistics in business.
Probability and expected value, decision theory,
decision making under uncertainty, liner programming,
inventory models and games theory, queuing mode
and simulation.

WU MRaTAMNER IS TE RS uaiitnenis
Andulanegsia Wauinisvesnis

AATILATIWTNIN NMIAIVANAUAIAIAST mATiANS
UsziiunaagnuniulasinsnTAsIZAEuN1g
INQALATFILUY WUUTIADINAIABY N13TIABIAAIUNITA]
waznguinud

ngadviwaniz 39 wilein WiSeu 13 J¥ TuseIndeialuil (36 credits)

221-311 \AsugAEnssEnIIssema 3 (3-0-6)
International Economics

Pre: 221-200 Micro Economics

221-201 Macro Economics

Fudsfunou: 221-200 LATHIMANTIANTA

221-201 \ASYFAANTUNAIA

Theory of international trade barriers, foreign exchange,
discrimination policy and effects on the economic

system, theory and policy of economically allied
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corporations. Theory and policy of international
investment balance of trade, balance of payments,
international finance, economic development
institutions, structure of trade and finance system.
International economic relations of developed
countries and analysis of Thai trade structure.
AUYNY ALY LLawaULW*LladLﬂwgmam%iwﬁN
Usina nqufidosuintumsdn

svwireUszne ulsviensisewihaUsswme sadlaune
nsfuuuLEEwagliE N153INngume
LATYFNALALHANTENY N1TAMUTENINUTEINA T
AAN1IAUaEAaN I sERUTEINUTEIA

221-410 n15AsEAdnUsEIA 3(3-0-6)

(International Trade)
Pre: 221-200 Microeconomics

221-201 Macroeconomic

FdsAuniau: 221-200 LATEFAEATIANIA

221-201 |ATYFAEASNANA
ANUALNY AUAIATY  WAZTBULIATBUATHFANARSTZNIN
Ussina nguiidesiuietunsfssminsseme ulsune
nMsfssminelsuna sadlsunensiuuuasuariiad ms
FIUNGUNI LATHFAAUALHANTENY N1TAMUTENINUTENA
ANNUINROUNWGINITEVINUTENA  NUYNTATENIN
UsenA  syuunmsRuseninelssne ulsuiensansenang
Useme M3RuLayMIamUTEnINYsENg imﬁuaqamiﬁw
wazAaN1STITERUTENIUTEINA
Theory of international trade barriers, foreign exchange,
discrimination policy and effects on the economic
system, theory and policy of economically allied
corporations.  Theory and policy of international
investment balance of trade, balance of payments,
international finance, economic development
institutions, structure of trade and finance system,
international business environment, international trade
theories, international monetary system, international
trade policy, and international investment. International
economic relations of developed countries and analysis

of Thai trade structure.

221-411 N19RUIERINUsEINA 3 (3-0-6)
International Finance

Pre: 221-102 Principles of financial Accounting |l
221-204 Business Finance

Srdadfuriow : 221-102 TayBnsitutud |

221-204 n13kugINg

Basic concepts of international finance, interest rates,
finance mechanism and international finance system,
finance circulation markets, forecasting the rate of
finance exchange and cost of management in venturing,
taking advantage of the difference in international

financial systems. Operations and international relations

221-411 N5RUITERINUsINA 3(3-0-6)
(International Finance)
Pre: 221-101 Principles of Financial Accounting
221-204 Business Finance
Svrteduriau: 221-101 TryFnnsRududu
221-204 M5RUTINY
MsudmsmsiuseninaUsema nsiedeuheRunuszaing
Usena Sasimswanildeu ndesdlonannuaniudsutiuns
finaUszna msaseilsandiusnadnsaenide
ANHAITLSTE I IRuvaIUsTEINARIY N1TAIWUNITS
PnelsEmA  TeszsinEes
Uszine

ANSTUIANTILHING
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of commercial banks.

nsUIMIMsRusERIeUsEINA Msladouieiunussning
Usend Sasnsuaniuaey
w3nsilonaauaniasuduasisassma msadeiilsann
dusinsdnsnonide mnuduiusseninaiu
WoveeUsewArIe N13AMUNATRINANUTEMA N5
AsIERAUIA MISUANSIEITUTEIA

Basic concepts of international finance, interest rates,
finance mechanism and international finance system,
finance circulation markets, forecasting the rate of
finance exchange and cost of management in venturing,
taking advantage of the difference in international
financial systems. Operations and international relations
of commercial banks.

221-412 AMINAINTENTNNUTEINA 3 (3-0-6)
International Marketing

Pre: 221-205 Principles of Marketing

AUsAunoU: 221-205 ENNIIAAIN

Nature of international operation, sovernmental
influences, international trading, foreign trading
channels, effects of international agencies, political
stability or lack of it on viability of operations and
cultural differences considerations, marketing mix in
internal marketing and control.
musnduiineliinnisraeseninasyna Jadeiidema
Tinsmanaszninsseina

Winfmheg1eiags Anvdidunndeunianisnain
spieUssina sidanndeuiinuanlduay

auaulilyd AnwidnagnslunisdndaainssninsUsene
wiu NMsdseanuaznsidilualiugsialu

AsUsEImnA pasnaundnaula dulszaunieniseain
synieUszna 3mstrseRulunisAisenang

Usgene

221-412 N15AAIATERINNUTENA 3(3-0-6)
(International Marketing)
Pre: 221-205: Principles of Marketing
AUsAUNaU: 221-205 “ANN1SAAIA
ausndufineliinmsnaiaseninaseneg  Jadedidema
Tnsnainsyrinslszme Wiginvieg19siag Anwis
AuInduMInTsRaIRIEEIaUSEIe ﬁQ?iamé“amﬁmU@m
loway  muaulidld  Anwdsnagnslunisidigaainsening
Uszine L msdseanuarnsdnludniiugsnalu
freUsend  maenaunsieauls  druuszaunnisnann
sernelsema BmsdrseRulun1sinsening Ussne
Nature of international

operation,  governmental

influences, international trading, foreign trading
channels, effects of international agencies, political
stability or lack of it on viability of operations and
cultural differences considerations, marketing mix in

internal marketing and control.

221-413 M3ANlunIRIUNISAITENINUSENA 3 (3-0-6)
International Trade Operations

Pre: 221-205 Principles of Marketing

221-303 Business Law

Fdaduniaw: 221-205 NENN1SHAN

221-303 NWLNEEIAY

Basic concepts of management practice on the global
scene, including international finance, marketing,
multinational corporate management, political and
governmental regulations influencing on international
operations. Material also include international trade
laws, regulartory and policy issued by Thai and other
countries. Agreements on trade operations set up by
regional or international groups of countries are also
discussed.
nannaTkariuIMUuRdmun1sAdugsianis
seninalseina leeniunszuiunishy

nsdeen M3t MsvuE ﬁmﬁy'ﬁmﬁwﬁaﬂﬁﬁﬁ way
NAVNILA 9 NNAIUNTANTENIUTEINA
wmsnsuazlounesingg ifmualassunalewasisua
iaUsza naenudoufiana Fadud
gouFuiurh U lummamsisswinassine

221-413 msanfiunsAnsenanalsene 3(3-0-6)
(International Trade Operations)
Pre: 221-303 Business law
JydsAunau: 221-303 nUNNEFINa
vaninausiuazkuImIUiRdmiunsaniugsianism
seninelszind lasifunszuiumslu nisdsesn nasddn
nsvuds s doudeudth waengvaness 4 madu
Mfszrialszma wesmsuazulouesneg fituualag
fyunalnsuazigunadiaseme  aaonsuteuftiana @
il seususumlulumenisisenineUssmne
Basic concepts of management practice on the global
scene, including international finance, marketing,
multinational corporate management, political and
governmental regulations influencing on international
operations. Material also include international trade
laws, regulatory and policy issued by Thai and other
countries. Agreements on trade operations set up by
regional or international groups of countries are also

discussed.

221-414 MIAANIAUTINIIINUTENA 3 (3-0-6)

Management of International Business

3 (3-0-6)
Management of International Business

221-414 N153ANSEUGINTENINUTTA
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Pre: 221-203 Organization and Management
Ferdsfunow: 221-203 9IANILAZAITIANTT
Management and international business operations
considering the objectives and strategic operations
limits and opportunities of foreign investment
development. Development and adjustment of policy
in management of international corporations to
coincide with international business environment.
N13IANINAYNENWIUTIATEIINUTEMA NMTIATIEA
N5uaduN19gIna ndnuanguiin13A1 N1samu Anssu
M9N15IANTT N1FIANITNINEINTUYWE N1TAAIA NI1THER
MIRULAZANNIIARDNTENINUTZINA

Pre: 221-203 Organization and Management
AvrUsAUnaU: 221-203 BIANISUAZNITINATS
N3IANINAYNTNIUTINITENINUTEMA
Nsudadun1egsia widnuasngunséin nsasu Aanssu
M9N15IANTT NIFIANMINSHEINTUYYE N1SHAIA NITHER
AMITRULAYENNLIAADUTENINIUTEINA

AMTUATIEH

Management and international business operations
considering the objectives and strategic operations
limits and opportunities of foreign investment
development. Development and adjustment of policy
in management of international corporations to

coincide with international business environment.

221-417 ANTURAYOUABHIANYRITINAUAZNITITEUS
wieliuing 3 (1-12-3)
Business, Social Responsibility and Service Learning
Pre: none

Audsfunow: Tl

Socially responsible business decision making and civic
responsibility. The class takes

students into divesperse dimensions-social, political
and cultural-in which business organizations

operate to analyze and participate in the challenges
which necessitate social and civic responsibilities.
AnusuRntouRenslunslustunsandulaluau
FulnvausadIuMgIRIRAT AR

Tt Anwegldfnwmadudey madowuar
Sasssuiivannuane %&mﬁﬂmimﬂﬁwﬁjﬁa
farwtevhlianunsasenuezuaznsduniansiuly
wiansallvidausuRnve usadIrunegINaLaY
waulos

221-417 ANusURnvaUAadIANYaIgIRIUATNTEELS
wlaliu3nIs 3(2-4-4)
(Business, Social Responsibility and Service Learning)
Pre: None

Ayrdedunou: Tl
AusuiaveusensALiunsluiunsinaulaluaiy
Sulaveusadeauvnegsianasnaiios uinidtndnuayld
Anwmaesudany msiesuay Tausssuiinanvans dans
INNITNNAIUGIND
Whanfldusulumenisallviianusuiinseusednunia
g3nauag walllos

Taugeianunsaueniezkayns

Socially responsible business decision making and civic
responsibility. The class takes students into diverse
which

and

dimensions-social, political and cultural-in

business organizations operate to analyze

participate in the challenges which necessitate social

and civic responsibilities.

«' 4 a
WagUTRIT LAY
wlunn

221-418 nsRUNUNGINATENIU TN 3 (3-0-6)
International Business Seminar

Pre: 221-203 Organization and Management

221-411 International Finance

Fudsfunow: 221-203 99ANITUAZNITIANTS

221-411 M3RUsENINUsema

A directed study and seminar on selected business
topics and issues in international business. Students
study the unique challenges faced by international
companies and the strategies utilized to meet those
challenges. Study and seminar on such areas as global
business opportunities, economic, technological, and
political environments that influence

global business initiatives
msfnwuardunuluidenasUsuiuniegsisening
Uszna Anviienfunisiaderiuusem
saUszmAarnagyslunisinderuussmaiy Anviuay
duludowmedlenamsgsivsening

221-418 NsRUNUNGINATEVINUTEINA 3 (3-0-6)
International Business Seminar

Pre: 221-203 Organization and Management

221-411 International Finance
JydsAunaw: 221-203 9IANITHAZNITIANTS

221-411 N5RUTENIWUsEINA
msfinwuardununluideuasUsuiiuniagsiosening
Usena  Anvideafunisfindeiuuisn  dsUssmauazna
gslunsiosefuuisnmaniy Anvuesdniludomues
Tanan19gsnasening. Useina eiswgha  nalulad uae
anmnsiiles FeinademuAnlunisvingsiasedulan
A directed study and seminar on selected business
topics and issues in international business. Students
study the unique challenges faced by international
companies and the strategies utilized to meet those
challenges. Study and seminar on such areas as global
business opportunities, economic, technological, and
political environments that influence global business
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Uszmel Laswgna malulad waganmnisidles Faiuase
ANEARtuNsYhgsiaseaulan

initiatives

221-419 MmstyTuaznBeonsszvinelssma 3 (3-0-6) | 221-419 matduazmBensszvwinelsama  3(3-0-6) | iwdnaduniou
International Accounting and Taxation (International Accounting and Taxation)

Pre: None Pre: 221-101 Principles of Financial Accounting
Awdadunow: Ll Avdsduniou: 221-101 SayfnsRududu

Accounting theories pertaining to international business, | szuuIIAsEIUNIITYTVOWRNUsEINA N Tatsrulasisnis
including regulations, criteria, methods of accounting MU Admsugsnaseninsema  n153nreunsiusI
and finance used in international financial situations. Svdnavesdniduile  Swswandsu  uavdhmnd
Effects of the difference in exchange rate and inflation | sewinaUseinadents davhsgaunanisanivnuuasgiue
pricing for international transactions, balance sheet 7N79N15R_Y

papers according to the regulations of government Accounting theories pertaining to international business,
agencies and also taxation systems of major countries including regulations, criteria, methods of accounting
in order to gain perspective of their regulation and and finance used in international financial situations.
collecting system. Effects of the difference in exchange rate and inflation
FEUUIRIIUN U TveineUsewma ngtedaduuagdsnis | pricing for international transactions, balance sheet
iUnadmsugsiasenineseina papers according to the regulations of government
A3IANIIUNITRUTIU BVENaURIBRIIRWHE 91 agencies and also taxation systems of major countries
wanideu uardasnn® sewinsUssmasients in order to gain perspective of their regulation and
AT NURANTATUNULALFIUENINTRY collecting system.

221-420 MIANUUASNTUIMINEANING 3 (3-0-6) | 221-420 NTAWUUASNITUIMIVENNTNY 3(3-0-6)
Investment and Portfolio Management (Investment and Portfolio Management)

Pre: 221-204 Business Finance Pre: 221-204 Business Finance

Adsfunew: 221-204 M3RUGIAI deduniaw: 221-204 MIRUIINA

Fundamental of investment including definitions of wé“ﬂmiﬁugwwuaqmsamu Feramfamnuving nsruIuns
investment, investment process, and important of | awu ANAAYVOILUINIING amu‘[,ummmmé’m%’wﬁ n13
investment strategies in financial markets. Moreover, | fansamanniwdulinnnee  wu AVAAEY  WARBULIY
students will learn how to manage portfolio using sw%mﬁﬂsamquﬁaLﬁawﬂumwﬁﬁﬁ Tstuasuas
different kinds of securities based on risk and return. In | fin1sandensdishegreiaulavsenevlu unideu
addition, this class will introduce practical work by | Fundamental of investment including definitions of
using recent interesting case studies on the financial | investment, investment process, and important of
market. investment strategies in financial markets. Moreover,
wé’ﬂmiﬁugmmaqmiamu Fasaufernumane nszuaums | students will learn how to manage portfolio using
AU ANUEAYVDUININTT different kinds of securities based on risk and return. In
amulupaiandnning nsiasamanvsngdulingne wu | addition, this class will introduce practical work by
ANIUAEY NAROUWY using recent interesting case studies on the financial
51a?amf'jﬂiamquﬁaLﬁamﬂumw;’jﬁ’ﬁ Tnstuauaz market.

fnsandansdsegnsiaulauszneulu

UNISEU

- 221-459 Angreanideyadmiugsia 3(3-0-6) | viaiemaein

(Data Science for Business)
Pre: None
FwdeAuniou: Tl
wé’ﬂqmﬁ%LLuxﬁmﬁnmﬁﬁﬁﬁmaﬁw&nmi%'agaﬁm%’u
g5 {Feuhanuslulivselovidmivnsuiugaliiy
53f8 Usenauldsie fegrsannymmegsialulanumis
mutiadteuandlsiiuiainensdmivdoyanisgsio
wienil shded i ilazaseunquaaonvingnstne
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nszvuMsHIUTITeyaTiRluIsimnzauiige 35ns
Usuupsnmseanssevinedldulfidenagsie uagismsld
FoyauiteTinszilugsia uagldmnuidadulanisgsiaile
anulaiFeulunisudsdu sudaddinuiamulasndiuves
doyanivgsianaraaenisvesnouiames

This course introduces the vital principles of data
science, data mining techniques for business and finally
students will be able to extricate the useful knowledge
for adding a value for business. Further, the course
provides examples from real-world business problems
to demonstrate these data science principles. The key
topics which will cover throughout this course are;
data-mining process to gather good data in the most
appropriate  way, how to improve communication
between business stakeholders and data scientists, how
to use data-analytically, how data science methods can
support business decision-making., understand how
data science fits in your organization and how you can
use it for competitive advantage and also how to
secure the business data and computer security

aspects

221-460 Buimediiinvesasswdsdmiugsia  3(2-2-5)
loT for Business Application
Pre: None
ArsAunow: Tl
nangmstiuansisi o aunsaldlunissuiugsialfedned
UseavBam fiBeunzldiSoudifeatugunsal wuuysannis
warIsn1sTuTindeyauuuiiuseansan loTastmelviesdns
annsavinenginssuvesiuilnauasiileliunnuaaein
lunsvie wastelvesdns/minnuanansaynuaula
Tuiiduddnuesssiald gaviediSoussianuiifeatuuen
waledu "loT" fazdeliigshaiinailasgeaaldlaenisan
fuvumsifununsifismandauaslonialunsdise
unaavosalie wagmsiauluiiuilysia

Internet  of Things (IoT) for business
applications is an important subject for present day
business managers. The course delivers how the loT
can be used to run a business efficiently. In this
course, students will learn about integrated IoT devices,
and how are these paving the way for the gathering of
actionable data. How the loT helps organisations to
predict consumer behaviours, how the employees can
use loT to streamline their workload, and allow the
business managers/employees to focus on the essential
parts of the business. Finally the students would have
the knowledge how “loT “applications are improving
business’s bottom line by, Reducing operating costs,
Increasing Productivity and providing the opportunity to
explore new platforms and developments in the

business area.
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221-461 MINANAIING 3(3-0-6)

Digital Marketing
Pre: 221-205 Principles of Marketing
Fy1UsAunaY : 221-205 #aNN1AATA
néngmstilfsumssenuuuiitonsuauasnagysnisaaisly
Tanasielmilaglidendvia fBouazlidmaedose
msaeRdva wu  msifiuussAvsamiedesdiedm
nsnaakuBue  mslavaneeulat  AsAumnsaad
deAldtne  msllswidunsean  uazazldsuaug
Lﬁ‘EJ’JfTU?JQﬁ"J’NLLN‘uLLmJL‘lJﬁUyﬂ’]iGla’]ﬂa%ﬁaﬁﬂixﬁﬂﬂﬂmﬁﬂL%f\]
wardnszRUTE AV MNYa ALY NTRAINRRTTAA NS U
wAnSsiaruinsfiden  audumslaglivhde  Search
engine optimization (SEO) leeldiiulusivasuminede
warfiaNTaNITeuYesla  Analytics 89 Google
Thissuansavhausiusfinnimdndysauidasaiig
geaduladidmiu SEO mamsiaaeu SEO udenuaznislide
Femuooulad 1Wudu

This course is designed in order to meet the
marketing strategies in modern world, using digital
media. Throughout the course, students will explore
digital marketing tools such as search engine
optimization (SEO), email marketing, online advertising,
paid search marketing, web analytics, social media
marketing,  viral  marketing,  online  reputation
management, and mobile marketing. Class assignments
will be conducted to gain knowledge on how to plan a
successful digital marketing campaign, and what are the
practical issues, steps to follow and finally to analyze
the efficiency of digital marketing campaigns for
selected products and services. Laboratory sessions are
to be conducted with the Search-engine Optimization
(SEO) topic using universities website, and considering
functionality of Google analytics accounts. Students are
able to work with page tags, key words, as well as the
structure of a website for SEO, running SEO audits,

blogs, and use of social media etc.

221-462 MsAnnsladannduazldauniuseniteusena
3(3-0-6)

(International Logistic and Supply Chain
Management)

Pre: None

Fwrdeduniou: Tl

wnfin  mguimsdanisladafinduazvidldgunmu s

NaunukazMsuIsAianssladaind Jsnseunqunisvuds

Wmseee Mm3densian nsdanisaumaage 1sIAnTs

AdaAUM MsdamsnisadoudiedufssninaUsena s

U3N13gnAn nsasenuduiusivinmateiess nsuusy

Usslomiuasmsansaume susimsUssaunuiuinmas

WU wagnsIasEnIaUseng

Concepts and Theories of International Logistics and
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Supply Chain management covering logistics activities

supply
warehouse

of international business in transportation,

acquisition, packing, inventory control,

management and distribution, international sourcing.

ngudvITNRNILLAEN (The Major Elective Courses) 15 vitqgnn

221-131 AFWlANIENI9TIHR 3 (3-0-6)
Business Terminology

Pre: None

Audsdunou: Tifl

A learning of the concepts and applications of business
vocabulary.

AnwiArdniianizniwinugsia

221-221 sxuumsaummtazmsaanquuauwamifww
33fia 3 (3-0-6)
Information System and Application Development

Pre: None

Awdadunow: Ll

Impact of information to global management activities,
planning, controlling, decision making etc. Application
of software to solving international problem
development from enduser’s perspective. Computer-
based information system utilizations.
NANTENUVBITZUUANTAULARDNITUS M SIAN1SlnB Tau
SEUUAUHY LazAUAN Wleatiuayy

msdnaula LLazﬁluﬂ msuAdyuesszuvaTAUMAIN
yuuoawly samaudiansldaussuy
asaumaddldreuiamefatiuayu

221-221 ig‘U‘Uﬁﬂiﬁ‘umﬂLLaZﬂﬂ‘éaaﬂLLUULLBUWﬁLﬂ{i’uVﬂﬁ

33fia 3 (3-0-6)
Information System and Application
Development

Pre: None

AyrsAunow: Tl

NANIENUVITEUUANTAULARDNITUS M SIAN1slne Y

STUUNUHL wazauay Lieatuayu nsdndula wazduq

NSUATYMIYRITEUUAN TAUNAINYLUDIVOELY  TIuauds

nsltnuszuu ssaumadddneufiune satuayuy

Impact of information to global management activities,

planning, controlling, decision making etc. Application

of software to solving international problem

development from enduser’s perspective. Computer-

based information system utilizations.

221-222 N13IYNNGIND 3 (3-0-6)
Business Research

Pre: 221-206 Principles of Statistics

Frdefunau: 221-206 naNEGH

Relationship between models, information systems and
business decisions. Practice application of behavioral
and statistical methods for the purpose of obtaining
and analyzing relevant international business
information.

NITUIUNTIVY LnALlAsineg) slumitﬁmwﬁwﬁ'a;ga A3
Jszuana mﬁmswﬁ‘ﬁaga N3

\Feunanide ieldlumsesnuuuuasinungsia Beud
N3EUAIDENANNGEUUTLIINT NTAT

wuudgeuay waznslilusunsudnsagunieadnlunisi
198

221-223 AM51A51ABTDINNGINT 3 (3-0-6)
Business Negotiations

Pre: 221-205 Principles of Marketing

FdaAuneU: 221-205 *ENNISAAINA

Negotiation as confronted in the various environments
of different geographical economic political conditions

such as cultural influences, varying governmental

221-223 AM5LAANADTDINNGIN 3(3-0-6)
Business Negotiations

Pre: 221-205 Principles of Marketing

JydeAunau: 221-205 nANN1TAAIN

NIOUVBINISIATINAOTOMNGIND  Inefinnsanfiedvisnaves

Yaduruyadndnuarvesiase  uastadeduaniunisel

fBNSLERNIEITNITITAIATHANITIATN Usznausme
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regulations, and changing economic situations.
Language barriers and potential errors and
misunderstandings arising from interpretations and
translations.

NIOUTBINTIATIADIOMNGIND IneNa5aNdnEnaves
Yaduiuynanan vz veeiasen
waztadeiuaniunisaldenisidenleisnisiasauagnanis
19591 UsznaumeUseiiuddeye) laun
N13ABTOMUUTIUNGUTUITI UaTsDTOHUULENAULATI
NI INAENTNITATIUALNTUIMNT
mNLLANesse Tauannsidiasesilesae e
Usznaun1siteunsaeuivifina

Uszdiuddeyy loun n1sseseauuusiunguiues uas
FOTDIUULENTULATI
W3 mnuuansnewessune  sannisldiaesiiesng
iieUseneumsiSeunisaewinidand

ﬂ']i‘ﬁ(?lm’]ﬂaﬂﬂﬁ‘ﬂﬁiLﬂiﬁ)’]LLaxﬂ’li

Negotiation as confronted in the various environments

of different geographical economic political conditions

such as cultural influences, varying governmental
regulations, and changing economic  situations.
Language barriers and potential errors  and

misunderstandings arising from interpretations and

translations.

221-232 Mslavauazn1satuayunITeIe 3 (3-0-6)
Advertising and Promotion Management

Pre: 221-205 Principles of Marketing

Fdaduniaw: 221-205 NENN1SHAN

Role of mass media to communicate product
information to potential and current customers,
advertising principles and practices as an integral part of
marketing promotions and policy, advertising media
selection, budgeting and promotional planning and
advertising effectiveness evaluation.
nouuagIsnmslavan unumuazithiivesnislawanly
SEUUNSAAIA MsALiugsianig

Tawan ndnfiugiuvesnszuaunslawaniifuanssnuse
H3uanInsruIumMslayadefjiRnng
NANNITINUHUIUTIALAYA AAOAIUNANTZNUVDINTS
Tayansodany

3(3-0-6)
(Advertising and Promotion Management)
Pre: 221-205 Principles of Marketing
FdeAuniaw: 221-205 NENNTIAAA
nguuarisnislawan
ssuumsain adiiugsiants Tewan vdniugiumes
nszvumslavandiinansenuderiuasnszuiunislavan
BUdiRns  vdnmInasuTusAlavan Aaendu
Hans¥nuveINslavandediay

221-232 M5lABUILAENITATUALUNITUY

UNUMLAT N AVBIN15 81w by

Role of mass media to communicate product
information to potential and current customers,
advertising principles and practices as an integral part of
marketing promotions and policy, advertising media
selection, budgeting and promotional planning and

advertising effectiveness evaluation.

221-304 NAAINUINNT 3 (3-0-6)
Services Marketing

Pre : 221-205 Principles of Marketing

TIAUNDY 1 221-205 KANNITAAIN

Characteristics of the market and consumer behavior
toward service business. Identification of marketing mix
for service. Evoluation of organizations doing service
business such as financial institutions, banks, insurance
companies, transportation companies, hotels, tourisms
and others.

SnwazaNIEYRImaIn LarngAnssuvasEusinaaniudum
3N NsiruegIulszaunna
AIAAAEMTURUAIUIAIIANN o) ASANWIDINITHAILILAE
Tassadavesan1tiusing q fiduiunns

Aeaffududusns wu an1tunisiu suians vsem
Usziudy ustnvuds Aan1slsalsuuazanamngsunig
vioudlen uardu 1 saenaunsiUSeuiisuseninmann
HARAIIENG o) AuRAIRAUAUIANS.

221-323 A1SIANTITUATNANTIUAIIAUSTIULTS

wWSeuiiieu 3 (3-0-6)
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Cross Cultural Management

Pre: 117-102 Society and Government

AdAunau: 117-102 dauiazn1sunases

Effects of local cultures upon global interactions of
Business trading, marketing and operations. Difficulties
in market analysis considering cultural factors in various
countries.

AATIZRHaTeIA AN TSI TiTidesseTusI
wazngAnssulunisienu msassm

YARBLAZNI591991U M3Eneusy wallalunisdndula n1se
Hnuveandnany Ussansamlunisinau
mwsuiiovesgsfatuniady nishndedeansuazms
muan tymlunisdanisgshefivimsauneld
anwiandeumelunazasusyine

221-324 NM133AN1IUAZNITBBNLULLNBT SN AN

3 (3-0-6)
Commercial Design and Management
Pre: None
Fwdadunew: Ll
A practical study with hands-on learning about creating
designs for commercial and business purposes. Learning
covers graphical as well as spatial dimensions. Focus is
placed on developing abilities to create unique
identities for corporations, brands, products, packaging,
trademarks, advertising materials, professional offices,
industrial spaces, commercial spaces, and signages to
achieve maximum desirable commercial impacts for
business success.
mifinwuaziSeuiuuvadieuii  afeassdnsesnuuy
dieldlugsiamsin msifeud  aseumquiBesgULUUIEY
TumsfaUzuasidosiiud Wlensuszneugsiaua
gaamNIsN  Ansums simunauansatunig
sonuuuasauluendnualliivesinisgsia  dud
ussaftaet indomns madn delawan Nufidinay Hudi
9AFINNIIY ﬁuﬁﬂi%ﬂ@Uﬁjﬁﬁ) Lmzi’]ﬁmﬁamsﬁamsma
5379 lae faausvasdlvissiaUszaunnuduianniin

221-331 msdanslunisdeuaznisdiidn 3 (3-0-6)
Retail Buying and Merchandise Management

Pre: 221-205 Principles of Marketing

AU 221-205 *ENNISAAIN

Process of buying and merchandising divisions for
independent merchants and chain stores. Lesson on
managing the challenges faced by buyers and
merchandise managers. The focuses will be on, among
other aspects, effective management of the buying and
merchandising process.

nstatevesesdnsuinuazinds  en1sdavis s
mauwmaqmﬁm&mﬁmsﬁa A1IRITIAN

Fowszsrevie  Wenuddiunmsianisuuiumsinge
LLﬁzmiﬁmmnﬁqmmﬁﬂ%@
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221-421 AI3IANITNITRUY 3 (3- 0-6)
Financial Management

Pre : 221-204 Business Finance

Fvdeduneu : 221-204 NsRugsHa

An in-depth course on techniques of financial
management for analyzing and decision making.
Topics on financial statement, techniques on current
assets management, short-term and intermediate-term
long-term financing, capital budgeting, cost of capital
and capital structure of business.

wiadasng q lunsdnnsmsRudmsunsiesgilag
Andula AnwdednYazveUNITRURN

7 wedelunmsdamaifstunindaumudeu nsdam
L3unu5zas§u SeEzUIUNAN UaYTEEYENd N3
VNIUAMUIEEEE1 NIRRT wazlasiaiaiuny

221-421 A15IANIINTITRU 3(3-0-6)
Financial Management

Pre: 221-204 Business Finance

JydeAunau : 221-204 N15RUTIND

NVGIN

findula  Anwfsdnwarvenunsiuae 9 wadaluns

dansiieafuninddunyuiou

9 lumsianmsnsRudmsumsieTgilag

MIdamIuyusTesdu
SeEzUIUNANY UAYTEEYENY NS NNUAUITEELETD N1SAR
AYRIYU WarlAseasIeRuYY

An in-depth course on techniques of financial
management for analyzing and decision making. Topics
on financial statement, techniques on current assets
management, short-term and intermediate-term long-
term financing, capital budgeting, cost of capital and

capital structure of business.

221-422 madnwituiivaslananisgsiauaznsuia
maAseghalueide 3 (3-0-6)
Economic Integration and Area Studies of Business
Opportunities in Asia

Pre : none

Fudsfunou : Tafl

This class introduce about the details of the manner of
doing business and the economic integration of the
countries in Asia.
ﬂﬂiﬁﬂ‘iﬁLﬁﬁl']ﬁinazLSUﬂ%adﬁuﬁ‘ﬁlLMNW%GNIUﬂWiVTWQ§ﬁﬂ
WAZNTTINAINLATHFAIVOINGH

UszwrluuauLeLdy

221-423 nsANIANIZYARA 3 (3-0-6)
Independent Project

Pre: All first three year required courses

Jendedurou: 13U 1- Y 3 Hovua

An individual activity to be arranged by teacher and
student to enhance in a relevant

manner, his/her educational major
Avnssuduyaraiiazgnimuslaeaeunasindnm Bs
azdeniedosiuirmdnvesindnm
wazilulumunuiugsia

221-423 N1sANWIANIZUAAR 3(3-0-6)
Independent Project

Pre: All first three year required courses

Syrdedunou: 5183970 1- U 3 saviaa

Avnssudyarariazgnivuslaefaeunasindow G

sedeaiuferiuivivdnvesindny uasduluamunudny

5319

An individual activity to be arranged by teacher and

student to enhance in a relevant manner, his/her

educational major

221-424 N1FRUALNITFUIAITIENIIUTZMNA 3(3-0-6)
International Finance and Banking

Pre : 221-201 Macro Economics

Fwdsdunian : 221-201 LATYFANARTUNATA

Balance of payments problems, exchange rates, foreign
exchange markets, international capital and liquidity;
international financial institutions, current issues in
economics and finance, and the operations of
international banking by commercial banks using case
studies of banks in Thailand.
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dnuazuaztlmuesnanistiseiiu ssuudasuaniudey
SEUUMTUTUAINAIARUAT

AIUTEWA RUYUANINAREY STUUNTRUSENINSEna
an1dun1siuseninaUssinenas U
MesuAsygiansiulagiu nsuiRnureshe
salszmaAvassAdd Ingldnsdifinuves
Uszwelng

221-425 N5RUNITTUIAITHALAAIANITRUY 3(3-0-6)
Money, Banking and Financial Market

Pre : none

Fudsdunou : il

Money, banking, and financial markets system. Study
the relationship between various variables that effect
financial market such as financial policy, interest rates,
regulations and controls of financial institutions,
financial market and capital market operations, roles
and functions of financial institutions in Thailand.
SEUUMTRUNMSEUIASUALRAIANISRUYBIUTEWNA AW
auduiusvesTLUsng 9 Aiflnasie

panAnsiu Wy Wleuensidu Sasnenite msiiusay
m‘uauﬁﬂmiﬁﬁwaﬂﬁmﬁuﬂﬁﬁu AIVINY
YDINAINNITNU asnaInNu maamuwmmawﬂwﬁ‘uaa
an1iunsRuAe 9 sesUsEmAlne

221-426 nM1sIANITENNTUNTITRU 3(3-0-6)
Financial Institutions Management

Pre : none

JuvsAuneu : lud

Structures, organizations, operations, accounting, and
services of financial institutions. Study the associated
law, the managements of capital, assets, liability, profit
and liquidity, the stability base analysis of financial
institutions.

TA598579 N159M89ANT SEULULAENTUYT SNy
warNITIAUIASIUAUAS 9 VB9

anniunisiu ﬂg]mn817'iLﬁ'm%asamﬁ%miufsmiﬁunu
Funsnd vilau uazanmages msuimsils
maamuﬂ’hﬁLﬂswzﬁgﬁummﬁumﬁuaaamﬁumiﬁu

221-427 msdan1sduidle 3 (3-0-6)
Credit Management

Pre : none

Fwdadunow : Tidl

The importance of credit in economic system .The
various types of credit such as consumer credit and
commercial credit. Loan decision process, collection
policies and credit control
auddyvesduidelussuuiasugia slavesduden 1
dudoruslaa dudensi ms
swnndeyaiiielflumsinsanlidudonnvin  undeiian
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Yoetoyarne 9 lieMvuntuLasdns

nonidy N13ANsanlATINTSRL] MIrIuALLasAnaum
v 2 & =g
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221-428 n13n1887NS | 3 (3-0-6)
Taxation |

Pre : none

Futaruneu: Tull

The definition, objective and characteristic of taxation,
the structure of taxation, classification of tax law.
Principles and procedures in practice about personal
income tax, corporate income tax, value added tax,
specific business tax, duties, withholding tax and
accounting ethics.

ALY Tngusvad wazdanuen13NE lassasiaves
NAVENEATE NsTUNUTEIANANE

2705 dnNTLarNIIALiun1Bens laun anERuls
ynrasssun MEFulFTAyAra Mdyaruia
mEgshaame warnBRuldin o fidie auuszana
Fu1n3 955810 INTYY

221-429
YUNANANLALVUIAE DY

nmadudusznaunisuaznisianisiane
3(3-0-6)
Entrepreneurship and SMEs Management

Pre: none

AysAuniou : laidl
ﬂ’J’]ll‘Vill’]EJLLﬁ3ﬂmﬁﬂ‘l&mgsﬂaﬂﬂ’]iL‘ﬁUQjﬂiﬁﬂBUﬂ’ﬁ, NITUIU
TunsasuaeNduNIaULIANAN 7145573 (Business
Idea) Tun1smgsia, msuseilunuesamiunisidu
;}"‘Uizﬂaumﬁ, N15Us2noUgsna lnegandnsssunivia uay
Busssuamiunsduduseneunis usnandudsdnmis
Aty Usglowd wazesdusznaunsilouunugsng 9
UsznaulumensilassianIunIsel LNUnTRAaIn Wi
N5 UUNIALTUY WHUMAIAY Wazunun18u Tngld
MYBATIZANSAIAN©Y

The characteristics, types, and roles of
entrepreneurs, business idea generation and screening
process, self assessment for entrepreneurs, good
government and business ethics. Including importance,
benefits and components of business plan consist of
situation analysis, marketing plan, management plan,
operation plan and financial plan by case study

analysis.

221-429
YUNANANLASVUIAE DY

nadudusznaunisuaznisianisidavne
3(3-0-6)
Entrepreneurship and SMEs Management

Pre: none

urdsAunay : Taill
PuneuasAEnvarreImsludUssnouns, nszuIl
TUNNTA3 LA NAUNTOMUIAILAR (Business
Idea)  lunsmigsia,  msUszdiuawesamiunislu
dUsznounts, nsUsenaugsia laeBandnsssnivia uae
PBeusssnamiunaduguszneuns venantud@nmas
audndy Usglowd wazesdusznaunsidouunugiia 9
UsgnaulUmemsiasizianiunisal  WNUAIIAAIN WAL
JANTT WHUNITANRUNUY LHUMGIAY Wazlaunsku tnald
ANTIATIEANSANY

145579

The characteristics, types, and roles of
entrepreneurs, business idea generation and screening
process, self assessment for entrepreneurs, good
government and business ethics. Including importance,
benefits and components of business plan consist of
situation analysis, marketing plan, management plan,
operation plan and financial plan by case study

analysis.

221-430 N1FIUVSUND 3 (3-0-6)
Investment Banking

Pre : none

Fudsdunou : Tl

Definition, importance and investment banking
activities. Topics cover financial structure, business

analysis, business appraisal, financial advising, initial

221-430 A157VSUN 3(3-0-6)
Investment Banking

Pre: none

AysAunau : laid

AMUNUNEANNEAY LA UTSNNVBIRINTTUMAIYSUAY

1ATETININTRULEENTAATIZA §370 NsUsTduAIeq

a ' & oA = a
ﬁqﬁﬂﬂﬂi%m‘ﬂ(ﬂ’]ﬂ 9 AIUUNUTNBININITHE A1TFUIAT
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public offering (IPO), secondary market trading, debt
capital market activities, underwrite and distribution,
fund administration, principles of.
AMNNLNEANAAY LA UTSNNVBIRAINTIUAIYTUAY
1AT98519M9NTRULAE AN TIATIER

g3 MsUsziuAveagsivUsziameg q msduiiuiam
NNNITHY N1TFUIAT PO UNUIMLAE
Funsuniadrionslunainses nisszamlagnizesnas
A195679 9 N1355UUTEAUNITIRg e N1g

USMNINOIU MANNIAIVLAZNNTTINAING N9
Securitization AIMUNNIBLALAIUFIAY VD
msAnwenudululsvesdasnis ndnnsieszilasins

nangnsuTuUse WA 2560
PO unumuar tumeumsiiidenslunaases mssva
NulagnseanaTasig 4 nsiuuseiunsdndmiie ns
UIMINBINU PANNITAIVLAZNITTINAING A5V
Securitization AMUMINBLAZAIUAIAYVOS NITANBIAIIN
Wuldldvedasanis ndnmsiesieilasenis
Definition,  importance and  investment
banking activities. Topics cover financial structure,
business analysis, business appraisal, financial advising,
initial public offering (IPO), secondary market trading,
debt

distribution, fund administration, principles of.

capital market activities, underwrite and

221-431 FUNUINITIANITNIFRY 3 (3-0-6)
Seminar in Financial Management

Pre : 221-204 Business Finance

Avdadunew : 221-204 N5RugIH9

The study of problems and issues in financial

management. The course encourages students to apply
their knowledge to analyze and solve actual business
problems and using case studies. The students are
encouraged to participate the discussion.
Yyminun1slueng o vesgsnauasinundnsziuay
smaulanAtywlunaaznsal Anwrdanis

dewnadasng q AldFeunldlunmsdadulawasdunsly
thanuniinuaninnudniiung q Heaiu

nsdifnuiy 9

221-432 N1FAATIRATIENTOYRUS 3 (3-0-6)
Analysis of Derivatives

Pre : none

Fudsdunou : lad

Fundamental knowledge of Futures and Forward
contracts, Options, Warrants and Swaps. Discussion
includes derivatives pricing models and selection of
appropriate strategies for speculating or hedging.
mmiﬁugmlﬁmﬁuﬁzyfg'l%yamaé'swﬁw aviseuius
N3ANYINGBHNIMNUATIAINTIAS

aywus i’mﬁgamsaaﬂLLUUﬂaqwéﬁmmsamLﬁa wiarils

an 9 = v
%39 ﬂQQﬂuﬂ'JqNLaﬂﬂlﬂ

221-433 ganssumnan1siudaediannsedng 3 (2-2-5)
E-Business Finances

Pre : none

Fwdadunew : Tidl

Trade and technologies used currently. Focusing on
electronic transaction in practical in the group of
finance, banking and insurance. The transaction
conduct by website in the group of finance, banking

and insurance and other applications via the Internet.

221-433 gInssuMeaNIsRuAeBianvseling  3(2-2-5)
E-Business Finances

Pre: none

Fdsduniou: Tl

nsfn meluladillilutagiu Tneugsnssudidnnsetingi

lussuunuatwengunstuns - swAns

Useiudy  Useneudie  §INIINTRINgUNIsRUNNSEINANT

wazmsUsziufomaiuled waslusunsuszgnddu 9 uu

Suwesida Inewdunsdinwinaznisuiifase
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Topic also focus on case study and practical.

n3fn weluladillilutagtu Tnewdussnssudidnmsetindd
TlusguuuasweINauN1TRUNT

5U1AN5 warn1sUseAudy Usenaume §3nIsuveIngy
m3RunIssuImskaznsUsEiusemaiuled
wazlusunsuuszgnddu 4 vudumedidn Taswdunsdiinu
uaN1TU{URI

Trade and technologies used currently. Focusing on
electronic transaction in practical in the group of
finance, banking and insurance. The transaction
conduct by website in the group of finance, banking
and insurance and other applications via the Internet.

Topic also focus on case study and practical.

221-434 N15IANITUVIRY 3 (3-0-6)
Sales Management

Pre : 221-205 Principles of Marketing

F10sFuneaY 221-205 ®ENN1IHAINR

Role and importance of sales organization. Quota and
sales territory. Motivation and sales incentives.
Personnel management involve with sales department.
Evaluation of personal selling.
UNUMLAEANUEIARYTOINTINBIANTVIY NISARUALAIAT
UATOIUNYALUNTUTY migﬂmaz
nssreAneuumulunsg MsUmsauyaRaludIi
Feadeatuiheve aaenauntsusudiunany

YDINUNITUVY

221-435 N15AAIATUAIAENNTTU 3 (3-0-6)
Industrial Marketing

Pre : 221-205 Principles of Marketing

daRunau 221-205 ¥ENN1HAIN

Problem analysis and marketing methods of industrial
products for manufacturers and wholesalers. The
course also provide students with knowledge of sales
control, sales territory, industrial product policy, and
process of buying decision in industrial market. Types of
industrial buyers in private and public sectors.
Msinszidyuasiimsnanaesdudgnamnssui
AndnuazgfdsUszau lneduminluly

menudym MsauANNITNY MsUKYRNsvY Weuie
Aenfudud nsvuaunsinauladelunan

naunssy uaghtauszinvng  lunaindudignanssu
ﬁ'ﬂmmaﬂﬂluuaﬁgma

221-436 MSIABAILAZNITAWAITUNITVY 3 (3-0-6)
Advertising and Sales Promotion

Pre : 221-205 Principles of Marketing

Fg10sFuneau 221-205 nENN1IHAINA

Characteristics of advertising such as types of

advertising, impact of advertising toward economic and
society. Advertising plan and evaluation of the plan.
Study characteristics of sales promotion on topics sales
promotion plan, sales promotion activities, and
evaluation of sales promotion plan. The relationship of

advertising and sales promotion. 8N¥ULLANIZUDINT
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Tawan WU Ussnnvesnslavan nansenurenisiavend]
TnawAsugiauasdeny MIMHUED

Tawan NMSUSEIRURNALRUNSIAEMN ANWIANYUEIANIZAS
duasunmsvelulszsifumngg wu ns
MIUNUALETUNITVIY ATARETUNNTVNY UTELUNALNUATS
AUE3UNITVY AADAIUAIANY
ANFNRUSSEIIINSlIvanAuNduESNASTIY

221-437 A1IAAINNIIATY 3 (3-0-6)
Direct Marketing

Pre : 221-205 Principles of Marketing

FTAUNDY 221-205 *ENNITRATN

Target group identification, pricing and payment terms,
and promotion. The course also provide students with
knowledge of scope and limitations of doing direct
marketing. The methods of direct marketing are mailing
lists, catalogs, printings, electronic mail, etc.
Environments that have impact with direct marketing.
msfmuanguvang msfmunnakaztoulunsdise
{u nsduasunseanndidenades
suimsAnvveuatesiasefidesdidsidlunis
fudunisnaanmings nsivualsiieitestu
ATAAIANINATI LYUNTITAIAVLY LUULEAIIIBNISEUAT
mﬂ%’miﬁamsﬁwummmmﬁa@u‘ﬁm

Taenss nslidedsiiud msldiaiesdledidnnsetingd
AREAAUNSANMANIASoNA1S e TidskansENy
FONITAAIANNATY

221-438 FUAUINITNAN 3 (3-0-6)
Seminar in Marketing

Pre : none

Fwdadunew : Tidl

Analysis and discussion of marketing problems from
case study. Writing a report of marketing problems and
solutions from case study, writing a marketing plan, and
organizing marketing activities.
pmviazeiunedeaiulymnisnain nsvhseny
Aeafutlymmanisnain nadey
LLNuﬂﬁmmﬂLLazmﬁmﬁﬁmiimiNs]ﬁLﬁ'aﬁmﬂuumﬁmmﬂ

221-438 FUNWINITAAN 3(3-0-6)
Seminar in Marketing
Pre : 221-205 Principles of Marketing
Fy1UsAunBY 221-205 ®ANNISAAA
Jevikazeiunedeiulgmnisnan  nMshseanu
Lﬁmﬁu{jiymmamsmmm AMSWEY LHUNITAAIALAZAITIA
Aanssuseiiiendestunisaann
Analysis and  discussion of  marketing
problems from case study. Writing a report of marketing
problems and solutions from case study, writing a

marketing plan, and organizing marketing activities.

221-439 N1FAIANITWNNANLLBY 3 (3-0-6)
Supply Chain Management

Pre : 221-205 Principles of Marketing

Fg10sFuneau 221-205 nENN1IHAINA

Meaning and importance of partnership cooperation
between raw material suppliers, manufacturers,
wholesalers and retailers to create value on production
process for high quality products, low production cost,
low transportation cost and fast product delivery to
customers. The course also provide students with
knowledge of warehouse

management, logistics
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distribution,

value of data in supply chain, and international supply

network design, strategic  partnerships,
chain.

AUMLNBLAZ ANUAIATY NTUTZATULATAINTINTINIS
Aanssuvesgnin Fsusznouse §

e ingiu gudn gidaazdauan lunisadenaanli
Aetulusswienssuiunsudnfiolile

Audniisinanngs Teuyulunszuumanaauasmsdads
AuA19ine 9 @nansndndsduiignm

Uanena (§uslae) legreminds msuimsduiiang
nseenkuuLATeYIEladafnd (M3nseane

Aufn) NM3dadiving Rusiinsmenagrsludiuvega
AuAvetayaludnwangivy dinaneisu

SENINUTEINA

221-440 ASRAUINARA A Wil 3 (3-0-6)
New Product Development

Pre : 221-205 Principles of Marketing

FT9AUNDY 221-205 *ENNITRAN

Development and introduction of new products.
Definition of new products and stages of new product
development. Management and administrative
organization for new products. New products
management. Measurement of new products
performance. Market test of new products feasibility.
Marketing strategy for the life cycle of new products.
AMINAUILATAITUUTUNARA T VN AUVINE VRS

wan ol SumevensaLNER o

Tl M3dnnIsuazuImsesinsiiiendnsnsilvad n1susms
nanS Ul MsTanan1sAIiuauYes

nanAueilad Manedeunanlunsnsaaeuaudululed
vowanflv n1sldnagnsmenisnain
amdundndusilninaonasiinvoswindue

3(3-0-6)
(New Product Development)

Pre : 221-205 Principles of Marketing

v1UsAUnaY 221-205 UaNNTIIAANA

221-440 NISWAUIHNART U LYY

Development and introduction of new products.
Definition of new products and stages of new product
administrative

development.  Management  and

organization for new products. New products

management.  Measurement of new  products

performance. The market test of new products
feasibility. Marketing strategy for the life cycle of new
products.

ATHAILILAENTHULUIRARS U VN
ranfauailvl Tunouvesmsiausdadast Tl asdans
warUsmsesAnsiilonansnatlvl
msTaranmsandunures nandusilml n1segeunainlu
msnsradeumudululivesdndasilng nisldnagnsma

ASAAR FEUTURNARTUNINIAADA995TINVBIHAR AU

AIMUNNYUD

ANTUSMNSHARTaT b

221-441 NSINAITATINAAN A 3 (3-0-6)
Brand Management

Pre : 221-205 Principles of Marketing

AU9AUNDY 221-205 1ENNITRAN

Elements and factors that influence the success of
brand, brand name, trade mark, copyright, logo and
packaging design. Communication tools that create
brand awareness of target group. Strategies used to
create strong brand. Evaluation of brand success.
serUsznouuas JadedifidvdnaserudSavemsaud
Fons AU 1n30emMuIenIA

Avavs dydnual 11599NKUUUTIRINT N15RITAN
wwdosilefililumsinsiedeans iteademsiuslu
nsaudliAntuiungugndtivme nagnslunisads
anauAlidanuudaunssdunain msussdiu
ANNASIVDINTIAUA

221-441 MSIANTIIATINAASNUN 3(3-0-6)
Brand Management
Pre : 221-205 Principles of Marketing
Fv1UsAUnaY 221-205 ©aNNIIAANA
srUsznouwaradeiifidvinaserudsavemsaud
JemsnAudn  Tesvnensdn  AuAvs  dadnwal s
PONLUVUTTYA U9 msRnsaiaiesieflilunig
fodtodoans fleasemsiuil  asAudldAetutungy
anddmne  nagnslunsasemsdudlideruudaunse
Tunan n1sUsEiiu AnudIsaveInsdum
Elements and factors that influence the
success of brand, brand name, trade mark, copyright,
logo and packaging design. Communication tools that
create brand awareness of target group. Strategies used

to create strong brand. Evaluation of brand success.
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221-442 NSAAIATIND 3 (3-0-6)
Business Marketing

Pre : 221-205 Principles of Marketing

Fy1sfunau 221-205 naNN1HAIN

Principles, importance, and guidelines of business
market. Types of business market, behavior and process
of buying decision in business market. The course also
provide students

with knowledge of opportunity of business market,
management of relationship of business market,
negotiation  techniques, business market plan,
marketing mix of business market, evaluation and
control of business market.

wanns ANEAy wwamslunisandunaingsia Usean
VBINAINGIND anﬂﬁmazﬁﬁy’umau
mseﬁ“m%uk]%uaﬁuﬁwsuaamawmqiﬁa lanan1emsnaIaves
AAINTINA NIFUTIANUAURUGTENTNGINA
WATANTSLATANBTEY NMTINUNUARIATINA NIAIUAEIY
UTEAUNNNTNAAVBINAIATIAY N3
UszLlUlaynISAUANNTRAINGSNY

221-443 N15IANITNAENTAITARN 3 (3-0-6)
Marketing Strategy Management

Pre : 221-205 Principles of Marketing

A10sFuneau 221-205 naNN1IHAINR

New concepts of marketing management. Identification
of marketing strategy: product strategy, price strategy,
distribution strategy and promotion strategy.
Implementation of new marketing information system
with marketing management and marketing control.
wwIRUAANIINMIRaInadelnd MsfruenagnsnIsnaIn
oun nagnsuandue nagnssn
NAENSYDININITINIMUIY NALNSNTALETUNITHAN
ArenIuNTThsEuudayamansnanaasislnl
1ElUN15UINININAINKALNITAIUANNINTAAIN

221-444 ¥ANNTAINU 3(3-0-6)
Principles of Investment

Pre : none

Fwdedunou : Tidl

Definition and importance of the investment in
economic system. Various factors influencing
investment decision. Investment theories, principles of
investment in the Stock Exchange of Thailand; for
example ,categories of securities, , stock price index,
trading and clearing systems, securities analysis, return
and risk of single securities and portfolio, intrinsic value
of stock.
ﬂ’)']@Jﬁll’]EJLLa&‘»ﬂ’NﬂJﬁWﬁ@%@ﬁﬂ?iaﬂnulu‘izUULﬂﬁﬂiﬁﬂ
Hadushaifnadenisasmu nguims

awu nanmsamulusaardnninduisUsemealng 1y
atimanemdnning Uszianuoamdnning
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NITUIUNITFOVILUALIATIEANENNING N15IATAT
HanBUWILLAEANIEIINN1TaUlundnning
Wenuazngamanning yamuviassvesiuansay

221-445 AMFRATIZRIUNTISRY 3(3-0-6)
Financial Statement Analysis

Pre : none

Fudsfunou : il

Meaning and significance of financial statement analysis;
purpose and procedure of common size statement,
trend analysis and ratio analysis in financial statement,
including balance sheet and earnings statement,
analysis  of issues concerning asset, liability,
shareholders’ equity, revenue expenditure, profit, and
cash flow statement. The results of the analysis are
also to apply for planning and decision making as well
as business valuation.

AIUNUIBUAZ AUAIAYTDINTIATIZAUNITRY Fumeu
ey IngUIrasAveInITinsIsiey

N3RU MsIAIzRUga sunlsianu 1nednszikuy
godiu uwilidu wazdnsidu Ussiiulums
Apesiduning vildu dudfewu 1eld :ed1s uagnnls
MTAATIPIMUMINITUERUERN N15UNa
mMslinseiiienisnususasnsindulanienistu uwae
M3Usziduyagsne

221-446 N153IYNINITRY 3(3-0-6)
Research in Finance

Pre : none

Jurdsdunou : Tl

An introduction of the research theory; the methods,
data collection methods, and concerns of corporate
finance in order to research on the current financial
problems.

a

o & v ax v o ax 2
waniosuuagisnsidelaeiall Bnsiivfeyaiae
luldusslorinieinunsiu
3309 M3Ivedgvinenisiuiievuluvae iy

221-447 m3Rassian@iuasayius  3(3-0-6)
Analysis of Debts and Derivative Investments

Pre : none

FTaduniou :

Meaning of fixed income security and the mechanism
of its markets in Thailand as well as abroad. The
courses will cover various aspects of fixed income
instrument analysis such as pricing, risk behavior, the
security design, the complex structure, investment
strategies and the management of its investment risk.
ﬂ’J’]lIMlI’]‘EJ‘UENG]i']ﬁ’]iWﬁJLLaSﬂalﬂﬂ’ﬁ‘ﬁ’]ﬁu‘ﬂ@ﬂ(ﬂﬁ’]ﬂ(ﬂi’]ﬁ’ﬁ
wﬁuﬂszmﬂmmmzﬁﬁumﬂa

Imaa%waqmwmwf‘: A1TANUATIA Wi]aﬂiillﬂi]’]lllﬁﬂﬂ
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N99BNLUUATIANTNH N1TIATIEIATIENT
niinfdnwardudou nagnsnsamularn1sUIMIAIY
deosnmsasulungunsiansvil

221-448 mMsdan1sanudsuazmsuseiuse  3(3-0-6)
Risk and Insurance Management

Pre : none

Juvaduneu : lad

A study of different types of risks and financial loss
which may occur to individuals, businesses, and
organizations. Topics cover different types of damages,
factors affecting risk management, principles of
insurances, need for insurance, insurer operations, risk
evaluation, selection of insurance, types of insurance,
insurance agent ethics, corporate governance and
enhance the insurance.
ﬁﬂiﬁ*’]ﬁﬂ‘l‘?}mgﬂ'liLﬁIENﬁEJLLaSﬂ'J’MLaEJW’WEJVI’Nﬂ'liL?u‘ﬁ@’mﬁ]%
Rauryaraiialy gsiauayesdnis

sine 9 Uszanvospuidiomefiintu Jedsng q Adnade
msdanmsmsdeads wdnnsuseiusieuay
FoRansanlunisuseiuse slavesianisfinisiouseiu
audnduiidiosinisuseiudusy 3nslu
mMaeseiude nMsussdumldanslunisiendseiu ns
WonuienuseiudvriianazUselnvueinis

Useiudy

221-448 msdanisanudsaznIsUssiudy  3(3-0-6)
Risk and Insurance Management
Pre: none
AyrtsAunau : U8
A study of different types of risks and financial loss
which may occur to individuals, businesses, and
organizations. Topics cover different types of damages,
factors affecting risk management, principles of
insurances, need for insurance, insurer operations, risk
evaluation, selection of insurance, types of insurance,
insurance agent ethics, corporate governance and
enhance the insurance.
ﬁﬂﬂ?ﬁﬂ‘lﬂmgﬂ’ﬁlﬁENJ}]’EJLLagﬂT]lIL?iEm’]EMNﬂ’ﬁL?UﬁE]Tﬂ%%
LﬁﬂLLﬁuﬂﬂa‘ﬁﬂU FINWALDIANTT #1199 UTEnNU09AIY
Fomefiistu Jedesng 1 fifinason1snnisnisidsdte
nannsUsziufouay Jefansantunisuseiudy finaes
AamsiimseUseiu mnududuidessinisusy fuduse
38mslu msionUsziude nsusedliualdanslunisen
Useiu madenuienuseiusurilanazUssLanueenis

Usgiuny

221-449 N1FIANITNITAAA 3 (3-0-6)
Marketing Management

Pre : 221-205 Principles of Marketing

FaAunNeY 1 221-205 ENN1TAATN

Concepts and marketing theories. Study marketing
environments. Analysis of market competitions and
consumer behavior. Market segmentation, selection of
target market and product positioning. Product strategy,
price strategy, channel strategy and promotion strategy.
Implementation and marketing activities control.
WNARLAZNO BVNINITARAIA NITANYIANINKINGDUNI
M9RAIR NTIATIZRNTWYTUlY

fAA mﬁmiﬁsﬁwqﬁﬂssmé’uﬁm NIILUEIUNINNITNAA
mMsdonaaatnuang n1siruAsILILg

HAnue NSIVUANAENSHARTe NagNsIINT NAgNSNIT
MUY NAENSNITANASUNTNAIA N5

U URNTLAENIAMIUANAINTIUNNNTAAN

221-450 weAnsIuLUIInA 3 (3-0-6)
Consumer Behavior

Pre : 221-205 Principles of Marketing

Jdaduniau : 221-205 ndnNIRAN

Principles and analysis of consumer behavior in buying
decision. Consider the various factors that affect buying

decision process. The course also provides students

221-450 wpAnssuFUIlnA 3(3-0-6)
Consumer Behavior

Pre : 221-205 Principles of Marketing

Adefunay : 221-205 wann1sAAIR

wénuazmsinssingnssudulaalunisiadulatodud

TngRansandedladosng 4 78 Svswarensvuaunisdnaula

nMylaseiavAseuAquivdwneiufuaag Fagelasing
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with knowledge of motivations, learning theories,
attitudes, values and influence of social and cultural
traditions.
wdnuazmsasingnssuiuilaalunsdaaulatodud
Toefinnsandadadosing o il

dnsnasienszuunsdindula Milinseiaraseunguie
duiReduiynaea dsgdlasing 4 nquives

nsiseus viruafuasAilen FTBvENaMedenLAY
TusTINUSZINEINg 9

q viquiives Maidoud Fauafuazendon uidvEwaN
AipuuazTnussTuUTEINGIRG 9

Principles and analysis of consumer behavior
in buying decision. Consider the various factors that
affect buying decision process. The course also
provides students with knowledge of motivations,
learning theories, attitudes, values and influence of

social and cultural traditions.

221-451 NFIANTYDINNAIAAA 3 (3-0-6)
Marketing Channels Management

Pre : 221-205 Principles of Marketing

F10sFUneY : 221-205 UANNIIHAIA

Concepts  of  marketing channel management.

Environments of marketing channel. Types of channel
Distribution  tasks

Marketing  channel

members. of wholesalers and

retailers. strategies. Marketing

channel design. Selection of channel members.

Motivation of channel members. Marketing mix
strategies and marketing channel management. Supply
chain management. Logistics management and
marketing channel management.
WNAANITIANITTBINNNITHAIN NINLINABUVDITOINNG
N139a19 UISNNauITNYeInIg

nsmaa wihfinuesasndndesnansnann e genda
wargA1Uin nagnsveen1anIsnaIn N3
DONKUUTBINNNITNAIN NIARALEONAUITNYININTAAR
N399l9aNTNYoIN1NITAAIN NagNSHIY
UeaunenIsnaIniun1sINNITImNNITAAIN N1FINNTT
logumu wagn1sdanisladafndiunig

FANTVDININITHAA

221-452 n15398MSRaINn 3 (3-0-6)
Marketing Research

Pre : 221-205 Principles of Marketing, 221-450 Consumer
Behavior

FT9AUNDY 1 221-205 ANN1TRAIN Way 221-450
woAnssuEUIlnA

The role and importance of market research that affect
the businesses. The course also provide students with
knowledge of market research process, research tools,
research on individual case and research results for the
benefits of business.
unumuazaNudAyTeIMTIsenaeiiinegsia
nszvanmslunmsisenan wiedeildly

ANTIFLAAIA N1TIVUAAAANIZNTE KALNNT MNAVBIANT
Welnlulszlovisogsia

221-453 ANSIANITHANS UFALLATIIAN 3 (3-0-6)

Product and Price Management

221-453 N15AANISHANNUINLALTIAN 3(3-0-6)

Product and Price Management
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Pre : 221-205 Principles of Marketing

FTIAUNDY : 221-205 BANNITAAIN

The components of product, product classification and
product life cycle (PLC). The course also provide
students with knowledge of product strategy, product
line management, new product development, brand
strategy, packaging strategy and price strategy. These
strategies are important to the success of business
today.

09AUTTNOUVDINAAN I NMTIALUIUTELANTOINARA W
1995 Iandnsiouat (PLC) nagns

NAASDT SITINTIANSENEREATET MIINHLLEY
Wauandueilnl Msivueuleuisuas na
gnsiAsatestunmAuduaznisimumileouns msuss
Fuvienansost Faduladefiianuddyse
anuaFameanseaatutagiu I eTEinIg
UI2UUNITHRZNITNAFBUAAA

Pre : 221-205 Principles of Marketing

Av109AUNEY : 221-205 UENNIIAAIN
29AUTTNOUTDINARA I N13IAUUIUTZLAVVOINEN S U
2995Fnmdnsamt (PLO) naens wansaust satan1sdanas
aeNanAud NsIUAULasTRIUINEAS g n1sAmAUR
ulsnieuay na grsiiieadestunmauduaznisimun
ulyuny msussgiuviendnsiae daduliadefiinudiy
sio maFamenisnaalutingu matinsienesing
USTUIUNISHRLNITNAFBUAAA

The components of product, product classification and
product life cycle (PLC). The course also provide
students with knowledge of product strategy, product
line management, new product development, brand
strategy, packaging strategy and price strategy. These
strategies are important to the success of business
today.

221-454 msﬁamsmmmﬂLffmgimms 3 (3-0-6)

Integrated Marketing Communication

Pre : 221-205 Principles of Marketing

F10sFuneu : 221-205 ©ANN1IHAA

Meaning, importance and impact factors. Development
and implementation of marketing communication
program. Marketing communication program covers
advertising, sale promotion, personnel selling, publicity
and public relation and direct marketing. Analysis and
creativity. Communication with target groups efficiently.
suitable  communition

Budgeting.  Selection  of

techniques. Communication plan and resources
allocation that consistent with the activities. Evaluation
and control of communication program.

iy anuddty Jedeiifinansenu nswauwaznis
UftRnalusuns n1sdeansma
nsmanminseuAguMslan nsdudunisue nsld
NUNUVIEY NIFUONUNIFDAITITZIAZNIT

UsgandUnus NMINaNANIIRTI NMTIATIEALAYES 1ATIA
ms%msﬁuqmé’wLﬂmmsamaﬁﬂsz?ﬁw%mw
MIMRLIUYsEINN NsEenimadafiuanzan nsdarii
uNuLadnasINSnenslidenAdesiu

Aanssusing 9 Afmun MsUssliunauaznsAIUAY

221-455 AMFIUNUNITAAN 3 (3-0-6)
Marketing Planning

Pre : 221-205 Principles of Marketing

Fdauniaw: 221-205 NENN1SHRAN

Role and importance of marketing planning. Situation
analysis and marketing mix analysis for marketing
planning. Process of marketing planning. Types of
marketing  planning.

Planning and identifying of

marketing strategies. Planning of marketing campaign.
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Marketing budget and budget allocation on timing
period. Sales identification on timing period.
Implementaion and Control Planning. Contingency
Planning.

UNUIMLAZAMUEAYUBINITINLHUNITAN N1TIATIEA
anunsaliavaiuuszanmg

MIAAIATIBENTIMAL NTZUILNTINURUTIENNTAAN
UTZLANVBILHUNITAAIN NITINHULALZNT
ﬁwumaqwémimmm ATINLHUTUTIANNAIIAAIN N1
ANUAIUUTZUITDIHUNITHAIN NITINEATT
JUUTZUIUMINTZEZIAT NINVUALDATILANUTLEZLIAN
MINUHUUHTRNINNITAEIN N1IAIUAN
UNUNNITAATA LATNITINUEURNIAY

221-456 Special Topics
ASANEIRITDNLAY

3(3-0-6)

Pre: All first three year required courses
Syrdeduriow: 18390 1- U 3 vava
wé’ngjmﬁazﬁﬂﬁﬁﬂS&Juv‘imu'luﬁ's%aﬁLﬁaﬂ%ﬂﬁmﬁaaﬁu
nangns gguazhnunelinisguaveensdiauuay
ﬁaﬂﬁﬂi?&JﬂWULﬁ@ﬁ]UMﬁﬂ%ﬂ@ﬁ Tnedinuznssunisuseiiiuiag
UizLﬁuwamuLﬂuiwqﬂﬂa %é’ﬂqmmm‘ﬁumﬁwﬁwaﬂ
miteuarlnsesnsfiiudase

This course brings students to work on a selected topic
which is related to the course syllabus. The student
will work under a supervisor and need to submit a
report at the end of the course. Two or more teachers
will act as members of the evaluating committee and
evaluate the work individually. The course may be a
research

combination  of methodology  and

independent project.

221-457 walulagnan1situy 3(3-0-6)
Financial Technology
Pre: None
AsAunow: Tl
wéngesiiiuiuguiiovianudlufeitumeluladly
mansRuielimausmsmenisiuivssansammaniu
HBouesliBeudiferiuuse TReuduinesnisufiasu
welilaBnsiiu fufimsasmuinlan §lidulddudouas
nswagRaTnsIaaaiunIANTiu Medsuudasiu
nanveIn U itvesmalulagmenisiu Temaluns
AMuULarEUTENOUNMIANANUYEY  crypto  Uar  anaku
Aaneadun sunAnvosnalulaBnienisiu wam lumeusie
vomdngnstiFouarlisuanuilunaniafetumalulad
M1aN3Ru nauselevunuiodalunianistu
This course aims to provide the knowledge on Business
external and internal

environment  assessment,

environment analysis, strategy formation,

implementation, application, review, evaluation and

control. Further, based on the theories, students will
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get a better knowledge on how can business managers
assure the strategic management concepts to maintain

competitiveness of the business.

221-458  MIIANITRAEMNTINUINS  3(3-0-6)
Service Industry Management
Pre: None
FyrdsAunau: laid
NSIANIIINUERAMNTIUNITUINITUYLNBIVRITIAREY
M3y msdeusy suis Useiude ouazanusudia gl
msnamidundngest  shdeddnyiidiseunsldidousde
HRM, TQM n153an1590iusssy Lagn1susznaunsves
gpamngsy  diesundngnafiSeuarannsadnladums
UimsdansiidAnesgaavinssuussnnuininiteln
IFsuuInsfiTusEavsam
The service industry management aspects in airline
banks,
entertainment etc. will be discussed in this course. Key
topics that students would learn are HRM, TQM, Cross

Cultural management and entrepreneurship aspects of

business, hospitality, insurance, media and

those industries, especially the characteristics of above
key topics will be compared in selected service
industries. At the end of the course, students will be
able to understand the key management areas of

service type industries for an efficient service delivery.

NUINT

PIRNUILEUNITUIVITN

1(1-2-0)
(Preparation to Cooperative Education)
AyrtsAunau: Tad
UfuRmulunmsvhanuluesdng anuilunmsieu
wihfluasarusuRnseuiruenivnganlunisyihe ms
WnnudinUssyndldlunsujira

221-491 A3BNERNARNEN

Conducting principle of working in
organization, duties, and responsibilities. Appropriate

working attitudes. Application of theories into work.

221-492 @wiafinw 5(0-40-0)
Cooperative Education
IydeAunaw: 221-491
wissuaniaAnwn1sUTRnudunan 16 dUand
Tuanuuszneunsaifadulunmumniiuseuuesnme
wieltinAnwnliiuszaunisallumsufofau
Educational program that enables students to
integrate classroom learning with practical experience
in their field of study. The co-operative education

program will consist of 16 weeks in workplace.

3(2-2-5)

(Preparation to Cooperative Education)

221-491 WisuaunaANEN

Pre: None
Fyrvenunau: 4l
W3ENANUNS BN S UNISHAYI O WERRAAN W

WY AIS
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atdpsnu MsWeulsedfde  wasnsdunivalnu Wawn
Winwesna Wi nMsdiauey msvhouduiin anagdi
Jwnansiawyedinam  UdReulunisiauluesdng

Auslunisieu kA ANUTURAYRUTIALART
winzadlun1sinau msthanuinussgnaldlunis
UjURnu

To prepare for the training of cooperative
education such as writing an application for a job, a
good resume, and how to be interviewed. Developing
soft skills such as presentation, teamwork, leadership as
well as personality development. Conducting principle
of working in organization, duties, and responsibilities.
Appropriate working attitudes. Application of theories

into work.

221-492 avifiafinen | 6(0-40-0)
Cooperative Education |
Pre: 221-491 Preperation for Cooperative Education
FydsAunaw: 221-491 wssuaniafn
wissuaniaAnwn1sUTRnwduan 16 dUand
Tuanudseneunsaidadulumuauiiuvteurosan
wielitind@nwnlfiiuszaunisallumsufofnu
Educational program that enables students to
integrate classroom learning with practical experience
in their field of study. The co-operative education
program will consist of 16 weeks in workplace.

221-493  @wiafne Il 3(0-20-0)
(Cooperative Education II)

Pre: 221-491 Preparation to Cooperative Education

FyrUsAuna: 221-491 W3suannaRnE

msuftRmuluaeuuszneumsiiiitesnsanuiv sl

fowndi 12 dUann

Practices in business related company approximately

12 weeks.
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Committee on  Curriculum Development and Standards for Bachelor of Business
Administration- International Program evaluated the revised and improved curriculum of the
bachelor's degree of Business Administration International Program in 2018 at the meeting
held at Siam University on 2" April. 2018.

[t was agreed that the curriculum meets the standards of the Higher Education Curriculum BE
2558 and the National Higher Education Qualification Framework 2010. under the bachelor
degree in Business Administration - International Program and it should be presented 1o the
academic committee of Siam University in order to approve for next steps.

AMYNITUNITWRIUINANFATUATNIATFIUNSHNNA 8121371850 5En Il sEne
NANFATUIUILNE laRasanudngasusuisgsaatudia AMu13UsATENI U sTng

UANFATUIUIZNE MANFA5UTU59 WA bave TunsUsamuafor o /oase Watuid

Wau (HBEY . b&ve o UMINENIBF U
ua")ﬁuﬁ)'ma‘a”nqmsﬁana'ntﬂu"l,ﬁmuanvimmgmué’nqmszﬁuamuﬁnm WA bEES
URYNTAWINAITFIUAMIGISLALAANFNIUUIZNE WA,  bEdEo svou  USeyanes
fuIgsAsEUIUsTIVIA UINFATUIUNUE WA, b&oa
Joiumslitinidguasanmenssun1siznas N R TR R TIfIREY
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Members of the committee (swi’raﬂmenssums)
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Dr. Khomson Tunsakul Assit. Prof. Rengson Muanchontam

Committee

Aj. Sumaia Farzana

Sign /ﬁw ..... Committee and Secretary

Dr. Eng. Duminda Jayaranjan
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Minutes of the Meetings

Meeting Title: Committee Meeting on Curriculum Development and Standards (Bachelor of
‘ Business Administration; International Program)

Date: 02" April, 2018 Venue: Siam University, [9th Building, 2" floor, Conference Room

Attendees

I. Dr. Pornchai Mongkhonvanit — President , Siam University
2. Aj.Chaiyos Chaimankong - Chairperson of the committee
3. Dr. Phairat Tintani - External committee

4. Dr. Chutimavadee Thongjeen - external committee member
5. Dr. Khomson Tunsakul - external committee member
6. Asst. Prof. Rengson Mualchontham - Internal Committee member
7. Dr. Eng. Duminda Jayaranjan - internal committee member
8. Aj. Sumaia Farzana - internal committee member

Preamble to the meeting:

The meeting is conducted in order to get the opinion from external and internal members with
respect to the revised curriculum, developed under Bachelor of Business Administration
(International Program) alias BBA (Inter. program).

General Discussion(s)

Item 1: Dr.Pornchai welcome all the members and Aj.Chiyos is served as the chair of the
committee.

Item 2: Dr.Duminda introduced all the committee members and Aj.Sumaia is requested to

explain the curriculum. As committee agreed to the basic structure, Aj.Sumaia presented the core
structure of the curriculum.

Comments received from Committee members related to the curriculum.
Point 1: Aj.Chaiyos Chaimankong— No comments for General Courses.

Principles of Marketing should be included back in the core courses.



Point 2: Major required section. Aj. Chaiyos suggested that International Economics should be
change to International Trade: The course description must be included; International Trade
Theory, International Monitory System, International Business Environment, International Trade
Policy. International Finance and Investment should be leamed.

Course Description for International Trade

“To study about international business environment, international trade theories,
international monetary system, international trade policy, and international investment”.

Point 3: Aj.Chaiyos suggested that Management of International Business course description to
be improved which is not covered under Inter. Trade. Focus more on export and import.

Point 4 —Aj. Chaiyos -International sourcing to be added to Logistics and supply chain
management subject. Business data security will be removed and added to Data Science for
business. Seminar on international business will be move to major required.

Point 5: International Trade Operations. There should not be any Pre req. i.e Business
Law.

Point 6: Dr.Chutimavadee —Prerequisite for Business Finance should be Principle of Financial
Accounting, Prerequisite for Research Methods should be Basic Statistics for Data Analysis, and
Prerequisite for Seminar in Marketing should be Principle of Marketing

Point 7: Cooperative education shall be: Prep. For Coop= 3 credits Co-op 1: 6 Credits and Co-
op 2 ; 3 Credits

Conclusion (s)

There are minor comments as mentioned in above points which are mentioned under
“Comments received from Committee members related to the curriculum?”: Point 1 to Point
7. With the corrections 1o the above, the committee approved the curriculum of BBA (inter
program), and recommended to submit to the academic department t and to the council in order
to submit to the Office of higher education.

These meeting minutes are read by all the members and approved as undersigned.

7.



Letter of Appointment

Subject: Committee on Curriculum Development and Standards for Bachelor of Business

Administration- International Program (BBA-Inter Program).

Hereby 1 declared that the following members are appointed as the members of the committee
on Curriculum Development and Standards for Bachelor of Business Administration-

International Program (BBA-Inter Program).

1

Aj. Chaiyos Chaimankong

Chairperson & External Committee Member

2 Dr. Phairat Tintani External committee member
3 Dr. Chutimavadee Thongjeen External committee member
4 Dr. Khomson Tunsakul External committee member
5 Asst. Prof. Rengson Mualchontham | Internal committee member
6 Aj. Sumaia Farzana Internal committee member
7 Dr. Eng. Duminda Jayaranjan Internal committee member & Secretary

The committee has following duties up on request by the Siam University.

1. Provide the recommends on necessary improvement to the curriculum of the
bachelor's degree of Business Administration International Program.

2. Assure the quality of the curriculum in order to meet Higher Educational standards of
BE 2558 and to comply with the National Higher Education Qualification Framework

2010.

This appointment is with effective from 26th March, 2018 and valid up to 2 years from the
date of appointment.

DJR0IS

Issued on 26", March, 2018 by

/O %u?@f:

Dr.Pornchai Mongkonvanit
(President, Siam University)
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Name Asst. Prof. Rengson Mualchontham {¥1ef18n313158 1398Ud 1IavUsTIH
Education:  M.Sc. Computer Science Texas A & M University, U.S.A. 2528

M.S. Economics Texas A & M University, U.S.A. 2525

B.A. Economics Denison University, U.S.A. 2519
Publications:
1. Vanchai Rijiravanich, Rengson Mualchontham./(2014)./A Review of Financial Markets
Development in Thailand,. Sino-Thailand Educational Cooperation Forum, Guangxi University of

Finance and Economics, China,/January 4, 2014.

2. Fus1nsal salszialy, Az.nAna ouqus, 3edud 11ausTIN./ (2017)/BUILDING BRAND EQUITY
THROUGH BRAND PERSONALITY BRAND IMAGE INFLUENCING BUYING BEHAVIOR OF FACIAL CARE
COSMETIC PRODUCTS IN THAILAND.

3. Pornchai Mongkhonvanit, Vanchai Rijiravanich, Rengson Mualchontham.(2012)./A diversified
content delivery model for borderless education at Siam University AGRC 2012 Conference

Proceedings, Chiangmai University, March 2012
4. Pornchai Mongkhonvanit, Vanchai Rijiravanich,Rengson Mualchontham,(2012)./ “An Enhanced

Interactive Learning Experience at Siam University”, eLFA 2012 Conference Proceedings, Beijing
University, April 2012.
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Name: Sumaia Farzana
Present Address: S&S Condominium, 101/1 Sukhumvit Road, Bang Na, Bangkok — 10260
Phone No: 091-090-4482

Email address: Sumaia.far@siam.edu

Birthday: 26 April 1980

Position of Work: Lecturer

Place of work: International College, Bachelor of Business Administration

Educational background (details with years):

2017 — Master of Business Administration in International Program, Major in Human Resource
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